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ABSTRAK

RAHELLA RIPATIANA BR GINTING 22042010311, PENGARUH PERCEIVED
EASE OF USE, PERCEIVED TRUST DAN KEY OPINION LEADER
TERHADAP INTENTION TO USE APLIKASI DOMPET DIGITAL
SPEEDCASH DI SURABAYA

Perkembangan sistem pembayaran digital telah mendorong meningkatnya penggunaan
dompet digital di Indonesia. Namun, penelitian empiris mengenai aplikasi dompet digital
lokal seperti SpeedCash, khususnya di Kota Surabaya, masih relatif terbatas. Penelitian
ini bertujuan untuk menganalisis pengaruh perceived ease of use, perceived trust, dan
key opinion leader terhadap intention to use aplikasi dompet digital SpeedCash di
Surabaya. Penelitian ini menggunakan pendekatan kuantitatif dengan metode survei.
Sampel penelitian terdiri dari 152 responden yang berdomisili di Surabaya dan telah
mengenal, menggunakan, atau memiliki minat untuk menggunakan SpeedCash. Data
dikumpulkan melalui kuesioner dengan skala Likert dan dianalisis menggunakan uji
validitas, uji reliabilitas, uji asumsi klasik, analisis regresi linier berganda, uji F, uji t,
serta koefisien determinasi. Hasil penelitian menunjukkan bahwa perceived ease of use,
perceived trust, dan key opinion leader secara simultan berpengaruh signifikan terhadap
intention to use, dengan nilai F sebesar 150,973 dan nilai signifikansi sebesar 0,000.
Secara parsial, perceived ease of use berpengaruh signifikan dengan koefisien sebesar
0,355; perceived trust berpengaruh signifikan dengan koefisien sebesar 0,443; dan key
opinion leader berpengaruh signifikan dengan koefisien sebesar 0,380. Nilai R? sebesar
0,754 menunjukkan bahwa ketiga variabel tersebut mampu menjelaskan 75,4% variasi
pada intention to use. Temuan ini mengonfirmasi bahwa perceived trust merupakan
faktor yang paling dominan dalam mendorong inftention to use aplikasi SpeedCash,
diikuti oleh pengaruh key opinion leader dan kemudahan penggunaan aplikasi.

Kata Kunci: Dompet digital, Intention to Use, Key Opinion Leader, Perceived Ease of
Use, Perceived Trust, SpeedCash.
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ABSTRACT

RAHELLA RIPATIANA BR. GINTING, 22042010311, THE EFFECT OF
PERCEIVED EASE OF USE, PERCEIVED TRUST, AND KEY OPINION
LEADER ON INTENTION TO USE THE SPEEDCASH DIGITAL WALLET
APPLICATION IN SURABAYA.

The development of digital payments has encouraged the increasing use of digital wallets
in Indonesia. However, empirical studies on local digital wallet applications such as
SpeedCash, particularly in Surabaya, remain relatively limited. This study aims to
analyze the effect of perceived ease of use, perceived trust, and key opinion leader on
intention to use the SpeedCash digital wallet application in Surabaya. This research used
a quantitative approach with a survey method. The research sample consisted of 152
respondents domiciled in Surabaya who had known, used, or had an interest in using
SpeedCash. Data were collected using a Likert-scale questionnaire and analyzed through
validity testing, reliability testing, classical assumption testing, multiple linear regression,
F-test, t-test, and the coefficient of determination. The results show that perceived ease of
use, perceived trust, and key opinion leader simultaneously have a significant effect on
intention to use, with an F-value of 150.973 and a significance value of 0.000. Partially,
perceived ease of use has a significant effect with a coefficient of 0.355; perceived trust
has a significant effect with a coefficient of 0.443; and key opinion leader has a
significant effect with a coefficient of 0.380. The R? value of 0.754 indicates that the
three variables are able to explain 75.4% of the variation in intention to use. These
findings confirm that trust is the most dominant factor in encouraging the intention to use
SpeedCash, followed by KOL influence and application ease of use.

Keywords: Digital wallet, Intention to use, Key opinion leader, Perceived ease of use,
Perceived trust, SpeedCash.
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