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ABSTRAK 

 

PENGARUH ELECTRONIK WORD OF MOUTH (E – WOM) TERHADAP 

KEPUTUSAN BERKUNJUNG  DI ATRAKSI WISATA MOBIL KLASIK 

TOERWAGEN KOTA LAMA SURABAYA 

 

 

Pariwisata Kota Lama Surabaya menghadirkan atraksi wisata mobil klasik 

Toerwagen. Sejak diluncurkan, tingkat kunjungan wisatawan Toerwagen 

mengalami fluktuasi hingga 10,25% dan cenderung menurun, sehingga diduga 

dipengaruhi oleh (E-WOM). Penelitian ini dilakukan dengan tujuan untuk 

mengetahui pengaruh Intensity, Valance of Opinion, dan Content E-WOM terhadap 

keputusan berkunjung wisatawan pada atraksi wisata Toerwagen Kota Lama 

Surabaya, baik secara parsial maupun simultan. Penelitian menggunakan 

pendekatan kuantitatif asosiatif kausal. Populasi penelitian adalah pengunjung 

Toerwagen periode Juli hingga Desember 2025 sebanyak 22.275 orang, dengan 

sampel 100 responden yang ditentukan melalui rumus Solvin dan teknik simple 

random sampling. Data dikumpulkan melalui kuesioner dan dianalisis 

menggunakan regresi linier berganda. Hasil penelitian menunjukkan bahwa 

Intensity berpengaruh positif dan signifikan terhadap keputusan berkunjung, 

sedangkan Valance of Opinion dan Content berpengaruh signifikan terhadap 

keputusan berkunjung dengan nilai F-hitung 104,506 dan koefisien determinasi (R²) 

sebesar 0,766 yang berarti 76,6% variasi Keputusan berkunjung dapat dijelaskan 

oleh ketiga variabel tersebut, sementara 23,4% sisanya dipengaruhi faktor lain di 

luar model. Penelitian ini menyimpulkan bahwa E-WOM memiliki peran penting 

dalam membentuk keputusan berkunjung wisatawan. Pengelola disarankan 

meningkatkan intensitas promosi digital, merespons ulasan wisatawan secara baik, 

serta menyajikan konten promosi yang lebih menarik dan informatif guna 

mendorong minat kunjungan.  

 

Kata Kunci: Electronic Word of Mouth, Keputusan Berkunjung, Toerwagen 
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ABSTRACT 

 

THE INFLUENCE OF ELECTRONIC WORD OF MOUTH (E-WOM) ON 

VISITING DECISIONS AT THE TOERWAGEN CLASSIC CAR TOURIST 

ATTRACTION, OLD CITY OF SURABAYA 

 

 

The Toerwagen Classic Car Tourist Attraction in Surabaya's Old City area serves 

as a heritage tourism attraction. Since its launch, visitor numbers have fluctuated 

by up to 10.25% and shown a declining trend, presumably influenced by Electronic 

Word of Mouth (E-WOM). This study aims to examine the effect of the E-WOM 

dimensions, Intensity, Valance of Opinion, and Content on tourists visiting 

decisions at the Toerwagen attraction, both partially and simultaneously. This 

research employs a quantitative, causal-associative approach. The population 

consists of 22,275 visitors to Toerwagen during July-December 2025, from which 

a sample of 100 respondents was determined using the Slovin formula and a simple 

random sampling technique. Data were collected through questionnaires and 

analyzed using multiple linear regression. The results show that Intensity has a 

positive and significant effect on visiting decisions, while Valance of Opinion and 

Content have significant but negative effects. Simultaneously, the three E-WOM 

variables significantly affect visiting decisions, with an F-value of 104.506 and a 

coefficient of determination (R²) of 0.766, indicating that 76.6% of the variation in 

visiting decisions can be explained by Intensity, Valance of Opinion, and Content, 

while the remaining 23.4% is influenced by other factors outside the model. This 

study concludes that E-WOM plays an important role in shaping tourists' visiting 

decisions. Attraction managers are advised to increase the Intensity of digital 

promotion, respond appropriately to visitor reviews, and present more engaging 

and informative promotional Content to encourage visit interest.  

Keywords: Electronic Word of Mouth, Toerwagen, Visiting Decision 
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