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KINERJA PROMOSI INSTAGRAM DAN TIKTOK PADA
UMKM PANGAN MENGGUNAKAN EPIC MODEL

INSTAGRAM AND TIKTOK PROMOTION
PERFORMANCE FOR FOOD MSMES USING EPIC
MODEL

Aisyah Nur Jannah Putri Hariyono, Taufik Setyadi, Nisa Hafi Idhoh Fitriana
ABSTRAK

Perkembangan teknologi digital mendorong UMKM memanfaatkan media sosial
sebagai sarana promosi. Instagram dan TikTok menjadi platform yang banyak
digunakan karena mampu menjangkau konsumen secara luas dan interaktif.
Penelitian ini bertujuan menganalisis efektivitas Instagram dan TikTok sebagai
media promosi digital Bumbu Wilona Kota Surabaya menggunakan EPIC Model.
Penelitian menggunakan pendekatan kuantitatif dengan metode deskriptif terhadap
120 responden yang pernah melihat promosi Bumbu Wilona melalui kedua
platform. Data dikumpulkan melalui kuesioner dan dianalisis berdasarkan dimensi
Empathy, Persuasion, Impact, dan Communication. Hasil penelitian menunjukkan
bahwa Instagram dan TikTok termasuk kategori efektif sebagai media promosi
digital. Dimensi communication memperoleh nilai tertinggi pada kedua platform,
yang menunjukkan bahwa informasi dan pesan promosi dapat dipahami dengan
baik oleh konsumen. Hasil penelitian ini menunjukkan bahwa kedua platform
berperan secara efektif dalam mendukung aktivitas pemasaran digital Bumbu
Wilona.

Kata Kunci: Efektivitas Promosi, Instagram, TikTok, EPIC Model, UMKM Pangan
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ABSTRACT

The rapid development of digital technology has encouraged MSMEs to utilize
social media as a promotional tool. Instagram and TikTok are widely used
platforms due to their ability to reach consumers broadly and interactively. This
study aimed to analyze the effectiveness of Instagram and TikTok as digital
promotional media for Bumbu Wilona in Surabaya using the EPIC Model. A
guantitative approach with a descriptive method was employed involving 120
respondents who had viewed Bumbu Wilona’s promotional content on both
platforms. Data were collected through questionnaires and analyzed based on the
dimensions of Empathy, Persuasion, Impact, and Communication. The results
indicate that both Instagram and TikTok are effective digital promotional media.
The Communication dimension achieved the highest score on both platforms,
indicating that promotional messages and product information were well
understood by consumers. The results of this study show that both platforms
effectively support Bumbu Wilona’s digital marketing activities.

Keywords: Promotional Effectiveness, Instagram, TikTok, EPIC Model, Food
MSMEs

vii



DAFTAR ISI

Halaman

LEMBAR PENGESAHAN ...t i
SURAT PERNYATAAN. ... i
KATA PENGANTAR . iv
ABSTRAK e vii
DAFTAR ISH ... viii
DAFTAR TABEL ... Xii
DAFTAR GAMBAR ... Xiii
DAFTAR LAMPIRAN ..ot Xiv
l. PENDAHULUAN ... 1
1.1, Latar Belakang ........ccccooveieiieiiie e 1

1.2. Rumusan Masalah ...........ccooeoeiiiiniiiicccc s 9

1.3 TUJUAN. .ottt et 10

14, MaNTAAL........coiiiiii 10

1. TINJAUAN PUSTAKA .. 12
2.1. Penelitian Terdahulu ... 12

2.2, Landasan teOM ........cceueieierieie e 21
2.2.1.  Uses and Gratification Theory (UGT).........cccevvennene. 21

2.2.2.  Promosi Digital ..........cccooiiiiiiiiiiee 23

2.2.3. KOMPAIAST ...oouviiiiiiisieiieeieseeeee e 25

2.2.4.  EfeKUIVITAS ....ccooiiiiiee 26

2.2.5.  Media SoSial.......cccooeiiiiiiiic e 28

2.2.6. EPICMoOdel.......ccovviieieie e 30

2.2.7.  Wilcoxon Signed Rank Test........ccccoovrerireninenennnnn, 34

2.2.8.  UMKM ....cocoiiiiiii e 35



2.3. Kerangka Pemikiran..........ccccooviiiiiiininieieiese e
2.4, HIPOTESIS...c.viiitiitieieeieie et
METODE PENELITIAN ....ooiiiiiie s
3.1 Waktu dan TemMPAL ......ccoiereiiieseeres e
3.2. Metode Penentuan LoKasi ...........ccoviiriiieiinencncisesese
3.3. Metode Penentuan Sampel..........cooviirinieiinenenesseseeeas
3.4. Metode Pengumpulan Data...........cccoovvviieiinencncnisesesens
3.5. Metode AnaliSis Data.........cccoeriiiriiininieee s
351 UjJi ValditaS......cooeiieriiiiinicieiseee e
3.5.2.  Uji Reliabilitas ........cccoooviiiiiiiiii
3.5.3.  UjJi NOrMalitas. ....ccooverveieirieniiniisieiee e
3.5.4.  Analisis DesKriptif.........ccocorviririiiiieieesesea
3.5.5.  Analisis EPIC Model .........ccoovviiiiiiiieens
3.5.6.  Analisis Wilcoxon Signed Rank Test.............ccccvvvenens
3.6. Definisi Operasional..........cccceviiiiiiiniecee s
HASIL DAN PEMBAHASAN .....oooiiiiieeee e
4.1. Gambaran Umum Mitra .......ccccoociiininiinininenesene s
4.2. Karakteristik Responden Bumbu Wilona.............ccccceevevieenien.
4.2.1. Karakteristik Responden.........ccccccevvvivenveveiiennennenn,
4.2.2. Preferensi ReSPONUeN.........cccvcvevveieiieseece e
4.3. Analisis Efektivitas menggunakan EPIC Model......................
4.3.1.  Uji ValiditaS......c.cccevviiieiieecie e
4.3.2.  Uji Reliabilitas .........ccccooviveiiiiiiieie e
4.3.3.  Analisis EPIC Model ..o
4.4. Analisis Wilcoxon Signed Rank Test.........c.cccoovevviiciieieennnnn,

