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ABSTRAK 

Penelitian ini bertujuan untuk menggambarkan pengalaman dalam memaknai 

komunikasi inklusif di lingkungan kerja barista Teman Tuli di Kafe Kopi Tutur 

Rasa Surabaya. Penelitian ini menggunakan pendekatan kualitatif dengan jenis 

studi fenomenologi yang berlandaskan perspektif Alfred Schutz dan teori 

interaksionisme simbolik. Data dikumpulkan melalui wawancara mendalam, 

observasi partisipan, dan dokumentasi terhadap enam informan yang dipilih 

melalui triangulasi sumber, yaitu dua barista Teman Tuli, dua pihak internal kafe, 

dan dua konsumen. Hasil penelitian menunjukkan bahwa pengalaman komunikasi 

inklusif terbentuk melalui tiga tema, yaitu kesetaraan komunikasi, adaptasi 

komunikasi, dan stigma sosial, sedangkan pemaknaan komunikasi inklusif 

terbentuk melalui tiga tema, yaitu kendala bahasa, kesetaraan sebagai nilai 

bersama, dan interaksi terbuka sebagai perubahan diri. Kesetaraan komunikasi 

dibangun melalui upaya timbal balik antara teman tuli dan teman dengar yang 

didukung media adaptif seperti bahasa isyarat BISINDO, kartu panduan isyarat, 

dan pesan teks. Stigma sosial terhadap kemampuan teman tuli dalam sektor 

pelayanan publik berangsur memudar melalui interaksi langsung yang konsisten. 

Penelitian ini menyimpulkan bahwa komunikasi inklusif di Kopi Tutur Rasa 

bukan sekadar pertukaran pesan antara pihak dengan kemampuan dengar yang 

berbeda, melainkan proses sosial berkelanjutan yang dibangun melalui 

penerimaan, penyesuaian, kerja sama, dan kesempatan yang setara, sehingga 

mengubah cara pandang diri barista teman tuli, rekan kerja, maupun konsumen. 

 

Kata Kunci: Komunikasi Inklusif, Barista Tuli, Fenomenologi, Interaksionisme 

Simbolik, Inklusi Sosial 
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ABSTRACT 

This study aims to describe the experience and meaning making of inclusive 

communication in the work environment of Deaf baristas at Kopi Tutur Rasa 

Café, Surabaya. Using a qualitative phenomenological approach grounded in 

Alfred Schutz's perspective and symbolic interactionism theory, data were 

collected through in-depth interviews, participant observation, and documentation 

involving six informants: two Deaf baristas, two internal café staff, and two 

customers, selected through source triangulation. The findings show that the 

experience of inclusive communication is formed through three themes, namely 

equality in communication, communication adaptation, and social stigma, while 

the meaning-making of inclusive communication is formed through three themes, 

namely language barriers, equality as a shared value, and open interaction as a 

form of self-transformation. Communication equality is built through reciprocal 

effort between Deaf and hearing individuals, supported by adaptive media such as 

BISINDO sign language, visual cue cards, and text messaging. Social stigma 

toward the capability of Deaf workers in public service gradually diminishes 

through consistent direct interaction. This study concludes that inclusive 

communication at Kopi Tutur Rasa is not merely an exchange of messages 

between parties with different hearing abilities, but a continuous social process 

built through acceptance, adjustment, collaboration, and equal opportunity that 

transforms self perception among Deaf baristas, coworkers, and customers alike. 

 

Keywords: Inclusive Communication, Deaf Barista, Phenomenology, Symbolic 

Interactionism, Social Inclusion 
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