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ABSTRACT 

Social media, particularly Instagram, has become an important platform for 

communication and health education. This study analyzes netizens’ reception of skincare 

review content posted by Instagram account @dr.okypratamaa, which focuses on educating 

audiences about the dangers of counterfeit and unsafe skincare products. Using a 

qualitative descriptive approach and Stuart Hall’s Encoding-Decoding theory, the research 

explores how audiences interpret the messages conveyed through the content. 

Data were collected from netizens’ comments and supported by interviews with nine 

purposively selected informants. The findings identify three audience reception positions: 

dominant-hegemonic, where audiences fully accept and support the educational message; 

negotiated, where audiences generally agree but reinterpret certain aspects based on 

personal experiences; and oppositional, where audiences reject the message and question 

the influencer’s credibility or defend the criticized products. 

The study highlights the important role of credible medical influencers in improving 

health literacy and promoting safe skincare practices. It also shows that audience 

interpretations vary depending on their backgrounds and experiences, emphasizing the 

need for communication strategies that are clear, ethical, and tailored to different audience 

segments. Overall, the research demonstrates that audience reception of health education 

content on social media is diverse and that understanding these responses is essential for 

developing more effective digital communication strategies. 

Keyword:  Netizen, Content, Skincare, Instagram 

 

ABSTRAK 

Media sosial, khususnya Instagram, menjadi sarana penting dalam penyebaran 

informasi dan edukasi kesehatan. Penelitian ini bertujuan menganalisis penerimaan netizen 

terhadap konten ulasan skincare yang diunggah oleh akun @dr.okypratamaa dengan 

menggunakan pendekatan deskriptif kualitatif dan teori Encoding-Decoding Stuart Hall. 

Data diperoleh melalui analisis komentar netizen dan wawancara terhadap sembilan 

informan yang dipilih secara purposive. 

Hasil penelitian menunjukkan tiga bentuk penerimaan audiens, yaitu dominant-

hegemonic (menerima dan mendukung penuh pesan), negotiated (menerima pesan utama 

tetapi menafsirkan sebagian berdasarkan pengalaman pribadi), dan oppositional (menolak 

pesan serta mempertanyakan kredibilitas influencer atau membela produk yang dikritik). 

Perbedaan penerimaan ini dipengaruhi oleh latar belakang, pengalaman, dan sudut pandang 

masing-masing audiens. 

Penelitian ini menegaskan pentingnya peran influencer yang memiliki kredibilitas, 

khususnya tenaga medis, dalam meningkatkan literasi kesehatan dan kesadaran masyarakat 

mengenai keamanan produk skincare. Selain itu, penelitian menunjukkan bahwa strategi 

komunikasi yang jelas, etis, dan disesuaikan dengan karakteristik audiens dapat 

meningkatkan efektivitas penyampaian pesan. Secara akademis, penelitian ini memperkaya 

kajian analisis resepsi dalam konteks media sosial, sekaligus memberikan masukan bagi 

praktisi komunikasi dan industri skincare dalam menyusun pesan edukatif yang lebih 

efektif. 

Kata Kunci: Netizen, Konten, Perawatan Kulit, Instagram 
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