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ABSTRAK

AFINA HASYA FAZA, PENGARUH BRAND AMBASSADOR, BRAND
IMAGE, DAN PRICE TERHADAP REPURCHASE INTENTION (STUDI
PADA KONSUMEN PRODUK FIESTA READY TO GO LAVA X
TREASURE DI SURABAYA)

Penelitian ini bertujuan untuk mengetahui pengaruh brand ambassador, brand
image, dan price terhadap repurchase intention konsumen produk Fiesta Ready To
Go Lava x TREASURE di Surabaya. Penelitian ini merupakan penelitian asosiatif
dengan pendekatan kuantitatif. Populasi penelitian adalah konsumen produk Fiesta
Ready To Go Lava x TREASURE di Surabaya, dengan sampel sebanyak 150
responden. Sampel ditentukan melalui teknik non-probability sampling
menggunakan purposive sampling, dengan kriteria pernah membeli produk
minimal satu kali, berusia minimal 17 tahun, dan berdomisili di Surabaya. Data
dikumpulkan melalui kuesioner dan dianalisis menggunakan wuji validitas,
reliabilitas, asumsi klasik, regresi linear berganda, uji F, dan uji t dengan bantuan
SPSS versi 31. Hasil penelitian menunjukkan bahwa: (1) brand ambassador, brand
image, dan price secara simultan berpengaruh positif dan signifikan terhadap
repurchase intention; (2) brand ambassador secara parsial berpengaruh positif dan
signifikan terhadap repurchase intention; (3) brand image secara parsial
berpengaruh positif dan signifikan terhadap repurchase intention; dan (4) price
secara parsial berpengaruh positif dan signifikan terhadap repurchase intention.

Kata kunci: brand ambassador, brand image, price, repurchase intention, ready-
to-eat.



ABSTRACK

AFINA HASYA FAZA, THE EFFECT OF BRAND AMBASSADOR, BRAND
IMAGE, AND PRICE ON REPURCHASE INTENTION (ASTUDY OF FIESTA
READY TO GO LAVA X TREASURE CONSUMERS IN SURABAYA)

This study aims to examine the effects of brand ambassador, brand image, and price
on the repurchase intention of Fiesta Ready To Go Lava x TREASURE consumers
in Surabaya. This research applies an associative design with a quantitative
approach. The population comprised consumers of Fiesta Ready To Go Lava x
TREASURE in Surabaya, and the sample consisted of 150 respondents.
Respondents were selected through non-probability purposive sampling based on
the criteria of having purchased the product at least once, being at least 17 years
old, and residing in Surabaya. Data were collected using questionnaires and
analysed through validity, reliability, classical assumption, multiple linear
regression, F-test, and t-test procedures with SPSS version 31. The findings indicate
that: (1) brand ambassador, brand image, and price simultaneously have a positive
and significant effect on repurchase intention; (2) brand ambassador partially has
a positive and significant effect on repurchase intention; (3) brand image partially
has a positive and significant effect on repurchase intention; and (4) price partially
has a positive and significant effect on repurchase intention.

Keywords: brand ambassador, brand image, price, repurchase intention, ready-to-
eat.
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