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ABSTRAK 
 

Nama Mahasiswa / NPM  : Medica N Zakiah / 22082010203 

Judul Skripsi                     : Analisis Faktor Yang Mempengaruhi Adopsi 

Livin Merchant Pada Pelaku UMKM Di Surabaya 

Raya Menggunakan UTAUT 2 

Dosen Pembimbing          : 1. Asif Faroqi, S.Kom., M.Kom. 

 2. Rafika Rahmawati, S.Kom, M.Kom, MBA. 

Perkembangan teknologi digital mendorong transformasi layanan keuangan 

pada sektor Usaha Mikro, Kecil, dan Menengah, salah satunya melalui aplikasi 

Livin' Merchant. Namun, adopsi teknologi oleh pelaku UMKM masih dipengaruhi 

oleh berbagai faktor. Oleh karena itu, penelitian ini menggunakan model Unified 

Theory of Acceptance and Use of Technology 2 (UTAUT 2) yang dimodifikasi 

dengan menambahkan variabel Perceived Security, Perceived Risk, Institution 

Trust, dan Technology Trust untuk menganalisis faktor-faktor yang memengaruhi 

adopsi Livin' Merchant pada pelaku UMKM di Surabaya Raya. Penelitian ini 

bertujuan menganalisis faktor-faktor yang memengaruhi Behavioral Intention dan 

Use Behavior dalam penggunaan Livin' Merchant. Penelitian menggunakan 

pendekatan kuantitatif dengan metode survei terhadap 521 pelaku UMKM 

pengguna Livin' Merchant di Surabaya Raya dan  menggunakan SEM-PLS. Hasil 

penelitian menunjukkan bahwa Hedonic Motivation, Perceived Risk, dan Institution 

Trust berpengaruh positif dan signifikan terhadap Behavioral Intention. 

Facilitating Conditions, Habit, dan Behavioral Intention berpengaruh positif dan 

signifikan terhadap Use Behavior, sedangkan Perceived Security berpengaruh 

negatif dan signifikan terhadap Use Behavior. Model penelitian mampu 

menjelaskan 51,9% variasi Behavioral Intention dan 37,9% variasi Use Behavior. 

Selain itu, usia, jenis kelamin, dan pendapatan terbukti memoderasi beberapa 

hubungan antarvariabel. Temuan penelitian menunjukkan bahwa kebiasaan 

penggunaan, dukungan fasilitas, dan kepercayaan institusi berperan penting dalam 

adopsi Livin' Merchant pada pelaku UMKM. 

Kata kunci :  Livin' Merchant, UMKM, Adopsi Teknologi, UTAUT 2. 
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ABSTRACT 
 

Nama Mahasiswa / NPM  : Medica N Zakiah/ 22082010203 

Judul Skripsi                     : Analysis of Factors Influencing the Adoption of 

Livin Merchant Among MSME Actors in 

Surabaya Raya Using UTAUT 2 

Dosen Pembimbing          : 1. Asif Faroqi, S.Kom., M.Kom. 
 2. Rafika Rahmawati, S.Kom, M.Kom, MBA. 

 

The development of digital technology drives the transformation of financial 

services in the Micro, Small, and Medium Enterprises sector, one of which is thru 

the Livin' Merchant application. However, the adoption of technology by MSME 

actors is still influenced by various factors. Therefore, this study uses the Unified 

Theory of Acceptance and Use of Technology 2 (UTAUT 2) model, modified by 

adding the variables Perceived Security, Perceived Risk, Institution Trust, and 

Technology Trust, to analyze the factors influencing the adoption of Livin' 

Merchant among MSME actors in Surabaya Raya. This research aims to analyze 

the factors affecting Behavioral Intention and Use Behavior in the use of Livin' 

Merchant. The research uses a quantitative approach with a survey method 

involving 521 MSME actors who are Livin' Merchant users in the Greater Surabaya 

area and employs SEM-PLS. The research results show that Hedonic Motivation, 

Perceived Risk, and Institution Trust have a positive and significant effect on 

Behavioral Intention. Facilitating Conditions, Habit, and Behavioral Intention 

have a positive and significant effect on Use Behavior, while Perceived Security 

has a negative and significant effect on Use Behavior. The research model is able 

to explain 51.9% of the variation in Behavioral Intention and 37.9% of the variation 

in Use Behavior. In addition, age, gender, and income were found to moderate 

several inter-variable relationships. The research findings indicate that usage habits, 

facility support, and institutional trust play a crucial role in the adoption of Livin' 

Merchant among MSME actors. 

Kata kunci :  Livin’  Merchant,  MSMEs,  Technology  Adoption,  UTAUT  2,  

Digital  Financial Services. 
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