DAFTAR PUSTAKA

Aaker, J. L. (1997). Elemenons of brand personality. Journal of marketing
research, 34(3), 347-356.

Agatha, C., Afifah, N., & Fitriana, A. (2026). Economics and Digital Business
Review How Live TikTok Shopping Affects Brand Image and Purchase

Intention among Consumers of YSL Beauty Luxury Products in Indonesia .
7(1), 302-322.

Asprilia, M. T., & Hami, A. E. (2021). Persepsi nilai mewah pada konsumen tas
branded: kajian nilai budaya di Indonesia. Jurnal Ilmu Keluarga dan
Konsumen, 14(1), 76—87. https://doi.org/10.24156/jikk.2021.14.1.76.

Adrienne, A. (2020). Latar Belakang Merek: YSL.
https://www.beautyaffairs.com.au/blogs/gybaio/brand-background-ysl

Agatha, C., Afifah, N., & Fitriana, A. (2026). Economics and Digital Business
Review How Live TikTok Shopping Affects Brand Image and Purchase

Intention among Consumers of YSL Beauty Luxury Products in Indonesia .
7(1), 302-322.

Anggraeni, D. M. (2022). Mengenal Arti Warna Hitam dari Psikologis dan Budaya.
Liputan6.Com.  https://www.liputan6.com/jateng/read/4862848/mengenal-
arti-warna-hitam-dari-psikologis-dan-budaya

Audrylea, R. (2024). Sejarah Yves Saint Laurent (YSL) Brand Desainer Mewah.
https://www.zalora.co.id/blog/luxury/sejarah-yves-saint-laurent-ysl-brand-
desainer-mewah/

Azizah, L., Gunawan, J., & Sinansari, P. (2021). Pengaruh Pemasaran Media Sosial
TikTok. Jurnal Teknik ITS, 10(2), A438—A443.

Balqis, M. E., Saefulloh, A., & Warto. (2025). ANALISIS SEMIOTIKA ROLAND
BARTHES  DALAM  IKLAN  SHOPEE  PAYLATER  (BUDAYA
KONSUMTIVISME DARI PERSPEKTIF KOMUNIKASI ISLAM). 11(April),
156-165.

Breitsohl, J., Jimenez, N., Roschk, H., Megicks, P. R., & Aagerup, U. (2026).
Consumer brand-cyberbullying in online brand communities : A conceptual
and empirical extension. The Information Society, 42(1), 20-42.
https://doi.org/10.1080/01972243.2025.2579816

Chaidir, Benardi, T. (2024). PENGARUH BRAND LUXURY DAN BRAND IMAGE
PADA FASHION. 22, 7-14.

Cheah, C. W., Koay, K. Y., Lim, W. M., & Ferraris, A. (2024). Guest editorial:
Social media influencer marketing in the food and beverage industry. British
Food Journal, 126(12), 4013—4017. https://doi.org/10.1108/BFJ-12-2024-473

106



107

Chen, Q., Li, Z., Zhao, L., An, Z., & Qiu, X. (2025). Effective Social Media
Strategies for Engaging Younger Audiences: Best Practices for Luxury Brands
Targeting Millennials and Gen Z. Communications in Humanities Research,

70(1), 57-68. https://doi.org/10.54254/2753-7064/2024.23422

Cosmai, C. (2025). Communicating luxury values in the digital age : an analysis on
Instagram and TikTok. 876093.

Faqihudin, R. (2025). MEDIA, ANALISIS KONTEN MEDIA SOSIAL INSTAGRAM
SEBAGAI AKUN, PENYEBARAN DAN PENGELOLAAN INFORMASI PADA
@PPIDKOTASEMARANG.

Felix, A. A., Ivanov, G., & Aryanto, R. (2025). Social Media Strategy and Exclusive
Luxury Brand Image Perception: Case Study Hermes Andrianus.

