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ABSTRAK

Dia Setiawati, 22042010124, Pengaruh Emotional Attachment, Fan Loyaly, dan
Self Efficacy Terhadap Keputusan Pembelian Produk Kolaborasi Azarine
dengan Dino SEVENTEEN.

Dia Setiawati, Dyah Widowati

Penelitian ini bertujuan untuk mengetahui pengaruh emotional attachment,
fan loyalty, dan self efficacy terhadap keputusan pembelian produk kolaborasi
antara merek kosmetik Azarine dengan Dino SEVENTEEN. Penelitian
menggunakan pendekatan kuantitatif asosiatif dengan data yang dikumpulkan dari
157 responden yang merupakan penggemar Dino SEVENTEEN melalui kuesioner
berskala Likert 1-5. Data dianalisis menggunakan regresi linier berganda dengan
bantuan SPSS 26. Hasil penelitian menunjukkan bahwa emotional attachment, fan
loyalty, dan self efficacy masing-masing berpengaruh positif dan signifikan
terhadap keputusan pembelian, baik secara parsial maupun simultan, dengan ketiga
variabel tersebut secara bersama-sama menjelaskan 59,9% variasi keputusan
pembelian. Temuan ini menunjukkan bahwa emotional attachment penggemar
terhadap idola, fan loyalty sebagai bentuk dukungan keyakininan diri dalam
mengevaluasi produk secara bersama-sama mendorong perilaku pembelian
terhadap produk yang dikolaborasikan Dino SEVENTEEN.

Kata kunci: Emotional Attachment, Fan loyalty, Self Efficacy, Keputusan
Pembelian.
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ABSTRACT

Dia Setiawati, 22042010124, The Influence of Emotional Attachment, Fan
Loyalty, and Self Efficacy Purchase Decisions for the Azarine Collaboration
Product With Dino SEVENTEEN (A Study on Fans of Dino SEVENTEEN)

Dia Setiawati, Dyah Widowati

This study aims to examine the effect of emotional attachment, fan loyalty,
and self-efficacy on purchase decisions for the collaborative product between the
cosmetic brand Azarine and Dino SEVENTEEN. The research employed an
associative quantitative approach, with data collected from 157 respondents who
are fans of Dino SEVENTEEN through a 1-5 Likert-scale questionnaire. Sampling
was conducted using non-probability sampling with a purposive sampling
technique. Data were analyzed using multiple linear regression with the assistance
of SPSS 26. The results show that emotional attachment, fan loyalty, and self-
efficacy each have a positive and significant effect on purchase decisions, both
partially and simultaneously, with the three variables jointly explaining 59.9% of
the variation in purchase decisions. These results indicate that fans' emotional
attachment to their idol, loyalty as a form of support for their idol, and self-
confidence in evaluating products together drive purchase decisions for the Azarine
and Dino SEVENTEEN collaborative product.

Keywords: Emotional Attachment, Fan Loyalty, Self Efficacy, Purchase Decision
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