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MEDIASI (STUDI PADA AKUN INSTAGRAM @INFARM.ID) 
 

THE INFLUENCE OF EDUCATIONAL CONTENT ON URBAN 
FARMING INTEREST AMONG GENERATION Z WITH SELF-
EFFICACY AS A MEDIATING VARIABLE (A STUDY OF THE 

INSTAGRAM ACCOUNT @INFARM.ID) 
 

Vanesa Aurelia, Taufik Setyadi, Wahyu Santoso 

ABSTRAK 

Penelitian ini dilatarbelakangi oleh rendahnya minat Generasi Z terhadap 
urban farming yang dipengaruhi keterbatasan pengetahuan dan keyakinan diri. 
Instagram berpotensi menjadi media edukasi melalui konten urban farming, salah 
satunya pada akun @infarm.id. Penelitian ini bertujuan menganalisis karakteristik 
Generasi Z, persepsi terhadap konten edukasi @infarm.id, serta pengaruh konten 
edukasi dan efikasi diri terhadap minat urban farming. Penelitian menggunakan 
metode kuantitatif dengan pendekatan survei terhadap 120 responden Generasi Z 
yang dipilih secara purposive sampling. Analisis data dilakukan menggunakan 
Structural Equation Modeling-Partial Least Square (SEM-PLS) dengan SmartPLS 
4.0. Hasil penelitian menunjukkan bahwa 1) Generasi Z didominasi usia 21–24 
tahun dengan latar belakang mahasiswa dan memiliki persepsi positif terhadap 
konten edukasi @infarm.id. 2) Konten edukasi berpengaruh positif dan signifikan 
terhadap minat urban farming serta efikasi diri. 3) Efikasi diri berpengaruh positif 
dan signifikan terhadap minat urban farming serta memediasi hubungan antara 
konten edukasi dan minat urban farming. Pengelola akun @infarm.id disarankan 
mengembangkan konten edukasi yang lebih informatif dan praktis untuk 
meningkatkan keyakinan diri Generasi Z dalam melakukan urban farming. 

Kata kunci: konten edukasi, efikasi diri, minat urban farming, Generasi Z, 
Instagram 

 
 

ABSTRACT 

This study was motivated by the low interest of Generation Z in urban 
farming, which is influenced by limited knowledge and self-efficacy. Instagram has 
the potential to serve as an educational platform through urban farming content, 
one example being the @infarm.id account. This study aimed to analyze the 
characteristics of Generation Z, their perceptions of the educational content shared 
by @infarm.id, and the effects of educational content and self-efficacy on interest 
in urban farming. A quantitative research method with a survey approach was 
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employed involving 120 Generation Z respondents selected through purposive 
sampling. Data were analyzed using Structural Equation Modeling–Partial Least 
Squares (SEM-PLS) with SmartPLS 4.0. The results showed that: (1) the 
respondents were predominantly 21–24 years old, mostly university students, and 
had positive perceptions of the educational content shared by @infarm.id; (2) 
educational content had a positive and significant effect on both interest in urban 
farming and self-efficacy; and (3) self-efficacy had a positive and significant effect 
on interest in urban farming and mediated the relationship between educational 
content and interest in urban farming. Based on these findings, the administrators 
of the @infarm.id account are encouraged to develop more informative and 
practical educational content to strengthen Generation Z's self-efficacy in 
practicing urban farming. 

Keywords: educational content, self-efficacy, urban farming interest, Generation 
Z, Instagram 
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