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ABSTRACT 

THE INFLUENCE OF TOUR GUIDES' ROLES ON FOREIGN 

TOURISTS’ TOURISM EXPERIENCES IN BROMO TENGGER SEMERU 

NATIONAL PARK 

 

The global shift toward an experience economy demands that tour guides in 

extreme nature destinations like Taman Nasional Bromo Tengger Semeru (TNBTS) 

transcend basic storytelling to act as frontline Experience Creators. This research 

aims to analyze the empirical influence of the tour guide's role as an Experience 

Creator on the quality of foreign tourists' Memorable Tourism Experience (MTE). 

This study utilized an explanatory quantitative approach with a cross-sectional 

survey design. Primary data were collected via digital questionnaires from 705 

foreign inbound tourists utilizing professional guide services in TNBTS, selected 

through non-probability sampling, and analyzed using simple linear regression. 

Statistical results revealed a strong correlation (R = 0.832) and a highly significant 

positive effect of the Experience Creator role on the Memorable Tourism 

Experience (t = 39.749, p < 0.001). The coefficient of determination (R^2 = 
0.692) demonstrated that 69.2% of the variance in foreign tourists' MTE is directly 

driven by the guide's journey management, setting management, and interpersonal 

capability. 

The study concludes that tour guides are fundamental catalysts for memorable 

experiences in volatile nature environments. It is recommended that park 

management and guide associations modernize training standards to prioritize crisis 

logistics, crowd evasion, and experience design over passive historical 

memorization. 

 

Keywords: Tour Guide, Experience Creator, Memorable Experience, Foreign 

Tourist, TNBTS. 
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ABSTRAK 

 

PENGARUH PERAN PEMANDU WISATA SEBAGAI EXPERIENCE 

CREATOR TERHADAP MEMORABLE TOURISM EXPERIENCE 

WISATAWAN MANCANEGARA DI TAMAN NASIONAL BROMO 

TENGGER SEMERU 

 

Pergeseran global menuju ekonomi pengalaman menuntut pemandu wisata di 

destinasi alam ekstrem seperti Taman Nasional Bromo Tengger Semeru (TNBTS) 

untuk berkembang menjadi Experience Creator di garis depan. Penelitian ini 

bertujuan untuk menganalisis pengaruh empiris peran pemandu wisata sebagai 

Experience Creator terhadap kualitas Memorable Tourism Experience (MTE) 

wisatawan mancanegara. 

Penelitian ini menggunakan pendekatan kuantitatif eksplanatori dengan desain 

survei potong lintang. Data primer dikumpulkan melalui kuesioner digital dari 705 

wisatawan mancanegara pengguna pemandu wisata profesional di TNBTS yang 

dipilih melalui non-probability sampling, kemudian dianalisis menggunakan 

regresi linear sederhana. 

Hasil statistik menunjukkan korelasi kuat (𝑅 = 0,832) dan pengaruh positif yang 

sangat signifikan dari peran Experience Creator terhadap Memorable Tourism 

Experience (𝑡 = 39,749, 𝑝 < 0,001). Koefisien determinasi (𝑅^2 = 0,692) 

membuktikan bahwa 69,2% varians MTE wisatawan mancanegara ditentukan 

langsung oleh manajemen perjalanan, manajemen setting, dan kapabilitas 

interpersonal pemandu. 

Penelitian menyimpulkan bahwa pemandu wisata merupakan katalis utama 

terbentuknya pengalaman berkesan di lingkungan alam yang volatil. 

Direkomendasikan agar pengelola taman nasional dan asosiasi pemandu 

memodernisasi standar pelatihan dengan memprioritaskan logistik krisis, 

penanganan kerumunan, dan desain pengalaman dibandingkan penghafalan 

sejarah pasif. 

Kata kunci: Pemandu Wisata, Experience Creator, Memorable Experience, Wisatawan 

Mancanegara, TNBTS. 


