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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh Electronic Word of Mouth,
kualitas produk, dan persepsi harga terhadap keputusan pembelian produk Captain
Hair Powder pada remaja di Kota Surabaya. Penelitian ini menggunakan
pendekatan kuantitatif dengan 100 responden yang dipilih menggunakan teknik
purposive sampling. Data dikumpulkan melalui kuesioner dan dianalisis
menggunakan analisis regresi linear berganda, uji F, dan uji t. Hasil penelitian
menunjukkan bahwa Electronic Word of Mouth, kualitas produk, dan persepsi
harga secara simultan berpengaruh signifikan terhadap keputusan pembelian.
Secara parsial, Electronic Word of Mouth dan kualitas produk berpengaruh positif
dan signifikan terhadap keputusan pembelian, sedangkan persepsi harga tidak

berpengaruh signifikan terhadap keputusan pembelian.

Kata Kunci: Electronic Word of Mouth, Kualitas Produk, Persepsi Harga,

Keputusan Pembelian.
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ABSTRACT

This study aims to analyze the influence of Electronic Word of Mouth, product
quality, and price perception on the purchase decision of Captain Hair Powder
among teenagers in Surabaya. This study employed a quantitative approach
involving 100 respondents selected using purposive sampling. Data were
collected through questionnaires and analyzed using multiple linear regression
analysis, the F-test, and the t-test. The results showed that Electronic Word of
Mouth, product quality, and price perception simultaneously had a significant
effect on purchase decisions. Partially, Electronic Word of Mouth and product
quality had a positive and significant effect on purchase decisions, while price

perception did not have a significant effect on purchase decisions.

Keywords: Electronic Word of Mouth, Product Quality, Price Perception,

Purchase Decision.
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