[1]

[10]

[11]

DAFTAR PUSTAKA

Laukkanen, T. (2016). Consumer Adoption versus Rejection Decisions in
Seemingly Similar Service Innovations: The Case of the Internet and Mobile
Banking. Journal of Business Research, 69(7), 2432-2439.

Rianita, D., & Fasa, M. 1. (2024). Perkembangan layanan mobile banking dan
dampaknya terhadap efisiensi transaksi nasabah. Jurnal Teknologi dan Perbankan,
7(1), 21-37.

Noerlina, N., Freda, D. C., Mayo, G., Tirtawijaya, Y. K., & Samuel, J. (2023). The
Future Prospect of Mobile Banking Technology Enhancement in Indonesia.
BECOSS Journal, 5(1).

Anita, D. A. (2024). 4 Digitalization in Banking Industry: Impact of Interface
Design on Customer Loyalty of Mobile Banking in Indonesia. International Journal
of Business Studies, 8(1), 14-29.

Digitalbank.id. (2025). Tren transaksi digital banking nasional April 2025.

Retrieved from https://www.digitalbank.id

Yudhanto, W., Sijabat, Y. P., & Giovanni, A. (2022). Inovasi Perbankan Digital
dan Kinerja Perbankan di Indonesia. Prosiding Seminar Nasional & Call for Paper
Fakultas Ekonomi, 1.

Ardianto, H. (2024). Peluang dan Tantangan Implementasi Sistem Pembayaran
Digital bagi Produktivitas UMKM di Era Ekonomi Digital. Lokawati : Jurnal
Penelitian Manajemen dan Inovasi Riset, 3(5).

Warta Ekonomi. “Dukung Pelaku Usaha, Bank Mandiri Sematkan Opsi Fitur
Pencairan di Livin’ Merchant.” Warta Ekonomi, 5 Oktober 2025.

Alif Al Hikam, Herdi. “Bank Mandiri Punya Fitur Baru buat UMKM di Aplikasi
Livin Merchant”. Detik Finance, 5 Oktober 2025.

Monitor Indonesia. “Bank Mandiri Sematkan Opsi Fitur Pencairan di Livin’
Merchant untuk Akselerasi Arus Kas Pelaku Usaha”. Monitor Indonesia, Oktober
2025.

Badan Pusat Statistik. (2025). Statistik UMKM dan Transformasi Digital 2025:
Analisis Perkembangan UMKM di Kawasan Perkotaan Indonesia. Surabaya: BPS.

217


https://www.digitalbank.id/
https://www.digitalbank.id/

[12]

[13]

[14]

[15]

[16]

[17]

[18]

[19]

[20]

[21]

[22]

[23]

Dinas Koperasi, Usaha Mikro, Kecil dan Menengah dan Perdagangan Kota
Surabaya. (2025). Sistem Informasi Pelaku Usaha Mikro Kecil Menengah
(SiPUMKM) Surabaya. https://sipumkm.surabaya.go.id/

Dinas Koperasi, Usaha Mikro, Kecil dan Menengah dan Perdagangan Kota
Surabaya. (2025). Website Resmi Dinas Koperasi, UMKM dan Perdagangan Kota
Surabaya. https://dinkopdag.surabaya.go.id/

Venkatesh, V., Morris, M. G., Davis, G. B., & Davis, F. D. User acceptance of
information technology: Toward a unified view. MIS Quarterly, 27(3), 425-478.
Batubara, A., & Shifah, R. (2024). Pemanfaatan mobile banking bagi peningkatan
kinerja UMKM di Indonesia. Jurnal Ekonomi Digital, 6(2), 45-58.

Hidayat, M., & Rahmawati, S. (2022). Adopsi Layanan Mobile Banking dan

Dampaknya terhadap Efisiensi Transaksi UMKM di Indonesia. Jurnal Keuangan
dan Perbankan Digital, 5(2), 112—-125.

Bisnis.com. (5 Mei 2025). Adu Jumbo Pengguna Mobile Banking BRI, BCA,
Mandiri & BNI Kuartal 1/2025, Terbesar Capai 40 Juta. Diakses dari
https://finansial.bisnis.com/read/20250505/90/1874489/adu-jumbo-pengguna-
mobile-banking-bri-bca-mandiri-bni-kuartal-i2025-terbesar-capai-40-juta

Liman, U. S. (2024, August 13). Bank Mandiri Dukung UMKM Lewat Livin’
Merchant & Program Hyperlocal UMKM. Bisnis.com.

