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ABSTRAK

Elza Vinastika Herdiyani, 22042010316, Pengaruh Content Marketing, Price
Discount, dan Product Quality Terhadap Purchase Decision Pada Produk Rosca
(Studi Pada Konsumen Rosca di Kota Surabaya).

Penelitian ini didasarkan pada fenomena persaingan bisnis yang semakin ketat pada
industri produk /lifestyle seperti tumbler. Meningkatnya kesadaran masyarakat akan
gaya hidup sehat dan ramah lingkungan mendorong permintaan terhadap tumbler
sebagai pengganti botol plastik sekali pakai. Brand Tumbler Rosca memanfaatkan
kondisi ini dengan menerapkan strategi content marketing di media sosial, penawaran
price discount, serta peningkatan product quality guna menarik minat konsumen
melalui berbagai strategi pemasaran. Penelitian ini bertujuan untuk mengetahui
pengaruh Content Marketing, Price Discount, dan Product Quality terhadap Purchase
Decision produk Tumbler Rosca, baik secara simultan maupun parsial. Jenis penelitian
ini menggunakan metode kuantitatif asosiatif. Populasi penelitian ini yaitu pengguna
produk Tumbler Rosca di Kota Surabaya. Pengambilan sampel dalam penelitian ini
menggunakan teknik non-probability sampling dengan pendekatan purposive sampling
dengan jumlah 119 responden. Data dikumpulkan melalui kuesioner online dan
dianalisis menggunakan Analisis Regresi Linear Berganda. Hasil penelitian
menunjukkan bahwa Content Marketing, Price Discount, dan Product Quality secara
simultan berpengaruh signifikan terhadap Purchase Decision. Secara parsial, ketiga
variabel tersebut juga berpengaruh positif dan signifikan terhadap Purchase Decision
produk Tumbler Rosca.

Kata Kunci: Content Marketing, Price Discount, Product Quality, Purchase Decision
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ABSTRACT

Elza Vinastika Herdiyani, 22042010316, The Influence of Content Marketing, Price
Discounts, and Product Quality on Purchase Decisions of Rosca Products (A Study
on Rosca Consumers in Surabaya City).

This research is based on the phenomenon of increasingly intense business competition

in the lifestyle product industry, such as tumblers. The growing public awareness of
healthy and environmentally friendly lifestyles has driven demand for tumblers as a

substitute for single-use plastic bottles. The Tumbler Rosca brand has capitalized on
this condition by implementing content marketing strategies on social media, offering
price discounts, and improving product quality to attract consumer interest through

various marketing strategies. This study aims to determine the effect of Content
Marketing, Price Discount, and Product Quality on the Purchase Decision of Tumbler
Rosca products, both simultaneously and partially. This research uses an associative
quantitative method. The population of this study consists of Tumbler Rosca product
users in the city of Surabaya. The sampling technique used in this study is non-
probability sampling with a purposive sampling approach, involving 119 respondents.

Data were collected through an online questionnaire and analyzed using Multiple
Linear Regression Analysis. The results show that Content Marketing, Price Discount,

and Product Quality simultaneously have a significant effect on Purchase Decision.

Partially, the three variables also have a positive and significant effect on the Purchase
Decision of Tumbler Rosca products.

Keywords: Content Marketing, Price Discount, Product Quality, Purchase Decision
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