4.4.1.  Uji NOrmalitas.........cccevveivereiieiiese e

37

39

40

40

40

41

42

45

45

46

46

47

48

50

o1

54

54

55

56

62

77

77

79

80

94

95



4.4.2.  Analisis Wilcoxon Signed Rank Test.............ccocvvvennne 96

V.  SIMPULAN DAN SARAN......oooiiiieie e 101
5.1 SIMPUIAN...ceiiiiii e 101
0.2, SAIAN....iiiiiiii it s 102
DAFTAR PUSTAKA ..ottt 104
LAMPIRAN ..ttt 109



DAFTAR TABEL

Nomor Judul

1.1

1.2.

1.3.

3.1.

3.2.

4.1.

4.2.

4.3.

4.4.

4.5.

4.6.

4.7.

4.8.

4.9.

4.10

411

4.12

4.13

4.14

4.15

4.16

4.17

4.18

4.19

Pertumbuhan Penggunaan Internet di Indonesia ............cccccoeeveevennnnn
Data Pengguna Instagram dan Tiktok di Indonesia 2025..................
Data Brand Bumbu Instan di Instagram dan TiktoK..............cccoc....
Kriteria Rentang Skala Keputusan..............ccccovveieeieiieceese e
Definisi Operasional ............ccviieieiie i
Karakteristik Responden berdasarkan Jenis Kelamin............c...........
Karakteristik Responden berdasarkan Usia............ccccccevvvevieiieineennnn
Karakteristik Responden berdasarkan Tingkat Pendidikan...............
Karakteristik Responden berdasarkan Pekerjaan .............ccccocvevveennee.
Pemilihan Platform ...
Alasan Promosi MeNarik ..........ccccoeveiininiein e
Elemen Promosi yang Paling Memengaruhi Ketertarikan ................
Tingkat Pemahaman Pesan PromoSi.........ccccceevveiieeiieiineeneesie e
Dampak Setelah Melihat Promosi .........cccccceeviivieiiec i,
. Kelebinan Promosi ..o
. Kekurangan PromosSi ..........ccceiieiiiieiieicse e
- HaSH Uji Validitas .......ocooeiiiiiiieecece e
. Hasil Uji Relabilitas ........cccooeiieiiiiiii e
. Distribusi Frekuensi Dimensi Empathy Instagram.............cc.ccooeeeee.
. Distribusi Frekuensi Dimensi Empathy TiKTOK...........cccccoeiiiinnne.
. Hasil Nilai Frekuensi Dimensi Empathy ...........ccooooiiiiniiiiiinnn
. Distribusi Frekuensi Dimensi Persuasion Instagram ...............c.......
. Distribusi Frekuensi Dimensi Persuasion TikToK...........ccccccevvenee.

. Hasil Nilai Frekuensi Dimensi Persuasion........cccccccveeeeeeeeeeeeeeeenenenn,
Xi

49

52

56

58

59

61

63

64

66

68

70

72

74

78

79

80

80

81

83

84

84



4.20.

4.21.

4.22.

4.23.

4.24.

4.25.

4.26.

4.27.

4.28.

4.29.

Distribusi Frekuensi Dimensi Impact

Instagram.........cccoeveveenininnnnnns

Distribusi Frekuensi Dimensi Impact TIKTOK..........cccocoviiiiniinnnn,

Hasil Nilai Frekuensi Dimensi IMpact............ccooeveieieneniieniiees

Distribusi Frekuensi Dimensi Communication Instagram.................

Distribusi Frekuensi Dimensi Communication TiIKToK.......cccccveee.....

Hasil Nilai Frekuensi Dimensi Communication .........cccccevvvevevevevenens.

Hasil Nilai EPIC Rate........ccccccvvvee....

Hasil Uji Normalitas ..........cccceevvvuennee.

Hasil peringkat (Ranks) dari Uji Wilcoxon Signed Rank Test ...........

Hasil Uji Wilcoxon Signed Rank Test

xii

87

87

88

90

90

91

92

95

96

98



Nomor

DAFTAR GAMBAR

2.1, Kerangka PEmIKIran ..........cccooeiieiieie e

3.1. Lokasi Penelitian

Xiii



DAFTAR LAMPIRAN

Nomor Judul Halaman
1. KUesioner PENEHIAN..........ccoeviiiiiieiicseeeseee e 109
2. Tampilan Instagram Bumbu Wilona ...........cccccceeveiiviieiiccece e 115
3. Tampilan Tiktok Bumbu Wilona...........cccccevviiiiiiie e 116
4.  Rekapitulasi Karakteristik Responden...........cccccvvvveviveveiieieese s 117
5. Tabulasi Data.........ccccoeiiiiiiiieieieiese s 119
6.  UJEVAIAITAS. ..o 122
7. UjJi Reliabilitas........cccooiiiiiiiiieeee s 123
8. UJINOIMAIITAS ..ot 125
9. Perhitungan EPIC Model.........cccooiiiiiiiiicee e 126
10, UJEWIICOXON ... 129
11.  Dokumentasi Penelitian ... 130

Xiv