Iswara, M. A. (2025, August 13). Bank Mandiri Berkomitmen Dukung UMKM,
Luncurkan Aplikasi Layanan Livin’ Merchant.

Antara News. (2024). Bank Mandiri Kembangkan Empat Pembaruan Baru untuk
Bantu Pelaku Usaha. ANTARA News.

Arisanti, N. (2024). Analisis Persepsi UMKM Terhadap Penggunaan Produk Bank
Digital Livin” Merchant by Mandiri: Studi Pada Pelaku UMKM Pengguna Livin
Merchant di Kuliner Malam Pasar Pon Purwokerto.

Bilgah, A., & Frimayasa, R. (2024). The role of trust in e-banking adoption in
Indonesia: Evidence from UTAUT extension. International Journal of Information
Systems and Technology Management, 21(3), 211-227.

Ahmed, M., Rahman, S., & Khan, T. (2022). The role of trust in mobile banking
adoption: An integration of UTAUT and trust theory. Emerald Insight.

218


https://sipumkm.surabaya.go.id/
https://sipumkm.surabaya.go.id/
https://dinkopdag.surabaya.go.id/
https://dinkopdag.surabaya.go.id/
https://finansial.bisnis.com/read/20250505/90/1874489/adu-jumbo-pengguna-mobile-banking-bri-bca-mandiri-bni-kuartal-i2025-terbesar-capai-40-juta?utm_source=chatgpt.com
https://finansial.bisnis.com/read/20250505/90/1874489/adu-jumbo-pengguna-mobile-banking-bri-bca-mandiri-bni-kuartal-i2025-terbesar-capai-40-juta?utm_source=chatgpt.com
https://finansial.bisnis.com/read/20250505/90/1874489/adu-jumbo-pengguna-mobile-banking-bri-bca-mandiri-bni-kuartal-i2025-terbesar-capai-40-juta
https://finansial.bisnis.com/read/20250505/90/1874489/adu-jumbo-pengguna-mobile-banking-bri-bca-mandiri-bni-kuartal-i2025-terbesar-capai-40-juta

[24]

[25]

[26]

[27]

[28]

[29]

[30]

[31]

[32]

[33]

[34]

Tamilmani, K., Rana, N. P., & Dwivedi, Y. K. (2021). A systematic review of
UTAUT and UTAUT2: A meta-analytic structural equation modeling approach.
Journal of Business Research

Alalwan, A. A., Dwivedi, Y. K., & Rana, N. P. (2021). Digital banking adoption:

A systematic review of the literature. [International Journal of
InformationManagement,57,102120.https://doi.org/10.1016/j.ijinfomgt.2020.1021

20.

Yoon, C. (2021). Personal innovativeness in the domain of information technology
and adoption of mobile payment services. Journal of Retailing and Consumer
Services, 59,

Davis, F. D. Perceived usefulness, perceived ease of use, and user acceptance of
information technology. MIS Quarterly, 13(3), 319-340.

Shaikh, A. A., & Karjaluoto, H. (2015). Mobile banking adoption: A literature

review. Telematics and Informatics, 32(1), 129-142.

Ofori, K. S., Boateng, H., Okoe, A. F., & Gvozdanovi¢, 1. (2022). Adoption of
mobile banking by SMEs in developing countries: The role of trust and perceived
risk. Technology in Society, 68, 101863.

Rianita, S., & Fasa, M. 1. (2024). Analisis persepsi masyarakat terhadap
penggunaan mobile banking di era cashless society. Jurnal Ekonomi dan Bisnis
Digital, 8(2), 112—124.

Batubara, H., & Shifah, N. (2024). Inovasi layanan mobile banking dalam
meningkatkan daya saing perbankan digital di Indonesia. Jurnal Keuangan dan
Perbankan Digital, 6(1), 45-57.

Alalwan, A. A., Dwivedi, Y. K., & Rana, N. P. (2017). Factors influencing adoption
of mobile banking by Jordanian bank customers: Extending UTAUT2 with trust.
International Journal of Information Management, 37(3), 99-110.

Peraturan Presiden Republik Indonesia Nomor 80 Tahun 2019 tentang Percepatan

Pembangunan Ekonomi di Kawasan Gerbangkertosusila.

