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PENGARUH CORPORATE SOCIAL RESPONSIBILITY (CSR), UKURAN 

PERUSAHAAN, DAN KEPEMILIKAN MANAJERIAL TERHADAP 

AGRESIVITAS PAJAK (STUDI PADA PERUSAHAAN LQ45 DI BEI 

PERIODE 2021-2024) 

 

ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh Corporate Social 

Responsibility (CSR), ukuran perusahaan, dan kepemilikan manajerial terhadap 

agresivitas pajak pada perusahaan yang tergabung dalam Indeks LQ45 di Bursa 

Efek Indonesia (BEI) periode 2021–2024. Penelitian ini menggunakan pendekatan 

kuantitatif, dengan agresivitas pajak diproksikan melalui Effective Tax Rate (ETR). 

Teknik purposive sampling menghasilkan 25 perusahaan dari populasi 60 

perusahaan, sehingga diperoleh 100 data observasi selama empat tahun 

pengamatan. Analisis data menggunakan regresi linier berganda melalui SPSS versi 

26. 

Hasil penelitian menunjukkan bahwa CSR, ukuran perusahaan, dan kepemilikan 

manajerial secara parsial tidak berpengaruh signifikan terhadap agresivitas pajak 

(sig. berturut-turut 0,157; 0,321; dan 0,345). Pengungkapan CSR lebih 

mencerminkan kepatuhan murni, bukan alat kamuflase penghindaran pajak. 

Perusahaan besar cenderung menghindari risiko sanksi pajak dan lebih fokus pada 

kegiatan operasional, sementara kecilnya rata-rata kepemilikan manajerial (1,0%) 

membuat manajer tidak memiliki kekuatan intervensi yang cukup terhadap 

kebijakan pemegang saham mayoritas. Secara simultan, ketiga variabel tersebut 

juga tidak berpengaruh signifikan, dengan Adjusted R Square hanya 0,2%, yang 

menunjukkan bahwa 99,8% variasi agresivitas pajak dijelaskan oleh faktor lain di 

luar penelitian ini. 

Kata Kunci: Agresivitas Pajak, Corporate Social Responsibility (CSR), Ukuran 

Perusahaan, Kepemilikan Manajerial, Effective Tax Rate (ETR). 
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THE EFFECT OF CORPORATE SOCIAL RESPONSIBILITY (CSR), FIRM 

SIZE, AND MANAGERIAL OWNERSHIP ON TAX AGGRESSIVENESS 

(A Study of LQ45 Companies Listed on the Indonesia Stock Exchange, 2021–

2024) 

 

ABSTRACT 

This study aims to analyze the effect of Corporate Social Responsibility (CSR), 

firm size, and managerial ownership on tax aggressiveness in companies listed in 

the LQ45 Index on the Indonesia Stock Exchange (IDX) during the 2021–2024 

period. This study employs a quantitative approach, with tax aggressiveness 

proxied by the Effective Tax Rate (ETR). A purposive sampling technique yielded 

25 companies from a population of 60, resulting in 100 observational data points 

over four years of observation. Data were analyzed using multiple linear regression 

through SPSS version 26. 

The results show that CSR, firm size, and managerial ownership each have no 

significant partial effect on tax aggressiveness (sig. = 0.157, 0.321, and 0.345, 

respectively). CSR disclosure appears to reflect genuine compliance rather than a 

tool for camouflaging tax avoidance practices. Larger firms tend to avoid the risk 

of tax sanctions and focus more on operational activities, while the small average 

managerial ownership (1.0%) leaves managers without sufficient power to 

intervene in majority shareholders' policies. Simultaneously, the three variables also 

have no significant effect on tax aggressiveness, with an Adjusted R Square of only 

0.2%, indicating that 99.8% of the variation in tax aggressiveness is explained by 

factors outside this study. 

Keywords: Tax Aggressiveness, Corporate Social Responsibility (CSR), Firm Size, 

Managerial Ownership, Effective Tax Rate (ETR). 

 

  

 


