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ABSTRAK

Peredaran iklan pornografi terselubung di Platform X menunjukkan
penyalahgunaan ruang publik digital untuk kepentingan komersial melalui
pembajakan topik viral, penggunaan visual tubuh perempuan yang disensor, dan
penyisipan tautan afiliasi produk dewasa. Praktik ini tidak hanya menyamarkan
motif ekonomi, tetapi juga mengeksploitasi tubuh perempuan sebagai daya tarik
utama. Penelitian ini bertujuan mendeskripsikan bagaimana pengguna aktif
Platform X memaknai iklan pornografi terselubung dengan gender sebagai
kerangka analisis. Penelitian ini menggunakan Teori Konstruksi Sosial Berger dan
Luckmann, Teori Konsumsi Media van Zoonen, serta Teori Sudut Pandang Sandra
Harding. Pendekatan yang digunakan adalah kualitatif dengan metode deskriptif.
Informan dipilih melalui purposive sampling berdasarkan screening questionnaire
dan terdiri atas delapan pengguna aktif Platform X, yaitu empat laki-laki dan empat
perempuan berusia 18-35 tahun yang pernah terpapar iklan pornografi terselubung.
Data dikumpulkan melalui wawancara mendalam, dokumentasi digital, dan studi
literatur. Penelitian menunjukkan bahwa iklan pornografi terselubung umumnya
muncul secara pasif pada berita viral, konten informatif, tagar populer, dan kolom
balasan. Motif komersial dikenali melalui ketidaksesuaian konteks, bahasa
provokatif, visual tersensor, dan tautan afiliasi. Informan laki-laki cenderung
memaknainya sebagai gangguan informasi dan eksploitasi tubuh perempuan,
sedangkan informan perempuan memaknainya secara lebih personal karena
berkaitan dengan rasa tidak aman, penyalahgunaan citra, dan objektifikasi. Respons
pengguna meliputi mengabaikan, mengeklik, menyaring, memblokir, dan
melaporkan akun. Pengalaman tersebut menggeser makna Platform X dari ruang
pertukaran informasi menjadi ruang yang menuntut kewaspadaan, dengan gender
memengaruhi kedalaman pemaknaan, tetapi bukan satu-satunya penentu tindakan.

Kata Kunci: Iklan Pornografi Terselubung, Konstruksi Makna, Gender, Platform
X

viii



ABSTRACT

The circulation of covert pornographic advertisements on Platform X
demonstrates the misuse of digital public spaces for commercial purposes through
the hijacking of viral topics, the use of censored images of women’s bodies, and the
insertion of affiliate links for adult products. This practice not only conceals its
economic motives but also exploits women’s bodies as its primary means of
attracting attention. This study aims to describe how active users of Platform X
interpret covert pornographic advertisements, using gender as an analytical
framework. This study employs Berger and Luckmann’s Social Construction
Theory, van Zoonen’s Media Consumption Theory, and Sandra Harding’s
Standpoint Theory. It adopts a qualitative approach with a descriptive method.
Informants were selected through purposive sampling based on a screening
questionnaire and consisted of eight active Platform X users: four men and four
women aged 18—35 who had been exposed to covert pornographic advertisements.
Data were collected through in-depth interviews, digital documentation, and a
literature review. The findings indicate that covert pornographic advertisements
generally appear passively within viral news, informational utass, popular
hashtags, and reply sections. Users identify their commercial motives through
contextual inconsistencies, provocative language, censored visuals, and the
presence of affiliate links. Male informants tend to interpret the content from
ethical, rational, and functional perspectives, viewing it as both an informational
disturbance and an exploitation of women’s bodies. Female informants, meanwhile,
interpret it more personally because it is associated with feelings of insecurity,
concerns about image misuse, and the objectification of women’s bodies. User
responses include ignoring or clicking the content, using filtering features, blocking
accounts, and reporting them. These experiences ultimately culminate in a shift in
the meaning of Platform X in the eyes of its users, from a space of information
exchange into a space that demands constant vigilance, with gender shaping the
depth of meaning-making although it is not the sole factor determining users’
actions.

Keywords: Covert Pornographic Advertising, Meaning Construction, Gender,
Platform X.
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