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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh simultan dan parsial
antara customer engagement dan store atmosphere terhadap keputusan pembelian
konsumen di D'Coffee Cup Gunung Anyar Surabaya, sebuah kedai kopi yang
mengalami tren penjualan yang menurun serta rating pelanggan yang relatif rendah
dibandingkan dengan kompetitor di area yang sama. Pendekatan kuantitatif
asosiatif diterapkan dengan menggunakan metode survei, di mana data primer
dikumpulkan melalui kuesioner berskala Likert yang disebarkan kepada konsumen
yang ditentukan melalui rumus Slovin, dengan teknik pengambilan sampel non-
probability purposive sampling. Data yang terkumpul diuji validitasnya
menggunakan korelasi Pearson product-moment dan diuji reliabilitasnya
menggunakan Cronbach's Alpha, kemudian dianalisis lebih lanjut melalui uji
asumsi klasik dan regresi linier berganda dengan bantuan SPSS. Hasil penelitian
menunjukkan bahwa customer engagement dan store atmosphere secara simultan
maupun parsial berpengaruh positif signifikan terhadap keputusan pembelian, dan
pembahasan menegaskan bahwa temuan ini konsisten dengan penelitian-penelitian
sebelumnya mengenai store atmosphere dan customer engagement dalam industri
kedai kopi.

Kata Kunci: Customer Engagement; Store Atmosphere; Purchase Decision;
Coffee Shop
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ABSTRACT

This study aims to analyze the simultaneous and partial effects of customer
engagement and store atmosphere on the purchase decisions of consumers at
D'Colffee Cup Gunung Anyar Surabaya, a coffee shop facing a declining sales trend
and a relatively low customer rating compared to competitors in the same area. A
quantitative associative approach was applied using a survey method, with primary
data collected through a Likert-scale questionnaire distributed to consumers
determined through the Slovin formula, selected using non-probability purposive
sampling. The collected data were tested for validity using Pearson product-
moment correlation and for reliability using Cronbach's Alpha, and were further
analyzed through classical assumption tests and multiple linear regression with the
aid of SPSS. The results show that customer engagement and store atmosphere
simultaneously and partially have a significant positive effect on purchase decision,
and the discussion confirms that these findings are consistent with previous studies
on store atmosphere and customer engagement in the coffee shop industry.

Keywords: Customer Engagement; Store Atmosphere; Purchase Decision;
Coffee Shop
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