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ABSTRAK 
 

PENGARUH PERSEPSI WISATAWAN MILENIAL TERHADAP 
MOTIVASI PENGGUNAAN OPEN TRIP BROMO 

DI PT. ETERNA JELAJAH ABADI 
 

Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh persepsi 
wisatawan milenial yang mencakup daya tarik destinasi, fasilitas dan sarana, 
kualitas pelayanan, serta aksesibilitas dan harga terhadap motivasi penggunaan 
open trip ke Gunung Bromo melalui PT. Eterna Jelajah Abadi. Penelitian ini 
menggunakan pendekatan kuantitatif dengan teknik purposive sampling, dengan 
jumlah sampel sebanyak 80 responden yang merupakan wisatawan milenial 
pengguna layanan open trip Bromo di PT. Eterna Jelajah Abadi. Data dikumpulkan 
melalui kuesioner berskala Likert dan dianalisis menggunakan regresi linear 
berganda dengan bantuan perangkat lunak SPSS. Hasil penelitian menunjukkan 
bahwa secara simultan (Uji F), seluruh variabel independen berpengaruh positif dan 
signifikan terhadap motivasi penggunaan open trip. Secara parsial (Uji t), variabel 
daya tarik destinasi dan kualitas pelayanan terbukti berpengaruh positif dan 
signifikan, dengan kualitas pelayanan sebagai faktor paling dominan. Sebaliknya, 
variabel fasilitas dan sarana serta aksesibilitas dan harga tidak memberikan 
pengaruh signifikan secara parsial. Nilai koefisien determinasi (R Square) sebesar 
0,640 mengindikasikan bahwa 64% motivasi wisatawan milenial dipengaruhi oleh 
persepsi mereka terhadap layanan, sedangkan 36% sisanya dipengaruhi oleh faktor 
lain di luar model penelitian ini. 
 
Kata Kunci: Persepsi Wisatawan, Wisatawan Milenial, Motivasi, Open Trip, 
Kualitas Pelayanan. 
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ABSTRACT 
 

THE EFFECT OF MILLENNIAL TOURISTS' PERCEPTIONS ON THE 

MOTIVATION TO USE BROMO OPEN TRIPS  

AT PT. ETERNA JELAJAH ABADI 

 

This research aims to examine and analyze the effect of millennial tourists' 
perceptions which include destination attractiveness, facilities and infrastructure, 
service quality, as well as accessibility and price on the motivation to use open trips 
to Mount Bromo through PT. Eterna Jelajah Abadi. This study employs a 
quantitative approach with a purposive sampling technique, comprising a sample 
of 80 respondents who are millennial tourists utilizing the Bromo open trip service 
at PT. Eterna Jelajah Abadi. Data was collected through Likert-scale 
questionnaires and analyzed using multiple linear regression assisted by SPSS 
software. The results showed that simultaneously (F-test), all independent variables 
have a positive and significant effect on the motivation to use open trips. Partially 
(t-test), the destination attractiveness and service quality variables proved to have 
a positive and significant effect, with service quality being the most dominant 
factor. Conversely, the facilities and infrastructure variables, as well as 
accessibility and price, did not yield a significant partial effect. The coefficient of 
determination (R Square) value of 0.640 indicates that 64% of millennial tourists' 
motivation is influenced by their perceptions of the service, while the remaining 
36% is influenced by other factors outside this research model. 
 
Keywords: Tourist Perception, Millennial Tourists, Motivation, Open Trip, Service 
Quality.
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