Badan Pusat Statistik Provinsi Jawa Timur. (2024). Jawa Timur Dalam Angka
2024. Surabaya: BPS Provinsi Jawa Timur

219



[35]

[36]

[37]

[38]

[39]

[40]

[41]

[42]

Williams, M. D., Rana, N. P., & Dwivedi, Y. K. (2015). The unified theory of
acceptance and use of technology (UTAUT): A literature review. Journal of
Enterprise Information Management, 28(3), 443—488.

Martins, C., Oliveira, T., & Popovic, A. (2014). Understanding the internet banking
adoption: A unified theory of acceptance and use of technology and perceived risk

application. International Journal of Information Management, 34(1), 1-13.

Zhou, T., Lu, Y., & Wang, B. Integrating trust and risk into the technology
acceptance model: An empirical study of the mobile banking industry. Electronic

Commerce Research and Applications, 9(3), 208-221.

Yu, C. S. Factors affecting individuals to adopt mobile banking: Empirical evidence
from the UTAUT model. Journal of Electronic Commerce Research, 13(2), 104—
121.

Mufingatun, M., Prijanto, B., & Dutt, H. (2020). Analysis of factors affecting
adoption of mobile banking application in Indonesia: An application of the unified
theory of acceptance and use of technology (UTAUT2). BISMA (Bisnis dan
Manajemen), 12(2), 88-106.

Prastiawan, D. L., Aisjah, S., & Rofiaty, R. (2021). The effect of perceived
usefulness, perceived ease of use, and social influence on the use of mobile banking
through the mediation of attitude toward use. APMBA (Asia Pacific Management
and Business Application), 9(3), 243-260.

Nguyen, T. T., Nguyen, H. T., & Tran, Q. H. (2024). Factors Affecting Mobile
Banking Adoption Intention: The Role of Perceived Risk and Trust. Journal of Open
Innovation: Technology, Market, and Complexity.Pramesti, R. A., Afifah, N,
Listiana, E., Pebrianti, W., & Fitriana, A. (2023). Does task technology fit, social
influence, and habit impact on actual usage of mobile banking in Indonesia? Jurnal
Mantik, 7(3), 2501-2512.

Huddin, M. N., Masitoh, M. R., & Ikhsan, K. (2022). Kemudahan penggunaan,
facilitating condition, keamanan teknologi dan compatibility terhadap niat

menggunakan pembayaran mobile di Indonesia. Jurnal Inspirasi Bisnis dan

Manajemen, 5(2), 131-148. https://doi.org/10.33603/jibm.v5i2.5764

220


https://doi.org/10.33603/jibm.v5i2.5764

[43]

[44]

[45]

[46]

[47]

[48]

[49]

[50]

[51]

[52]

Rahman, M., Yee, H. P., Masud, M. A. K., & Uzir, M. U. H. (2024). Examining the
dynamics of mobile banking app adoption during the COVID-19 pandemic: A
digital shift in the crisis.

Sugiyono. (2022). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung:
Alfabeta.

Featherman, M. S., & Pavlou, P. Predicting e-services adoption: A perceived risk
facets perspective. International Journal of Human-Computer Studies, 59(4), 451-
474.

Widiaputri, F. F., & Gunanto, E. Y. (2023). Shariah mobile banking adoption
trends: Analysis of mob mentality, reputation, perceived risk, and Islamic financial

literacy. Jurnal Ekonomi Syariah: Teori & Terapan, 10(5), 482-495.

Louis, E. ., & Afgani, K. F. (2024). The influence of perceived risk on digital
banking to customer’s intention to use digital banks in Jabodetabek 2023-2024.
Journal Integration of Management Studies, 2(1), 95-106.

Riskawati, 1., Mardhiyaturrositaningsih, & Saekhu. (2025). The effect of perceived
ease, perceived risk and financial literacy on the use of QRIS as a digital payment

in MSMEs. AL-ARBAH: Journal of Islamic Finance and Banking, 7(1).

Zusrony, E., Purnanta Anzie, L., Asti, P., Manalu, G., Permana, 1., & Imaliya, T.
(2022). Analisis perceived usefulness, perceived ease of use dan perceived risk
terhadap minat penggunaan pembayaran digital QRIS pada pelaku UMKM di Kota
Salatiga. E-Bisnis: Jurnal llmiah Ekonomi dan Bisnis, 16(1).

Agarwal, R., & Prasad. A conceptual and operational definition of personal
innovativeness in the domain of information technology. Information Systems
Research, 9(2), 204-215.

Hernando, H., Shahzad, S., & Nurmalasari, N. (2025). Technological factors and
social media adoption among micro-enterprises: The moderating role of personal

innovativeness. Jurnal Ekonomi dan Bisnis Airlangga, 35(1), 49-65.

