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ABSTRAK 

 

 

SITI AJENG AYU MUHARROMAH, ANALISIS EFEKTIVITAS PELATIHAN 

PENGEMBANGAN PRODUK DALAM MENINGKATKAN KUALITAS PRODUK 

PADA PELAKU EKONOMI KREATIF DI PULAU LUSI SIDOARJO 

 

Pengembangan destinasi wisata baru seperti Pulau Lusi di Kabupaten Sidoarjo perlu 

diimbangi dengan peningkatan kualitas produk ekonomi kreatif masyarakat sekitar agar 

mampu bersaing dan mendukung sektor pariwisata secara berkelanjutan. Salah satu upaya di 

mana dilangsungkan dari Dinas Kepemudaan, Olahraga, dan Pariwisata (Disporapar) 

Kabupaten Sidoarjo adalah menyelenggarakan pelatihan pengembangan produk bagi pelaku 

ekonomi kreatif di Pulau Lusi. Penelitian tersebut ditujukan guna menganalisa efektivitas 

pelatihan pengembangan produk terkait menguatkan mutu produk pada pelaku ekonomi 

kreatif di Pulau Lusi Sidoarjo, beserta menganalisa komponen-komponen bersifat 

menunjang serta mengurangi efisiensi pelatihan tersebut. Penelitian tersebut 

mempergunakan pendekatan kualitatif deskriptif. Pengumpulan data dilangsungkan lewat 

wawancara, observasi, dan dokumentasi dengan melibatkan informan kunci yaitu 

penyelenggara pelatihan dari Disporapar Kabupaten Sidoarjo, informan utama yaitu pelaku 

ekonomi kreatif di Pulau Lusi yang telah mengikuti pelatihan, serta informan pendukung 

yaitu konsumen atau pengunjung Pulau Lusi. Hasil penelitian menunjukkan bahwa pelatihan 

pengembangan produk yang diselenggarakan oleh Disporapar Kabupaten Sidoarjo telah 

berjalan cukup efektif terkait menguatkan mutu produk pelaku ekonomi kreatif. Berdasarkan 

empat indikator efektivitas pelatihan menurut Kirkpatrick, pelatihan memperoleh respons 

positif dari peserta (reaction), mampu meningkatkan pengetahuan dan keterampilan peserta 

mengenai inovasi produk, desain kemasan, branding, dan pemasaran digital (learning), 

mendorong peserta menerapkan materi ke dalam usahanya melalui perbaikan kemasan dan 

identitas produk (behavior), serta memberikan dampak berupa peningkatan kualitas dan daya 

tarik produk bagi wisatawan (results). Efektivitas pelatihan didukung oleh dukungan 

penyelenggara, kompetensi instruktur, motivasi peserta, kesesuaian materi dengan 

kebutuhan usaha, serta potensi Pulau Lusi sebagai pasar produk ekonomi kreatif. Namun 

demikian, efektivitas tersebut masih dihambat oleh keterbatasan modal usaha, keterbatasan 

sarana produksi, belum optimalnya pendampingan pascapelatihan, perbedaan kemampuan 

peserta, serta tingginya persaingan pasar. Maka darinya, pelatihan pengembangan produk 

berperan krusial terkait meningkatkan kualitas produk pelaku ekonomi kreatif di Pulau Lusi, 

namun memerlukan pendampingan dan evaluasi berkelanjutan agar manfaatnya dapat 

diterapkan dengan cara maksimal. 

 

Kata Kunci: Efektivitas Pelatihan, Pengembangan Produk, Kualitas Produk, Ekonomi 

Kreatif, Pulau Lus 
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     ABSTRACT 

 

 

 

SITI AJENG AYU MUHARROMAH, ANALYSIS OF THE EFFECTIVENESS OF 

PRODUCT DEVELOPMENT LEARNING IN IMPLEMENTING PRODUCT QUALITY 

AMONG CREATIVE ECONOMY ACTORS ON LUSI ISLAND, SIDOARJO 

 

The development of new tourist destinations such as Lusi Island in Sidoarjo Regency needs 

to be proportioned to improving the quality of local creative economy products so that they 

can compete and support the tourism sector sustainably. One of the efforts made by the 

Sidoarjo Regency Office of Youth, Sports, and Tourism (Disporapar) is organizing product 

development training for creative economy actors on Lusi Island. This study establish with 

examine the effectiveness of product development learning in implementing product quality 

among creative economy actors on Lusi Island, Sidoarjo, as well as to examine the 

components that support and hinder the effectiveness of the training. The study employed a 

descriptive qualitative approach. Data were collected through interviews, observations, and 

documentation involving key informants, namely the training organizer from Disporapar 

Sidoarjo Regency; main informants, namely creative economy actors on Lusi Island who 

participated in the training; and supporting informants, namely consumers or visitors of Lusi 

Island. Data were analyzed using the interactive model of Miles, Huberman, and Saldana. 

The results indicate that the product development training organized by Disporapar Sidoarjo 

Regency has been sufficiently effective to implementing the product quality of creative 

economy actors. According to Kirkpatrick's four levels of training effectiveness, the training 

received a positive response from participants (reaction), improved participants' knowledge 

and skills regarding product innovation, packaging design, branding, and digital marketing 

(learning), encouraged participants to apply the training materials in their businesses 

through improved packaging and product identity (behavior), and produced an impact in the 

form of improved product quality and attractiveness to tourists (results). The effectiveness of 

the training was supported by organizer support, instructor competence, participant 

motivation, the relevance of the materials to business needs, and the potential of Lusi Island 

as a market for creative economy products. However, effectiveness was still hindered by 

limited business capital, limited production facilities, suboptimal post-training mentoring, 

differences in participants' abilities, and high market competition. Therefore, product 

development contribute acts as a crucial roles to implementing the product quality of creative 

economy actors on Lusi Island, although sustainable mentoring and evaluation are needed 

for its benefits to be applied optimally. 

Keywords: Training Effectiveness, Product Development, Product Quality, Creative 

Economy, Lusi Island 
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