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ABSTRAK

Penelitian ini bertujuan menganalisis pengaruh Online Customer Review, Brand
Trust, dan Kualitas Produk terhadap Minat Beli botol stainless steel Rosca di
Shopee, pada mahasiswa UPN “Veteran” Jawa Timur. Di era digitalisasi
penyebaran trend kini menyebar luas, terutama pada kampanye “zero waste” yang
kini menjadi trend di kalangan generasi muda. Dengan adanya trend zero waste ini
maka, peralihan botol, dan lebih menggunakan botol reusable seperti, botol
steinless steel. kondisi ini mendorong prefrensi minat beli konsumen dalam
memilih menggunakan botol steinless steel, yang dimanaa dalam menentukan
minat beli konsumen dapat dipengaruhi oleh online customer review, harga, dan
kualitas produk dalam menentukan minat beli konsumen pada botol steinless steel.
Penelitian ini menggunakan metode asosiatif kuantitatif dengan menggunakan
software IBM SPSS Versi 27. Populasi jumlah responden sebanyak 172. Hasil
penelitian ini menunjukkan kepercayaan merek dan kualitas produk sebagai
pendorong utama minat beli, sementara ulasan pelanggan belum cukup kuat
memengaruhi keputusan pembelian. Dengan demikian, Harga, dan kualias produk
mempengaruhi minat beli konsumen. namun, pada indikator online customer
review belum cukup mempengaruhi minat beli konsumen pada botol steinless steel
Rosca pada mahasiswa UPN “Veteran” Jawa Timur.

Kata Kunci: Online Customer Review, Brand Trust, Kualitas Produk, Minat Beli,

E-commerce

Xi



ABSTRACT

This study aims to analyze the influence of online customer reviews, brand trust,
and product quality on the purchase intention for Rosca stainless steel bottles on
Shopee among students at UPN “Veteran” East Java. In the digital age, trends are
spreading rapidly, particularly the “zero waste” movement, which has become a

¢

trend among the younger generation. With this “zero waste” trend, there has been
a shift away from single-use bottles toward the increased use of reusable bottles,
such as stainless steel bottles. This situation drives consumers’ purchasing
preferences toward stainless steel bottles, where consumer purchase intent can be
influenced by online customer reviews, price, and product quality in determining
their interest in purchasing stainless steel bottles. This study employed
aquantitative associative method using IBM SPSS Version 27 software. The
population consisted of 172 respondents. The results of this study indicate that
brand trust and product quality are the primary drivers of purchase intent, while
customer reviews do not yet have a strong enough influence on purchasing
decisions. Thus, price and product quality influence consumer purchase intent.
However, the online customer review indicator does not yet sufficiently influence
consumer purchase intent for Rosca stainless steel bottles among students at UPN
“Veteran” East Java.

Keywords: Online Customer Reviews, Brand Trust, Product Quality, Purchase

Intent, E-commerce
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