Lattu, A., & Maulana, A. (2023). Determinant factors of personal innovativeness in
information technology of ride-hailing new brand: The role of gender. International

Journal of Health Engineering and Technology, 2(2).

221



[53]

[54]

[55]

[56]

[57]

[58]

[59]

[60]

[61]

[62]

[63]

[64]

Lu, H.-P., Yao, J.-E., & Yu, C.-S. (2005). Personal innovativeness, social
influences and adoption of wireless Internet services via mobile technology.

Journal of Strategic Information Systems, 14(3), 245-268.

Gefen, D., Karahanna, E., & Straub, D. W. Trust and TAM in online shopping: An
integrated model. MIS Quarterly, 27(1), 51-90.

Isaura, Z. H., Prameswari, C. P., & Usman, O. (2024). Determinants of user trust
in financial technology usage in Indonesia. International Student Conference on
Business, Education, Economics, Accounting, and Management (ISC-BEAM),

1(1), 995-1008. https://doi.org/10.21009/ISC-BEAM.011.70

Siagian, M. F. R., & Adlina, H. (2023). Trust and behavioral intention as predictors
of financial technology adoption. Jurnal Ekonomi Kreatif dan Manajemen Bisnis

Digital, 3(4). https://doi.org/10.55047/jekombital.v3i4.938

Mustafa Mohammed, C., Ahmed, M., & Adham. (2021). Literature Review as a
Research Methodology: An Overview and Guidelines

Ilegbedion, G., & Lawani-Luwaji Ebidor, L. (2024). Literature Review in Scientific
Research: An Overview. East African Journal of Education Studies.

https://doi.org/10.37284/eajes.7.2.1909

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2022). A Primer on Partial
Least Squares Structural Equation Modeling (PLS-SEM) (2nd ed.). Thousand
Oaks, CA: Sage Publications.

Ghozali, 1., & Latan, H. (2015). Partial Least Squares: Konsep, Teknik dan Aplikasi
Menggunakan SmartPLS 3.0. Semarang: Badan Penerbit Universitas Diponegoro.

Apau, R., Titis, E., & Lallie, H. S. (2025). Towards a better understanding of mobile
banking app adoption and use. Integrating security, risk, and trust into UTAUT?.
Computers, 14(4), 144. https://doi.org/10.3390/computers14040144

Kim, D. J., Ferrin, D. L., & Rao, H. R. (2008). A trust-based consumer decision-

making model in electronic commerce. Decision Support Systems, 44(2), 544-564.

McKnight, D. H., Choudhury, V., & Kacmar, C. (2002). Developing and validating

trust measures for e-commerce. Information Systems Research, 13(3), 334-359.

Sugiyono. (2021). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung:
Alfabeta.

222


https://doi.org/10.21009/ISC-BEAM.011.70
https://doi.org/10.55047/jekombital.v3i4.938
https://doi.org/10.37284/eajes.7.2.1909
https://doi.org/10.3390/computers14040144

[65]

[66]

[67]

[68]

[69]

[70]

[71]

[72]

[73]

[74]

[75]

[76]

Sevilla, C. G., Ochave, J. A., Punsalan, T. G., Regala, B. P., & Uriarte, G. G. (2007).
Research Methods. Quezon City: Rex Printing Company.

Ghozali, 1. (2021). Aplikasi Analisis Multivariate dengan Program IBM SPSS 26.
Semarang: Badan Penerbit Universitas Diponegoro.

Creswell, J. W., & Creswell, J. D. (2022). Research Design: Qualitative,
Quantitative, and Mixed Methods Approaches (6th ed.). SAGE Publications.
Sumarni, N., dkk. (2023). Analisis Dampak Pendapatan, Lama Usaha, Usia
Terhadap Literasi Keuangan Pelaku UMKM. OWNER: Riset dan Jurnal
Akuntansi, 7(3).

Boonsiritomachai, W., & Pitchayadejanant, K. (2017). Faktor-Faktor yang
mempengaruhi adopsi perbankan seluler oleh Generasi Y berdasarkan Model Teori
Terpadu Penerimaan dan Penggunaan Teknologi yang dimodifikasi dengan konsep
Model Penerimaan Teknologi. Kasetsart  Journal of  Social

Sciences,$2452315117301601. https://doi.org/10.1016/1.kjss.2017.10.005

Malaquias, F., Malaquias, R., & Hwang, Y. (2018). Understanding the determinants
of mobile banking adoption: A longitudinal study in Brazil. Electronic Commerce

Research and Applications, 30, 1-7. https://doi.org/10.1016/j.elerap.2018.05.00

Mulyadi, dkk. (2023). Peran Implementasi Modal Intelektual terhadap
Peningkatan Keberlanjutan Kemajuan UMKM di Kabupaten Sumbawa.