Firdausi, S., Iskandar, R., & Taufan Nugroho, M. (2025). Pengaruh Strategi
Pemasaran Di TikTok Terhadap Penjualan Product Skincare Glad2Glow.
Tahun, 4(2), 768—774. https://jurnal.erapublikasi.id/index.php/JMAE/index

Handoko, Y., Wijaya, H. A., & Lestari, A. (2024). Metode Penelitian Kualitatif
Panduan  Praktis  untuk  Penelitian ~ Administrasi ~ Pendidikan.
https://books.google.co.id/books?1id=G_HvVEAAAQBAJ&printsec=frontcove
r&hl=id&source=gbs ge summary r&cad=0#v=onepage&q&f=false

Hou, Y. (2026). Luxury Brands Strategies for Balancing Brand Image andMass
Communication in the Digital Age: An Analysis Based on Social Media
Communication  Pathways. 0, 40-46. https://doi.org/10.54254/2754-
1169/2026.GT34342

Hypesneakerid. (2024). Sejarah Suksesnya Brand Yves Saint Laurent, Cek Disini!
Https://Hypesneakerid.Com/. https://hypesneakerid.com/sejarah-suksesnya-
brand-yves-saint-laurent-cek-disini/

Indah, N., Ningrum, P., & Oktaviany, V. (2023). Pengaruh citra merek dan kualitas

produk terhadap keputusan pembelian kosmetik merek maybelline. 4(1), 46—
54.

Kamalia, A. P., Lubis, A. H., Damanik, F. S., Fakhri, M. H., & Paralihan, H. (2025).
Optimalisasi Identitas Visual melalui Media Sosial untuk Meningkatkan
Strategi Digital Marketing UMKM (Studi Kasus Warung Ibu Marni). 4.

Kapferer, J. (2008). The New  Strategic  Brand  Management.
https://books.google.co.id/books/about/The New Strategic Brand Manage
ment.html?id=8PoltiB7bicC&redir _esc=y

Kapferer, J. (2014). The challenges of luxury branding. 473—491.

Khaerunnisa, A., & Winduwati, S. (2026). Pemaknaan Promosi Live Streaming
YSL Beauty di TikTok oleh. 70-83.

Knitto, T. (2025). 10 Inspirasi Perpaduan Warna Silver yang Bisa Jadi Inspirasi!
https://blog.knitto.co.id/warna-silver



108

Komara, 1., & Juhana, A. (2025). The Effect of Al-Generated Content on Brand
Identity Consistency in Social Media: A Systematic Literature Review.
Journal of Mechatronics and Artificial Intelligence, 2(1), 31-44.
https://doi.org/10.17509/jmai.v211.78626

Kotler, P., Keller, K., Brady, M., Goodman, M., & Hansen, T. (2019). Marketing
Management. Pearson. https://books.google.co.id/books?id= -
2hDwAAQBAIJ

Krippendorff, K. (2018). Content Analysis An Introduction to Its Methodology
Fourth Edition (Vol. 2).

Leong, G. S. G. J., & Rorong, M. J. (2024). Analisis Strategi Komunikasi Brand
Identity Hotel AP Premier Dalam Meningkatkan Brand Awareness kepada
Khalayak Kota Batam. SCIENTIA JOURNAL : Jurnal Ilmiah Mahasiswa,
6(3). https://doi.org/10.33884/scientiajournal.v6i3.8315

Liu, Y., Lu, J., & Qi, G. (2022). A Summary of the Marketing Strategies of Luxury
Cosmetics Brands. Proceedings of the 2021 3rd International Conference on
Economic Management and Cultural Industry (ICEMCI 2021), 203(Icemci),
790-800. https://doi.org/10.2991/assehr.k.211209.130

Loreal. (2026). Yves Saint Laurent Beaute Create daring beauty that dresses
change. Loreal.Com/. https://www.loreal.com/en/luxe-division/ysl-beauty/

Lubis, A. M. (2025). Masa depan pemasaran produk mewah: Langkah berani YSL
ikut live commerce. https://theconversation.com/masa-depan-pemasaran-
produk-mewah-langkah-berani-ysl-ikut-live-commerce-267087

Mao, Y., Lai, Y., Luo, Y., Liu, S., Du, Y., Zhou, J., Ma, J., Bonaiuto, F., &
Bonaiuto, M. (2020). Apple or Huawei: Understanding flow, brand image,
brand identity, brand personality and purchase intention of smartphone.
Sustainability (Switzerland), 12(8), 1-22.
https://doi.org/10.3390/SU12083391

Martinez, E. T. (2020). Behaviour understanding through the analysis of image
sequences collected by wearable cameras. Electronic Letters on Computer
Vision and Image Analysis, 19(2), 1-4.
https://doi.org/10.5565/rev/elcvia.1240

Morhart, F., Wilcox, K., & Czellar, S. (2020). Luxury Brand Management.
Research Handbook on Luxury Branding, 92-92.
https://doi.org/10.4337/9781786436351.00016

Mutia, R. D., & Ulina, D. (2024). Analisis Konten Strategi Komunikasi Pemasaran
Produk Parfum Bermerek Lokal HMNS Melalui Media Sosial Instagram. 4(1),
49-58.

