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ABSTRAKSI 

PENGARUH EMPLOYER BRANDING DAN INFORMATION CREDIBILITY 
TERHADAP INTENTION TO APPLY GENERASI Z DALAM REKRUTMEN 
DIGITAL DI SURABAYA 
 
Putri Maharanie, Maharani Ikaningtyas 
 
 Penelitian ini bertujuan untuk menganalisis pengaruh Employer Branding dan 
Information Credibility secara simultan dan parsial terhadap Intention to Apply Generasi 
Z dalam rekrutmen digital di Surabaya. Fenomena ini menjadi penting seiring 
meningkatnya penggunaan media digital sebagai sarana penyebaran informasi 
lowongan kerja yang mendorong perusahaan untuk membangun citra yang positif serta 
menyajikan informasi yang kredibel guna menarik minat pelamar. Metode penelitian 
yang digunakan adalah kuantitatif asosiatif. Populasi penelitian adalah Generasi Z di 
Surabaya dengan sampel sebanyak 150 responden yang ditentukan menggunakan rumus 
Yamane. Teknik pengambilan sampel menggunakan non-probability sampling dengan 
metode purposive sampling. Kriteria responden adalah Generasi Z berusia 18–29 tahun 
yang berdomisili di Surabaya dan pernah mencari informasi lowongan kerja melalui 
media digital.  

Data dikumpulkan melalui kuesioner daring (Google Form) dengan skala Likert 
dan dianalisis menggunakan regresi linier berganda melalui SPSS. Hasil penelitian 
menunjukkan bahwa employer branding dan information credibility secara simultan 
berpengaruh positif dan signifikan terhadap intention to apply. Secara parsial, employer 
branding dan information credibility juga berpengaruh positif dan signifikan terhadap 
intention to apply. Hasil koefisien determinasi (R2) menunjukkan bahwa kedua variabel 
independen mampu menjelaskan variasi intention to apply, sedangkan sisanya 
dipengaruhi oleh variabel lain di luar penelitian. Perusahaan disarankan untuk 
membangun employer branding yang positif serta menyajikan informasi lowongan kerja 
yang jelas dan kredibel guna meningkatkan minat Generasi Z dalam melamar pekerjaan 
melalui media digital. 
 
Kata Kunci : Employer Branding, Information Credibility, Intention to Apply, 
Rekrutmen Digital, Generasi Z, Surabaya. 
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ABSTRACT 

PENGARUH EMPLOYER BRANDING DAN INFORMATION CREDIBILITY 
TERHADAP INTENTION TO APPLY GENERASI Z DALAM REKRUTMEN 
DIGITAL DI SURABAYA 
 
Putri Maharanie, Maharani Ikaningtyas 
 
 This study aims to analyze the simultaneous and partial effects of Employer 
Branding and Information Credibility on Generation Z's Intention to Apply for jobs 
through digital recruitment in Surabaya. This phenomenon has become increasingly 
important due to the growing use of digital media as a platform for disseminating job 
vacancy information, encouraging companies to build a positive employer image and 
provide credible information to attract potential applicants. This study employed a 
quantitative associative research method. The population consisted of Generation Z in 
Surabaya, with a sample of 150 respondents determined using the Yamane formula. The 
sampling technique used was non-probability sampling with a purposive sampling 
method. The respondents were Generation Z aged 18–29 years, residing in Surabaya, 
and having searched for job vacancy information through digital media. 
 Data were collected through an online questionnaire (Google Forms) using a 
Likert scale and analyzed using multiple linear regression via SPSS software. The 
results indicate that employer branding and information credibility simultaneously have 
a positive and significant effect on intention to apply. Partially, both employer branding 
and information credibility also have a positive and significant effect on intention to 
apply. The coefficient of determination (R²) shows that both independent variables are 
able to explain the variation in intention to apply, while the remaining variation is 
influenced by other variables outside the scope of this study. Therefore, companies are 
recommended to develop a positive employer brand and provide clear and credible job 
vacancy information to enhance Generation Z's intention to apply for jobs through 
digital media. 
 
Keywords: Employer Branding, Information Credibility, Intention to Apply, Digital 
Recruitment, Generation Z, Surabaya. 
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