Picoto, W. N., & Pinto, I. (2021). Cultural impact on mobile banking use — A multi-
method approach. Journal of Business Research, 124, 620—628. https://doi.org/
10.1016/j.jbusres.2020.10.024.

Henseler, J., Ringle, C. M., & Sarstedt, M. (2016). Testing measurement invariance
of composites using partial least squares. International Marketing Review, 33(3),
405-431.

Boone, H. N., & Boone, D. A. (2012). Analyzing Likert data. Journal of Extension,
50(2). https://www.joe.org/joe/2012april/tt2.php

Kock, N., & Hadaya, P. (2018). Minimum sample size estimation in PLS-SEM:
The inverse square root and gamma-exponential methods. Information Systems
Journal, 28(1), 227-261. https://doi.org/10.1111/isj.12131

Ghozali, 1. (2021). Aplikasi analisis multivariate dengan program IBM SPSS 26

(10th ed.). Badan Penerbit Universitas Diponegoro.

223


https://doi.org/10.1016/j.kjss.2017.10.005
https://doi.org/10.1016/j.elerap.2018.05.00
https://doi.org/10.1111/isj.12131

[77]

[78]

[79]

[80]

[81]

[82]

[83]

[84]

[85]

[86]

Matte, K. C. M., & Latuperissa, R. (2025). Evaluasi usability dan rekomendasi
aplikasi Notion untuk meningkatkan produktivitas mahasiswa. Sistemasi: Jurnal
Sistem Informasi, 14(3), 1057-1071.

Likert, R. (1932). A technique for the measurement of attitudes. Archives of
Psychology, 140,155 .https://legacy.voteview.com/pdf/Likert 1932.pdf.

Pallant, J. (2020). SPSS survival manual: A step by step guide to data analysis using
IBM SPSS (7th ed.). McGraw-Hill Education.

Henseler, J., Ringle, C. M., & Sarstedt, M. (2016). Testing measurement invariance
of composites using partial least squares. International Marketing Review, 33(3),
405-431. https://doi.org/10.1108/IMR-09-2014-0304

Henseler, J., Ringle, C. M., & Sarstedt, M. (2015). A new criterion for assessing

discriminant validity in variance-based structural equation modeling. Journal of the
Academy of Marketing Science, 43(1), 115-135.

Venkatesh, V., Thong, J. Y. L., & Xu, X. (2012). Consumer acceptance and use of
information technology: Extending the unified theory of acceptance and use of
technology. MIS Quarterly, 36(1), 157-178. https://doi.org/10.2307/41410412.

K. A. Fachrudin, S. I. M. Amin, S. N. A. Hamid, S. L. Siregar, dan M. A. Lubis,
“Which UTAUT Elements Drive Mobile Banking Adoption in Indonesia, Despite

Security and Trust Concerns?,” 2025.

Jiang, J., Ma, J., Huang, X., Zhou, J., & Chen, T. (2024). Extend UTAUT?2 model
to analyze user behavior of China Construction Bank mobile app. SAGE Open,
14(4), 1-16. https://doi.org/10.1177/21582440241287070

Abu-Taieh, E. M., AlHadid, 1., Abu-Tayeh, S., Masa’deh, R., Alkhawaldeh, R. S.,
Khwaldeh, S., & Alrowwad, A. (2022). Continued intention to use of m-banking in
Jordan by integrating UTAUT, TPB, TAM and service quality with ML. Journal of

Open Innovation: Technology, Market, and Complexity, 8(3), 120.
https://doi.org/10.3390/j0itmc8030120
Neto, F. L. A., & Figueiredo, J. C. B. (2023). Effects of age and income moderation

on adoption of mobile payments in Brazil. Innovation & Management Review,

20(4), 353-364. https://doi.org/10.1108/INMR-06-2021-0109

224


https://legacy.voteview.com/pdf/Likert_1932.pdf
https://doi.org/10.1108/IMR-09-2014-0304
https://doi.org/10.2307/41410412
https://doi.org/10.1177/21582440241287070
https://doi.org/10.1108/INMR-06-2021-0109

