
143 
 

 

DAFTAR PUSTAKA 

 

Alalwan, A. A. (2020). Investigating the impact of social media marketing activities 

on customer engagement: The case of Instagram. Computers in Human 

Behavior. 

Andhini, R., & Andanawarih, D. (2022). Pengaruh Brand Storytelling terhadap 

Brand Trust dan Brand Loyalty di Media Sosial Instagram. Jurnal Ilmu 

Komunikasi. 

Ashley, C., & Tuten, T. (2020). Creative strategies in social media marketing: An 

exploratory study of branded social content and consumer engagement. 

Journal of Interactive Advertising. 

Belch, G. E., & Belch, M. A. (2021). Advertising and Promotion: An Integrated 

Marketing Communications Perspective. McGraw-Hill Education. 

Bengtsson, M. (2019). How to plan and perform a qualitative study using content 

analysis. NursingPlus Open. 

Chaffey, D., & Ellis-Chadwick, F. (2020). Digital Marketing (8th ed.). Pearson 

Education Limited. 

Chen, X. (2022). Exploring user engagement on Instagram through storytelling. 

 

International Journal of Digital Marketing. 

 

Creswell, J. W., & Poth, C. N. (2020). Qualitative Inquiry and Research Design: 

Choosing Among Five Approaches (4th ed.). SAGE Publications. 

DataReportal. (2024). Digital 2024: Indonesia. We Are Social & Hootsuite. 



144 
 

 

Djafarova, E., & Trofimenko, O. (2019). ‘Instafamous’–credibility and self-

presentation of micro-celebrities on social media. Information, 

Communication & Society. 

Fauziah, N., & Fachira, I. (2021). Strategi Komunikasi Pemasaran Eiger Adventure 

dalam Membangun Brand Image melalui Media Sosial. Jurnal Ilmu 

Komunikasi Universitas Brawijaya. 

Fog, K., Budtz, C., & Yakaboylu, B. (2020). Storytelling: Branding in Practice. 

 

Springer. 

 

Godey, B., et al. (2020). Social media marketing efforts of luxury brands: Influence 

on brand equity and consumer behavior. Journal of Business Research. 

Gunawan, H., et al. (2022). Digital marketing communication strategies of local 

brands on Instagram. Jurnal Komunikasi Indonesia. 

Japutra, A., Keni, & Molinillo, S. (2015). Strategi Glocalization dalam Komunikasi 

Merek di Media Sosial. The UWA Profiles and Research Repository. 

Kapferer, J.-N. (2012). The New Strategic Brand Management: Advanced Insights 

and Strategic Thinking. Kogan Page. 

Kotler, P., & Keller, K. L. (2022). Marketing Management (16th ed.). Pearson 

Education. 

Kotler, P., et al. (2023). Principles of Marketing. Pearson Education. 

Lim, W. M., et al. (2020). Advancing digital marketing research: Present and future 

research directions. European Journal of Marketing. 

Nasrullah, R. (2023). Media Sosial: Perspektif Komunikasi, Budaya, dan 

Sosioteknologi. Simbiosa Rekatama Media. 



145 
 

 

Pulizzi, J. (2021). Epic Content Marketing: How to Tell a Different Story, Break 

Through the Clutter, and Win More Customers. McGraw-Hill Education. 

Putra, M., & Ardianto, E. (2021). Analisis Strategi Konten Instagram terhadap 

Brand Awareness (Studi Komparatif Akun @Erigo dan @Roughneck). Jurnal 

Komunikasi Universitas Padjadjaran. 

Sugiyono. (2021). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Alfabeta. 

Wahyuni, D., et al. (2025). Pengaruh Storytelling Lokal terhadap Keputusan 

Pembelian di Media Sosial. IJSEnet. 

 

We Are Social. (2023). Digital 2023: Indonesia. We Are Social & Hootsuite. 


