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ABSTRAK

Kajoetangan Malang merupakan salah satu daya tarik wisata berbasis
warisan budaya yang mengalami peningkatan jumlah kunjungan setelah dilakukan
revitalisasi kawasan. Di sisi lain, perkembangan media digital menyebabkan
wisatawan semakin mengandalkan Electronic Word of Mouth (E-WOM) sebagai
sumber informasi sebelum memutuskan untuk berkunjung. Namun, penelitian
mengenai pengaruh dimensi E-WOM terhadap keputusan berkunjung pada daya
tarik wisata heritage masih relatif terbatas. Penelitian ini bertujuan menganalisis
pengaruh Electronic Word of Mouth (E-WOM) yang terdiri atas value, source,
content, dan platforms terhadap keputusan berkunjung wisatawan ke Kampung
Heritage Kajoetangan Malang. Penelitian menggunakan pendekatan kuantitatif
dengan metode survei melalui penyebaran kuesioner kepada 100 responden yang
pernah berkunjung ke Kampung Heritage Kajoetangan Malang. Data dianalisis
menggunakan regresi linear berganda untuk menguji pengaruh masing-masing
dimensi E-WOM secara parsial maupun simultan terhadap keputusan berkunjung.
Hasil penelitian menunjukkan bahwa secara parsial hanya dimensi source yang
berpengaruh positif dan signifikan terhadap keputusan berkunjung, sedangkan
dimensi value, content, dan platforms tidak menunjukkan pengaruh yang
signifikan. Meskipun demikian, secara simultan keempat dimensi E-WOM
berpengaruh signifikan terhadap keputusan berkunjung wisatawan. Temuan ini
menunjukkan bahwa kredibilitas sumber informasi menjadi faktor yang paling
menentukan dalam memengaruhi keputusan wisatawan, sehingga pengelola
destinasi perlu memperkuat strategi komunikasi digital melalui penyebaran
informasi yang terpercaya dan mendorong terciptanya ulasan positif dari
wisatawan.

Kata kunci: Electronic Word of Mouth (E-WOM), value, source, content,

platforms, keputusan berkunjung.
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ABSTRACT

Kajoetangan in Malang is a cultural heritage-based tourist attraction that
has seen an increase in visitor numbers following the revitalization of the area. On
the other hand, the development of digital media has led tourists to increasingly
rely on Electronic Word of Mouth (E-WOM) as a source of information before
deciding to visit. However, research on the influence of E-WOM dimensions on
visitation decisions at heritage tourist attractions remains relatively limited. This
study aims to analyze the influence of Electronic Word of Mouth (E-WOM)
comprising value, source, content, and platforms on tourists’ visit decisions to the
Kajoetangan Malang Heritage Village. The study employed a quantitative
approach using a survey method, distributing questionnaires to 100 respondents
who had previously visited the Kajoetangan Heritage Village in Malang. The data
were analyzed using multiple linear regression to test the influence of each E-WOM
dimension both partially and simultaneously on visitation decisions. The results
show that, when analyzed individually, only the “source” dimension has a positive
and significant effect on the decision to visit, while the “value,” “content,” and
“platforms” dimensions do not show a significant effect. However, when analyzed
collectively, all four dimensions of E-WOM have a significant effect on tourists’
decision to visit. These findings indicate that the credibility of information sources
is the most decisive factor influencing travelers’ decisions, therefore, destination
managers need to strengthen their digital communication strategies by
disseminating reliable information and encouraging travelers to post positive
reviews
Keywords: Electronic Word of Mouth (E-WOM), value, source, content, platforms,

decision to visit.
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