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ABSTRAK 

Nama Mahasiswa / NPM : Novia Citra Fadhlilla / 22082010216 

Judul Skripsi : Analisis Faktor - Faktor yang Memengaruhi Niat 

Keberlanjutan Penggunaan Aplikasi Domino’s 

Pizza Menggunakan Model UTAUT2 Modifikasi 

Dosen Pembimbing : 1. Anita Wulansari, S.Kom., M.Kom. 

2. Eristya Maya Safitri, S.Kom., M.Kom. 

 

Perkembangan layanan pemesanan makanan digital mendorong masyarakat 

semakin terbiasa menggunakan aplikasi, termasuk Domino’s Pizza. Namun, masih 

ditemukan kendala seperti gangguan sistem, masalah login, ketidaksesuaian 

estimasi pengantaran, dan fitur Online Tracking yang kurang akurat. Penelitian ini 

bertujuan menganalisis faktor-faktor yang memengaruhi Continuance Intention 

pengguna aplikasi Domino’s Pizza menggunakan UTAUT2 yang dimodifikasi 

melalui integrasi Expectation Confirmation Model (ECM) dan faktor 

bandwagoning. Penelitian kuantitatif ini melibatkan 467 responden dan dianalisis 

menggunakan SEM-PLS. Dari 14 hipotesis yang diuji, 12 diterima dan 2 ditolak, 

yaitu Social Influence terhadap Satisfaction dan Facilitating Conditions terhadap 

Satisfaction. Satisfaction dipengaruhi oleh Performance Expectancy, Effort 

Expectancy, Hedonic Motivation, Price-Saving Orientation, dan Confirmation, 

sedangkan Continuance Intention dipengaruhi oleh Performance Expectancy, 

Social Influence, Habit, Online Review, Online Rating, Online Tracking, dan 

Satisfaction. Satisfaction juga memediasi secara parsial hubungan Performance 

Expectancy terhadap Continuance Intention. Secara keseluruhan, manfaat aplikasi, 

pengalaman penggunaan, kebiasaan, pengaruh sosial, informasi digital, dan 

kepuasan berperan dalam mendorong penggunaan berkelanjutan. Temuan ini dapat 

menjadi dasar bagi Domino’s Pizza dalam meningkatkan kinerja aplikasi, 

pengalaman pengguna, dan keandalan layanan digital. 

 

Kata Kunci: Continuance Intention, Domino’s Pizza, UTAUT2, ECM, 

Bandwagoning effect 
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ABSTRACT 

Nama Mahasiswa / NPM : Novia Citra Fadhlilla / 22082010216 

Judul Skripsi : Analysis of Factors Influencing the Continuance 

Intention to Use the Domino’s Pizza Application 

Using a Modified UTAUT2 Model  

Dosen Pembimbing : 1. Anita Wulansari, S.Kom., M.Kom 

2. Eristya Maya Safitri, S.Kom., M.Kom 

 

The growth of digital food ordering services has encouraged people to 

increasingly use applications, including the Domino’s Pizza application. However, 

several issues are still reported, such as system errors, login problems, inaccurate 

delivery time estimates, and unreliable Online Tracking. This study aims to analyze 

the factors influencing users’ Continuance Intention toward the Domino’s Pizza 

application using a modified UTAUT2 model integrated with the Expectation 

Confirmation Model (ECM) and bandwagoning factors. This quantitative study 

involved 467 respondents and used SEM-PLS for data analysis. Of the 14 

hypotheses tested, 12 were accepted and 2 were rejected, namely Social Influence 

on Satisfaction and Facilitating Conditions on Satisfaction. Satisfaction is 

influenced by Performance Expectancy, Effort Expectancy, Hedonic Motivation, 

Price-Saving Orientation, and Confirmation, while Continuance Intention is 

influenced by Performance Expectancy, Social Influence, Habit, Online Review, 

Online Rating, Online Tracking, and Satisfaction. Satisfaction also partially 

mediates the relationship between Performance Expectancy and Continuance 

Intention. Overall, application benefits, user experience, Habit, Social Influence, 

digital information, and Satisfaction contribute to continued use. These findings can 

serve as a basis for Domino’s Pizza to improve application performance, user 

experience, and the reliability of digital services. 

 

Keywords: Continuance Intention, Domino’s Pizza, UTAUT2, ECM, 
Bandwagoning effect 
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