Nadhifa, A. (2025). YSL Beauty Tampil Elegan di TikTok Shop.
https://kumparan.com/ainun-nadhifa/ysl-beauty-tampil-elegan-di-tiktok-
shop-25YGPjnwFT1/3



109

Nurjannah, N. (2019). 4nalisis Isi Pesan Persuasif Pada Postingan Facebook “Al
Mawaddah” Tentang Bisnis Eduwisata Di Pondok Pesantren Entrepreneur Al
Mawaddah Kudus. 1(69), 5-24. https://digilib.uin-
suka.ac.id/id/eprint/38138/1/15210014 BAB-1_ V_DAFTAR-PUSTAKA.pdf

Ochwani, J. (2025). Gold Color Meaning and Psychology in Design.
https://octet.design/journal/gold-color-meaning/

Okonkwo, U. (2009). The luxury brand strategy challenge. 16, 287-289.
https://doi.org/10.1057/bm.2008.53

Peng, W. (2025). The Influence of Social Media on Luxury Brand Communication
Strategies : A Case Study of Gucci, Prada , Dior, and Chanel. 61,409-414.

Rosende, E. F., Molinero, N. M., & Moraleda, L. F. (2022). Employee and visitor
interactions in museums as a driver to convey the museum brand identity: an

exploratory study approach from Picasso museums. Journal of Brand
Management, 29(4), 383-399. https://doi.org/10.1057/s41262-021-00267-1

Rozi, R. F., Kenneth Tze Wui, L., & L Dyah Purwita, W. (2025). Transforming
cinema on YouTube: An integrative review of aesthetics, commodification,

and socio-economic shifts. Dewa Ruci: Jurnal Pengkajian Dan Penciptaan
Seni, 20(1), 16-26. https://doi.org/10.33153/dewaruci.v20i1.6496

Saipul, S., Rahmawati, U., Widyastuti, W., Elisabeth, C. R., & Haryanto, R. (2025).
Membangun Branding Melalui Komunikasi Digital. Jurnal Lentera Bisnis,
14(2), 2695-2706. https://doi.org/10.34127/jrlab.v14i2.1665

Soric, D. (2026). The Business of Luxury: How French Brands Built Global
Powerhouses. https://www.psm-paris.fr/en/the-business-of-luxury-how-
french-brands-built-global-powerhouses/

Steiner, K., & Florack, A. (2023). The Influence of Packaging Color on Consumer
Perceptions of Healthfulness: A Systematic Review and Theoretical
Framework. Foods, 12(21). https://doi.org/10.3390/foods12213911 Abstract

Vania, R. (2025). Tumbuh Pesat, Industri Kecantikan Indonesia Disebut Paling
Potensial di Dunia.
https://www.suara.com/lifestyle/2025/02/11/145932/tumbuh-pesat-industri-
kecantikan-indonesia-disebut-paling-potensial-di-dunia

Wang, Y., Wang, T., Mu, W., & Sun, Y. (2022). What is the glamor of black-and-
white? The effect of color design on evaluations of luxury brand ads. Journal
of Consumer Behaviour, 21(5), 973-986. https://doi.org/10.1002/cb.2030

Xiaowen. (2026). Research on Visual Communication of Luxury Brand Marketing
Videos Based on Color Psychology Literature Review: Theoretical
Foundations of Color Psychology (Issue Icedbc 2025). Atlantis Press
International BV. https://doi.org/10.2991/978-94-6239-604-3

Yuwono, I. (2025). Pemanfaatan Media Sosial dalam Membangun Brand



110

Awareness. Bandung Conference Series: Public Relations, 5(2), 75-88.
https://doi.org/10.29313/bcspr.v5i2.19285

Winarno, S. H., Hasan, S., Butarbutar, D. J. A., Nampira, A. A., & Yamin, M.
(2026). Analisis perilaku konsumen. Naga P\



