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ABSTRAK 

Minyak kelapa sawit olahan (HS 151190) merupakan komoditas ekspor unggulan 

Indonesia yang menghadapi dinamika persaingan dan hambatan regulasi berbeda 

di berbagai pasar tujuan. Penelitian ini bertujuan untuk menganalisis dan 

membandingkan posisi daya saing ekspor minyak kelapa sawit olahan Indonesia di 

pasar Timur Tengah dan Uni Eropa periode 2010-2025, dengan menggunakan 

pendekatan kuantitatif deskriptif-komparatif. Analisis dilakukan melalui metode 

Revealed Symmetric Comparative Advantage (RSCA) untuk mengukur 

keunggulan komparatif statis, Constant Market Share (CMS) untuk mengura ikan 

kinerja ekspor dinamis ke dalam efek pertumbuhan standar, efek komposisi 

komoditi, dan efek daya saing, serta analisis kuadran RSCA-CMS untuk 

memetakan posisi strategis kedua pasar. Data sekunder berupa nilai ekspor tahunan 

diperoleh dari Trade Map dan UN Comtrade. Hasil penelitian menunjukkan 

Indonesia memiliki keunggulan komparatif yang kuat dan stabil di kedua pasar, 

dengan nilai rata-rata RSCA Uni Eropa (0,9734) sedikit lebih tinggi dibandingkan 

Timur Tengah (0,9608). Hasil CMS menunjukkan efek daya saing menjadi 

penggerak utama pertumbuhan ekspor pada kedua pasar (masing-mas ing 

menyumbang 62,5% di Timur Tengah dan 61,5% di Uni Eropa), meskipun terdapat 

pelemahan momentum daya saing pada paruh kedua periode, terutama di Uni Eropa 

yang berbalik negatif seiring pengetatan hambatan non-tarif seperti RED II dan 

EUDR. Pemetaan kuadran RSCA-CMS menempatkan kedua pasar pada Kuadran I 

(established and improving), dengan Uni Eropa mencerminkan pasar yang telah 

mapan dan Timur Tengah menunjukkan peluang pengembangan pasar yang masih 

terbuka, sejalan dengan nilai ekspor ke Timur Tengah yang telah melampaui Uni 

Eropa pada 2024-2025. Penelitian ini merekomendasikan strategi diversifikas i 

pasar yang proaktif serta percepatan pemenuhan regulasi keberlanjutan Uni Eropa. 

Kata Kunci: Revealed Symmetric Comparative Advantage, Constant Market Share, 

Daya Saing Ekspor, Kuadran Daya Saing RSCA-CMS. 
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ABSTRACT 

Processed palm oil (HS 151190) is one of Indonesia's leading export commodities, 

facing differing competitive dynamics and regulatory barriers across its destination 

markets. This study aims to analyze and compare the export competitiveness 

position of Indonesian processed palm oil in the Middle East and European Union 

markets over the 2010-2025 period, using a descriptive-comparative quantitative 

approach. The analysis employs the Revealed Symmetric Comparative Advantage 

(RSCA) method to measure static comparative advantage, the Constant Market 

Share (CMS) method to decompose dynamic export performance into standard 

growth effect, commodity composition effect, and competitiveness effect, and an 

RSCA-CMS quadrant analysis to map the strategic position of both markets. 

Secondary data on annual export values were obtained from Trade Map and UN 

Comtrade. The findings show that Indonesia possesses a strong and stable 

comparative advantage in both markets, with the average RSCA value in the 

European Union (0.9734) slightly higher than in the Middle East (0.9608). The 

CMS results indicate that the competitiveness effect is the main driver of export 

growth in both markets, contributing 62.5% in the Middle East and 61.5% in the 

European Union, although a weakening momentum in competitiveness is observed 

in the second half of the period, particularly in the European Union, which turned 

negative amid tightening sustainability-based non-tariff barriers such as RED II 

and the EUDR. The RSCA-CMS quadrant mapping places both markets in 

Quadrant I (established and improving), with the European Union reflecting an 

established market and the Middle East indicating an open market development 

opportunity, consistent with Indonesia's export value to the Middle East having 

surpassed that to the European Union in 2024-2025. This study recommends a 

proactive market diversification strategy along with accelerated compliance with 

European Union sustainability regulations. 

Keywords: Revealed Symmetric Comparative Advantage, Constant Market Share, 

Export Competitiveness, Competitiveness Quadrant of RSCA-CMS. 
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