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ABSTRAK 

Rizqia Khairunnisa Wibowo, Pengaruh Kualitas Produk, Harga, dan Citra 

Merek terhadap Loyalitas Konsumen Fore Coffee di Kota Surabaya 

Persaingan industri kopi modern di Indonesia semakin ketat sehingga perusahaan 

perlu meningkatkan loyalitas konsumen. Fore Coffee merupakan salah satu merek 

kopi lokal yang berkembang pesat, namun berdasarkan Top Brand Index 2023–

2025 posisinya masih berada di bawah beberapa pesaing utama. Kondisi tersebut 

menunjukkan bahwa loyalitas konsumen Fore Coffee masih perlu ditingkatkan dan 

diduga dipengaruhi oleh kualitas produk, harga, serta citra merek. Penelitian ini 

bertujuan menganalisis pengaruh kualitas produk, harga, dan citra merek terhadap 

loyalitas konsumen Fore Coffee di Kota Surabaya. Penelitian menggunakan 

pendekatan kuantitatif dengan jenis penelitian asosiatif kausal. Sampel penelitian 

berjumlah 150 responden yang dipilih menggunakan teknik accidental sampling. 

Data dikumpulkan melalui kuesioner dan dianalisis menggunakan regresi linier 

berganda dengan bantuan SPSS. Hasil penelitian menunjukkan bahwa kualitas 

produk, harga, dan citra merek secara simultan berpengaruh positif dan signifikan 

terhadap loyalitas konsumen (F = 253,941; sig. = 0,000). Secara parsial, kualitas 

produk (t = 15,307), harga (t = 12,449), dan citra merek (t = 10,813) juga 

berpengaruh positif dan signifikan dengan nilai signifikansi 0,000. Nilai koefisien 

determinasi (R²) sebesar 0,839 menunjukkan bahwa ketiga variabel mampu 

menjelaskan 83,9% variasi loyalitas konsumen. Hasil penelitian menegaskan 

bahwa peningkatan kualitas produk, penetapan harga yang sesuai, dan penguatan 

citra merek berperan penting dalam meningkatkan loyalitas konsumen Fore Coffee 

di Kota Surabaya. 

Kata kunci: Kualitas produk, harga, citra merek, loyalitas konsumen, Fore Coffee. 
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ABSTRACT 

Rizqia Khairunnisa Wibowo, The Influence Of Product Quality, Price, And 

Brand Image On Fore Coffee Consumer Loyality In The City Of Surabaya 

 

The competition in Indonesia's modern coffee industry has become increasingly 

intense, requiring companies to strengthen customer loyalty to sustain their business 

performance. Fore Coffee is one of the local coffee brands that has experienced 

rapid growth; however, based on the Top Brand Index from 2023 to 2025, it still 

ranked below several of its major competitors. This condition indicates that 

customer loyalty toward Fore Coffee needs to be improved and is presumed to be 

influenced by product quality, price, and brand image.This study aims to analyze 

the influence of product quality, price, and brand image on customer loyalty toward 

Fore Coffee in Surabaya. The study employed a quantitative approach with a causal 

associative research design. A total of 150 respondents were selected using an 

accidental sampling technique. Data were collected through questionnaires and 

analyzed using multiple linear regression with the assistance of SPSS software. The 

results indicate that product quality, price, and brand image simultaneously have a 

positive and significant effect on customer loyalty (F = 253.941; p = 0.000). 

Partially, product quality (t = 15.307), price (t = 12.449), and brand image (t = 

10.813) also have positive and significant effects, with significance values of 0.000. 

The coefficient of determination (R²) of 0.839 indicates that these three variables 

explain 83.9% of the variance in customer loyalty. The findings confirm that 

improving product quality, setting appropriate prices, and strengthening brand 

image play important roles in enhancing customer loyalty toward Fore Coffee in 

Surabaya. 

Keywords: product quality, price, brand image, consumer loyalty, Fore Coffee.


