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ANALYSIS OF COMPETITIVENESS AND FACTORS AFFECTING THE 

VOLUME OF INDONESIAN PROCESSED COFFEE BEANS EXPORTED TO 

MALAYSIA, 2013–2024 

Mohamad Rifa’i, Sri Widayanti. Noor Rizkiyah 

ABSTRAK 

Indonesia merupakan salah satu produsen kopi terbesar di dunia, namun daya saing 

ekspor kopi olahan di pasar internasional masih relatif rendah, termasuk di pasar 

Malaysia yang merupakan salah satu mitra dagang strategis Indonesia di kawasan 

ASEAN. Kondisi ini menunjukkan perlunya upaya untuk meningkatkan daya saing 

serta mengidentifikasi faktor-faktor yang memengaruhi volume ekspor kopi olahan 

Indonesia. Penelitian ini bertujuan untuk menganalisis tingkat dan perkembangan 

daya saing ekspor olahan biji kopi Indonesia di pasar Malaysia periode 2013–2024, 

menganalisis faktor-faktor yang memengaruhi volume ekspor olahan biji kopi 

Indonesia ke Malaysia, serta membandingkan posisi daya saing ekspor Indonesia 

dengan negara-negara pesaing utama di pasar Malaysia. Penelitian ini 

menggunakan data sekunder periode 2013–2024 yang bersumber dari UN 

Comtrade, World Bank, Badan Pusat Statistik (BPS), International Coffee 

Organization (ICO), dan Food and Agriculture Organization (FAO). Metode 

analisis yang digunakan meliputi Revealed Comparative Advantage (RCA), Export 

Product Dynamics (EPD), dan Gravity Model. Hasil penelitian menunjukkan 

bahwa nilai RCA kopi olahan Indonesia (HS 090121) seluruhnya berada di bawah 

satu dengan rata-rata sebesar 0,0712 yang mengindikasikan daya saing komparatif 

masih lemah. Analisis EPD menempatkan Indonesia pada posisi Lost Opportunity, 

yang menunjukkan penurunan pangsa pasar di tengah pertumbuhan permintaan 

pasar. Hasil estimasi Gravity Model dengan Fixed Effect Model (FEM) 

menunjukkan bahwa Produk Domestik Bruto dan nilai tukar berpengaruh positif 

dan signifikan terhadap volume ekspor kopi olahan Indonesia ke Malaysia, 

sedangkan Indeks Harga Konsumen dan jarak ekonomi berpengaruh negatif dan 

signifikan. Sementara itu, harga kopi internasional berpengaruh positif, namun 

tidak signifikan. Temuan penelitian ini mengindikasikan perlunya penguatan 

kebijakan hilirisasi industri kopi, peningkatan kualitas dan nilai tambah produk, 

serta penguatan strategi penetrasi pasar untuk meningkatkan daya saing ekspor kopi 

olahan Indonesia di pasar Malaysia. 

Kata kunci : Daya Saing; EPD; Ekspor Kopi Olahan; RCA.  
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ABSTRACT 

Indonesia is one of the world's largest coffee producers; however, the 

competitiveness of its processed coffee exports in the international market remains 

relatively low, particularly in Malaysia, one of Indonesia's strategic trading 

partners within the ASEAN region. This condition highlights the need to enhance 

export competitiveness and identify the factors influencing the export volume of 

Indonesian processed coffee. This study aims to analyze the level and development 

of the competitiveness of Indonesia's processed coffee exports in the Malaysian 

market during the 2013–2024 period, identify the factors affecting the export 

volume of Indonesian processed coffee to Malaysia, and compare Indonesia's 

export competitiveness with that of its major competitors in the Malaysian market. 

This study employs secondary data from 2013–2024 obtained from UN Comtrade, 

the World Bank, Statistics Indonesia (BPS), the International Coffee Organization 

(ICO), and the Food and Agriculture Organization (FAO). The analytical methods 

used include the Revealed Comparative Advantage (RCA), Export Product 

Dynamics (EPD), and the Gravity Model. The results indicate that all RCA values 

for Indonesia's processed coffee (HS 090121) are below one, with an average value 

of 0.0712, indicating weak comparative competitiveness. The EPD analysis places 

Indonesia in the Lost Opportunity position, reflecting a declining market share 

despite growing market demand. The Gravity Model estimated using the Fixed 

Effect Model (FEM) reveals that Gross Domestic Product and the exchange rate 

have a positive and significant effect on the export volume of Indonesian processed 

coffee to Malaysia, while the Consumer Price Index and economic distance have a 

negative and significant effect. Meanwhile, the international coffee price has a 

positive but insignificant effect on export volume. These findings suggest the need 

to strengthen downstream coffee industry policies, improve product quality and 

value added, and reinforce export market penetration strategies to enhance the 

competitiveness of Indonesia's processed coffee exports in the Malaysian market. 

Keywords : Competitiveness; EPD; Processed Coffee Exports; RCA. 
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