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ABSTRAK

Nama Mahasiswa/ NPM : Belinda Ingridina / 22082010143

Judul Skripsi : Analisis Pengaruh Anthropomorphism terhadap
Usage Intention Chatbot Yupi UPA-PKK
Menggunakan Model UTAUT Modifikasi

Dosen Pembimbing . Arista Pratama, S.Kom., M.Kom.

Siti Mukaromah, S.Kom., M.Kom.

Perkembangan teknologi kecerdasan buatan (Artificial Intelligence)
mendorong UPA-PKK UPN “Veteran” Jawa Timur mengimplementasikan chatbot
Yupi yang dilengkapi avatar virtual berbasis anthropomorphism sebagai layanan
informasi karir. Namun, efektivitas penerapan konsep anthropomorphism dalam
meningkatkan penerimaan dan usage intention pengguna terhadap chatbot tersebut
belum diketahui secara empiris. Selain itu, belum terdapat penelitian yang secara
spesifik menguji pengaruh tersebut pada chatbot layanan karir di perguruan tinggi
negeri Indonesia. Skripsi ini bertujuan untuk menganalisis pengaruh
anthropomorphism terhadap usage intention chatbot Yupi UPA-PKK berdasarkan
model UTAUT yang telah dimodifikasi. Pendekatan kuantitatif dilakukan melalui
penyebaran kuesioner kepada 403 responden yang merupakan alumni UPN
“Veteran” Jawa Timur dengan analisis data menggunakan metode Partial Least
Squares Structural Equation Modelling (PLS-SEM). Hasil menunjukkan bahwa
anthropomorphism berpengaruh positif dan signifikan terhadap seluruh variabel,
yakni perceived ease of use, performance expectancy, social influence, initial trust,
customer experience, dan usage intention. Skripsi ini menegaskan bahwa chatbot
berbasis anthropomorphism merupakan strategi yang efektif untuk meningkatkan
penerimaan dan intensitas penggunaan layanan berbasis kecerdasan buatan,

khususnya chatbot Yupi.

Kata Kunci: chatbot, anthropomorphism, usage intention, customer experience,

UTAUT.
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ABSTRACT

Student Name / NPM . Belinda Ingridina / 22082010143

Thesis Title :  Analysis of the Influence of Anthropomorphism
on the Usage Intention of UPA-PKK’s Yupi
Chatbot Using a Modified UTAUT Model

Advisor . Arista Pratama, S.Kom., M.Kom.
Siti Mukaromah, S.Kom., M.Kom.

The development of Artificial Intelligence (Al) technology has driven UPA-
PKK of UPN "Veteran" Jawa Timur to implement Yupi, a chatbot equipped with a
virtual avatar based on the concept of anthropomorphism, as a career information
service. However, the effectiveness of anthropomorphism in enhancing users'
acceptance and usage intention toward the chatbot has not yet been empirically
established. Furthermore, no previous study has specifically examined this
relationship in career service chatbots at Indonesian public universities. This
research aims to analyze the influence of anthropomorphism on the usage intention
of the UPA-PKK Yupi chatbot based on a modified Unified Theory of Acceptance
and Use of Technology (UTAUT) model. A quantitative approach was employed
by collecting data through questionnaires administered to 403 respondents who
were alumni of UPN "Veteran" Jawa Timur, with data analysis performed using the
Partial Least Squares-Structural Equation Modeling (PLS-SEM) method. The
results indicate that anthropomorphism has a positive and significant influence on
all variables, namely perceived ease of use, performance expectancy, social
influence, initial trust, customer experience, and usage intention. This study
confirms that an anthropomorphism-based chatbot design approach is an effective
strategy for increasing the acceptance and intensity of using Al-based services,

particularly the Yupi chatbot.

Keywords: chatbot, anthropomorphism, usage intention, customer experience,

UTAUT.
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