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ABSTRAK

Perkembangan konten viral di TikTok menghadirkan persoalan dalam menentukan
autentisitas konten digital, terutama ketika narasi sosial dan emosional ditampilkan
melalui konten yang juga berpotensi memiliki kepentingan komersial. Penelitian
ini bertujuan untuk menganalisis penerimaan Generasi Z terhadap autentisitas
konten “Beliin Mobil untuk Wali Kelas” di TikTok. Penelitian ini menggunakan
pendekatan kualitatif dengan paradigma konstruktivis dan analisis resepsi
berdasarkan konsep encoding/decoding Stuart Hall. Data diperoleh melalui
wawancara mendalam, observasi digital, dan dokumentasi terhadap sembilan
informan Generasi Z yang aktif menggunakan TikTok dan memahami objek
penelitian. Data dianalisis melalui tahapan reduksi data, penyajian data, dan
penarikan kesimpulan, kemudian dikategorikan berdasarkan posisi dominant,
negotiated, dan oppositional reading. Hasil penelitian menunjukkan bahwa Gen Z
menilai autentisitas melalui pertimbangan terhadap ketulusan, naturalitas,
kewajaran, kesesuaian dengan realitas kehidupan sehari-hari, bukti konkret, serta
kemungkinan adanya kepentingan komersial dalam konstruksi konten. Penerimaan
informan terhadap autentisitas menunjukkan variasi, yaitu satu informan berada
pada posisi dominant reading, enam informan pada posisi negotiated reading, dan
dua informan pada posisi oppositional reading. Dominannya posisi negotiated
reading menunjukkan bahwa sebagian besar informan tidak sepenuhnya menerima
maupun menolak autentisitas yang direpresentasikan dalam konten, tetapi
melakukan negosiasi makna berdasarkan pengalaman dan interpretasi masing-
masing. Penelitian ini menyimpulkan bahwa autentisitas dalam konten viral TikTok
tidak dipersepsikan sebagai karakteristik yang mutlak melekat pada konten,
melainkan terbentuk melalui proses pemaknaan aktif oleh audiens.

Kata Kunci: Generasi Z, autentisitas, TikTok, analisis resepsi, Stuart Hall
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ABSTRACT

The development of viral content on TikTok has created challenges in determining
the authenticity of digital content, particularly when social and emotional
narratives are presented through content that may also involve commercial
interests. This study aims to analyze Generation Z's reception of authenticity in the
TikTok content ‘“beliin mobil untuk wali kelas”. This research employed a
qualitative approach with a constructivist paradigm and reception analysis based
on Stuart Hall's encoding/decoding framework. Data were collected through in-
depth interviews, digital observation, and documentation involving nine
Generation Z informants who actively use TikTok and were familiar with the
research object. Data were analyzed through data reduction, data presentation, and
conclusion drawing, followed by categorization into dominant, negotiated, and
oppositional reading positions. The findings show that Generation Z assesses
authenticity through considerations of sincerity, naturalness, plausibility,
conformity with everyday reality, concrete evidence, and potential commercial
interests in content construction. The reception of authenticity varies among
informants. One informant was categorized as dominant reading, six as negotiated
reading, and two as oppositional reading. The dominance of negotiated reading
indicates that most informants neither fully accepted nor rejected the authenticity
represented in the content, but negotiated its meaning based on their experiences
and interpretations. The study concludes that authenticity in viral TikTok content is
not perceived as an absolute characteristic of content but is constructed through
the active interpretation of audiences.

Keywords: Generation Z, authenticity, TikTok, reception analysis, Stuart Hall
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