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ABSTRAK
PENGARUH ONLINE CUSTOMER REVIEWS, KEPERCAYAAN MEREK,
DAN PERSEPSI NILAI TERHADAP MINAT BELI ULANG PADAHOTTO
DITIKTOK KOTA SURABAYA

Oleh:
Ikhsanuddin Ramadhan
22012010430

Penelitian ini bertujuan untuk menganalisis pengaruh Online Customer
Reviews, Kepercayaan Merek, dan Persepsi Nilai terhadap Minat Beli Ulang
produk Hotto di TikTok Kota Surabaya. Penelitian ini menggunakan pendekatan
kuantitatif dengan teknik purposive sampling. Responden merupakan konsumen
yang berdomisili di Kota Surabaya dan pernah membeli produk Hotto melalui
TikTok. Jumlah sampel dalam penelitian ini sebanyak 105 responden. Data
dikumpulkan melalui penyebaran kuesioner dan dianalisis menggunakan Structural
Equation Modeling (SEM) berbasis Partial Least Square (PLS). Hasil penelitian
menunjukkan bahwa Online Customer Reviews, Kepercayaan Merek, dan Persepsi
Nilai berpengaruh positif dan signifikan terhadap Minat Beli Ulang produk Hotto

di TikTok Kota Surabaya.

Kata Kunci: Kepercayaan Merek;Minat Beli Ulang;Online Customer
Reviews;Persepsi Nilai
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ABSTRACT

THE INFLUENCE OF ONLINE CUSTOMER REVIEWS, BRAND TRUST, AND
PERCEIVED VALUE ON REPURCHASE INTENTETION OF HOTTO ON
TIKTIK IN SURABAYA CITY

By:
Ikhsanuddin Ramadhan
22012010430

This study aims to analyze the influence of Online Customer Reviews, Brand
Trust, and Perceived Value on Repurchase Intention of Hotto products on TikTok
in Surabaya City. This research employs a quantitative approach using a
purposive sampling technique. The respondents are consumers who reside in
Surabaya City and have previously purchased Hotto products through TikTok. The
sample size in this study consists of 105 respondents. Data were collected through
questionnaires and analyzed using Structural Equation Modeling (SEM) based on
Partial Least Square (PLS). The results indicate that Online Customer Reviews,
Brand Trust, and Perceived Value have a positive and significant effect on

Repurchase Intention of Hotto products on TikTok in Surabaya City.

Keywords: Brand Trust;Online Customer Reviews;Percieved Value;Repurchase

Intention



