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ABSTRAK 
  

Salsha Dewi Anggreini, 22042010004, Pengaruh Social Media, Word of Mouth, dan 

Accessibility Terhadap Decision Visit Wisatawan ke Bernah De Vallei 

Kembangbelor, Pacet, Mojokerto. 
 

Perkembangan industri pariwisata di era digital mendorong destinasi wisata untuk 

terus berinovasi dalam menarik minat kunjungan, salah satunya Wisata Bernah De 

Vallei Kembangbelor, Pacet, Mojokerto yang merupakan destinasi wisata alam yang 

tengah berkembang di Jawa Timur. Berdasarkan observasi awal, ditemukan 

permasalahan berupa pemanfaatan Social Media yang belum inovatif dalam 

menyebarkan informasi wisata, fasilitas di sekitar kawasan yang masih belum 

memadai, serta Accessibility menuju lokasi yang masih terbatas, sehingga 

menimbulkan pertanyaan apakah Social Media, Word of Mouth, dan Accessibility 

berpengaruh terhadap Decision Visit wisatawan baik secara simultan maupun parsial. 

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh ketiga variabel 

tersebut, baik secara simultan maupun parsial, terhadap Decision Visit wisatawan ke 

Bernah De Vallei. Penelitian menggunakan metode kuantitatif dengan pendekatan 

asosiatif, melibatkan responden yang ditentukan melalui purposive sampling, data 

dikumpulkan melalui kuesioner berskala Likert dan dianalisis menggunakan regresi 

linear berganda dengan bantuan SPSS. Hasil penelitian menunjukkan bahwa Social 

Media, Word of Mouth, dan Accessibility secara bersama-sama berpengaruh 

signifikan terhadap Decision Visit, dengan kontribusi yang cukup besar dalam 

menjelaskan variasi keputusan berkunjung wisatawan, meskipun masih terdapat 

faktor lain di luar model yang turut memengaruhi. Secara parsial, Word of Mouth dan 

Accessibility terbukti berpengaruh positif dan signifikan terhadap Decision Visit, 

sedangkan Social Media belum menunjukkan pengaruh yang signifikan, yang 

mengindikasikan bahwa strategi promosi melalui media sosial belum cukup efektif 

dibandingkan pengalaman langsung dan kemudahan menjangkau lokasi wisata. Dapat 

disimpulkan bahwa Accessibility merupakan faktor paling dominan dalam 

memengaruhi keputusan berkunjung, sehingga pengelola perlu memprioritaskan 

peningkatan aksesibilitas menuju lokasi wisata serta membangun Word of Mouth 

yang positif melalui peningkatan kualitas pengalaman pengunjung, agar dapat 

mendorong keputusan berkunjung wisatawan ke Bernah De Vallei secara 

berkelanjutan. 

 

Kata Kunci: Social Media, Word of Mouth, Accessibility, Decision Visit, Pariwisata 

 

 

 

 



xii 
 

ABSTRACT 
 

Salsha Dewi Anggreini, 22042010004, The Influence of Social Media, Word of 

Mouth, and Accessibility on Tourists' Visit Decisions to Bernah De Vallei 

Kembangbelor, Pacet, Mojokerto. 

The development of the tourism industry in the digital era encourages tourist 

destinations to continue to innovate in attracting visitors, one of which is Bernah De 

Vallei Tourism in Kembangbelor, Pacet, Mojokerto, which is a developing natural 

tourist destination in East Java. Based on initial observations, problems were found 

in the form of the use of Social Media that has not been innovative in disseminating 

tourist information, facilities around the area that are still inadequate, and 

Accessibility to the location is still limited, thus raising the question of whether Social 

Media, Word of Mouth, and Accessibility influence the Decision Visit of tourists either 

simultaneously or partially. This study aims to determine and analyze the influence of 

these three variables, both simultaneously and partially, on the Decision Visit of 

tourists to Bernah De Vallei. The study used a quantitative method with an associative 

approach, involving respondents determined through purposive sampling, data 

collected through a Likert-scale questionnaire and analyzed using multiple linear 

regression with the help of SPSS. The results of the study indicate that Social Media, 

Word of Mouth, and Accessibility together have a significant influence on the Decision 

Visit, with a significant contribution in explaining variations in tourist visiting 

decisions, although there are still other factors outside the model that also influence.  

Partially, word of mouth and accessibility have been shown to have a positive and 

significant influence on the decision to visit, while social media has not shown a 

significant influence, indicating that promotional strategies through social media are 

not yet effective compared to direct experience and ease of access to tourist sites. It 

can be concluded that accessibility is the most dominant factor influencing the 

decision to visit, so managers need to prioritize improving accessibility to tourist sites 

and building positive word of mouth by improving the quality of the visitor experience, 

in order to encourage tourists to visit Bernah De Vallei on a sustainable basis. 

Keywords: Social Media, Word of Mouth, Accessibility, Decision to Visit, Tourism 
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