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ABSTRAK 

 

Program Makan Bergizi Gratis (MBG) merupakan salah satu kebijakan pemerintah 

yang memunculkan beragam respons di ruang publik digital, khususnya pada 

platform X. Salah satu akun yang aktif mengonstruksi kritik terhadap program 

tersebut adalah @menuembegejelek. Penelitian ini bertujuan menganalisis 

konstruksi wacana kritik terhadap Program Makan Bergizi Gratis pada akun 

@menuembegejelek menggunakan Analisis Wacana Kritis Norman Fairclough 

yang meliputi dimensi teks, praktik diskursif, dan praktik sosial. Penelitian ini 

menggunakan pendekatan kualitatif dengan metode Analisis Wacana Kritis. Data 

penelitian berupa tujuh postingan akun @menuembegejelek yang dipublikasikan 

pada periode Februari–Juni 2026 dan dipilih berdasarkan relevansi dengan fokus 

penelitian. Teknik pengumpulan data dilakukan melalui observasi digital, 

dokumentasi, dan studi pustaka. Hasil penelitian menunjukkan bahwa pada dimensi 

teks, kritik dikonstruksi melalui penggunaan diksi evaluatif, metafora, satire, ironi, 

humor visual, pertanyaan retoris, modalitas, dan intertekstualitas yang 

merepresentasikan MBG sebagai persoalan tata kelola kebijakan. Pada dimensi 

praktik diskursif, kritik dibangun melalui rekontekstualisasi berita, video institusi 

pemerintah, meme, dan komentar pengguna media sosial sehingga menghasilkan 

makna baru. Sementara itu, pada dimensi praktik sosial, wacana kritik 

merepresentasikan ideologi akuntabilitas, meritokrasi, kebijakan berbasis bukti, 

kesejahteraan sosial, dan demokrasi partisipatif yang digunakan untuk 

mempertanyakan legitimasi serta implementasi Program Makan Bergizi Gratis. 

 

Kata kunci: Analisis Wacana Kritis, Program Makan Bergizi Gratis, Media Sosial 

X, Wacana Digital. 
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ABSTRACT 

 

The Free Nutritious Meal Program (MBG) is one of the Indonesian government's 

public policies that has generated diverse responses within the digital public 

sphere, particularly on the X platform. One of the accounts actively constructing 

criticism of the program is @menuembegejelek. This study aims to analyze the 

construction of critical discourse regarding the Free Nutritious Meal Program on 

the @menuembegejelek account using Norman Fairclough's Critical Discourse 

Analysis, which encompasses the dimensions of text, discursive practice, and social 

practice. This research employs a qualitative approach with the Critical Discourse 

Analysis method. The data consist of seven posts published between February and 

June 2026, selected based on their relevance to the research focus. Data were 

collected through digital observation, documentation, and literature review. The 

findings reveal that, at the textual level, criticism is constructed through evaluative 

diction, metaphor, satire, irony, visual humor, rhetorical questions, modality, and 

intertextuality, representing the MBG program as an issue of policy governance 

rather than merely implementation. At the discursive practice level, criticism is 

produced through the recontextualization of news reports, government videos, 

memes, and social media users' comments, generating new meanings. At the social 

practice level, the discourse reflects the ideologies of accountability, meritocracy, 

evidence-based policy, social welfare, and participatory democracy, which are 

employed to question the legitimacy and implementation of the Free Nutritious 

Meal Program. 

 

Keywords: Critical Discourse Analysis, Free Nutritious Meal Program, X Social 

Media, Digital Discourse. 
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