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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh brand image dan
variasi produk secara simultan maupun parsial terhadap keputusan pembelian pada
konsumen Jokopi Dinoyo Surabaya, sebuah kedai kopi modern yang belakangan
ini mengalami tingkat kunjungan yang relatif lebih rendah dibandingkan kompetitor
di sekitarnya, disertai dengan ditemukannya beberapa permasalahan pada kondisi
fasilitas serta konsistensi rasa pada sejumlah produk. Penelitian ini menggunakan
pendekatan kuantitatif asosiatif dengan metode survei, di mana data primer
dikumpulkan melalui kuesioner skala Likert lima poin yang disebarkan melalui
Google Form kepada 152 responden yang ditentukan menggunakan rumus Slovin
(margin of error 8%) dan dipilih melalui teknik non-probability purposive
sampling. Data yang terkumpul diuji validitasnya menggunakan korelasi Pearson
product-moment dan diuji reliabilitasnya menggunakan Cronbach's Alpha,
kemudian dianalisis lebih lanjut melalui uji asumsi klasik dan analisis regresi linier
berganda dengan bantuan SPSS. Hasil penelitian menunjukkan bahwa brand image
dan variasi produk secara simultan berpengaruh signifikan terhadap keputusan
pembelian. Secara parsial, brand image berpengaruh positif dan signifikan terhadap
keputusan pembelian, sedangkan variasi produk tidak berpengaruh signifikan
secara parsial. Pembahasan dalam penelitian ini membandingkan temuan tersebut
dengan penelitian-penelitian terdahulu mengenai brand image, variasi produk, dan
keputusan pembelian pada industri kedai kopi serta food and beverage.

Kata Kunci: Brand image, Variasi Produk, Keputusan Pembelian, Coffee Shop
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ABSTRACT

This study aims to analyze the simultaneous and partial effects of brand
image and product variety on purchase decisions among consumers of Jokopi
Dinoyo Surabaya, a modern coffee shop that has recently experienced a relatively
lower visitor rate compared to its nearby competitors, along with observed issues
in facility conditions and taste consistency of certain products. A quantitative
associative approach was applied using a survey method, with primary data
collected through a five-point Likert-scale questionnaire distributed via Google
Form to 152 respondents determined using the Slovin formula (margin of error 8%)
and selected through non-probability purposive sampling. The collected data were
tested for validity using Pearson product-moment correlation and for reliability
using Cronbach's Alpha, and were further analyzed through classical assumption
tests and multiple linear regression with the aid of SPSS. The results show that
brand image and product variety simultaneously have a significant effect on
purchase decisions. Partially, brand image has a significant positive effect on
purchase decisions, whereas product variety does not have a significant partial
effect. The discussion compares these findings with previous studies on brand
image, product variety, and purchase decisions in the coffee shop and food and
beverage industry.

Keywords: Brand image; Product Variety; Purchase Decision; Coffee Shop
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