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ABSTRAK 

 

Nama Mahasiswa / NPM        : Amanda Putri Azzahra / 22082010031 

Judul Skripsi                       : Analisis Faktor yang Mempengaruhi Penerimaan  

  Linktree “Si Mata Molek” Menggunakan Model TAM 

Dosen Pembimbing                : 1. Asif Faroqi, S.Kom, M.Kom 

   2. Anita Wulansari, S.Kom, M.Kom 

 

Si Mata Molek merupakan platform Linktree yang dikembangkan Dinas 

Pariwisata, Pemuda, dan Olahraga Kabupaten Ngawi sejak tahun 2023 sebagai 

media informasi pariwisata digital. Meskipun jumlah kunjungan wisatawan 

Kabupaten Ngawi terus meningkat, tingkat pemanfaatan Si Mata Molek masih 

tergolong rendah dan belum optimal. Penelitian ini bertujuan menganalisis faktor-

faktor yang memengaruhi penerimaan pengguna terhadap Si Mata Molek 

menggunakan model Technology Acceptance Model (TAM) yang dimodifikasi 

dengan enam variabel, yaitu Perceived Usefulness, Perceived Ease of Use, 

Personal Innovativeness, WOM About App, Attitude, dan Intention to Use. 

Penelitian menggunakan pendekatan kuantitatif melalui penyebaran kuesioner 

kepada 424 responden yang pernah mengakses Si Mata Molek dengan teknik 

purposive sampling. Data dianalisis menggunakan metode Partial Least Square-

Structural Equation Modeling (PLS-SEM) berbantuan aplikasi SmartPLS. Hasil 

penelitian menunjukkan bahwa Perceived Usefulness, Perceived Ease of Use, 

WOM About App, dan Attitude berpengaruh signifikan terhadap Intention to Use, 

sedangkan Personal Innovativeness tidak berpengaruh signifikan. Perceived Ease 

of Use terbukti menjadi faktor paling dominan dalam model. Temuan ini 

menunjukkan penerimaan Si Mata Molek lebih dipengaruhi oleh kemudahan 

penggunaan, manfaat yang dirasakan, rekomendasi pengguna lain, dan sikap positif 

pengguna. 

 

Kata Kunci: e-tourism, Linktree, TAM, penerimaan teknologi, intention to use 
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ABSTRACT 

Student Name / Student ID        : Amanda Putri Azzahra / 22082010031 

Judul Skripsi                       : Analysis of Factors Influencing the Acceptance of  

  the “Si Mata Molek” Linktree Using the TAM Model 

Dosen Pembimbing                : 1. Asif Faroqi, S.Kom, M.Kom 

   2. Anita Wulansari, S.Kom, M.Kom 

 

Si Mata Molek is a Linktree platform developed by the Ngawi Regency 

Department of Tourism, Youth and Sport since 2023 as a digital tourism 

information channel. Although the number of tourists visiting Ngawi Regency 

continues to rise, the utilisation rate of Si Mata Molek remains relatively low and 

is not yet optimal. This study aims to analyse the factors influencing user acceptance 

of Si Mata Molek using a modified Technology Acceptance Model (TAM) 

comprising six variables: Perceived Usefulness, Perceived Ease of Use, Personal 

Innovativeness, Word-of-Mouth (WOM) About the App, Attitude, and Intention to 

Use. The study employed a quantitative approach through the distribution of 

questionnaires to 424 respondents who had previously accessed Si Mata Molek, 

using purposive sampling. The data were analysed using the Partial Least Squares-

Structural Equation Modelling (PLS-SEM) method with the assistance of the 

SmartPLS application. The results indicate that Perceived Usefulness, Perceived 

Ease of Use, Word-of-Mouth About the App, and Attitude have a significant 

influence on Intention to Use, whilst Personal Innovativeness does not have a 

significant influence. Perceived Ease of Use was found to be the most dominant 

factor in the model. These findings suggest that the acceptance of Si Mata Molek is 

more strongly influenced by ease of use, perceived benefits, recommendations from 

other users, and users’ positive attitudes. 

 

Keywords: e-tourism, Linktree, TAM, technology acceptance, intention to use 
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