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ABSTRAKSI 

Penelitian ini bertujuan untuk menganalisis hubungan antara kualitas informasi 

akun Instagram @malakaproject.id dengan partisipasi politik para followers-nya. 

Penelitian ini menggunakan pendekatan kuantitatif deskriptif dengan metode survei 

melalui Google Form terhadap 100 responden. Variabel kualitas informasi diukur 

melalui enam indikator berdasarkan Huang et al. (1998) yaitu akurasi, objektivitas, 

kredibilitas, lengkap, relevan, dan jelas. Sedangkan partisipasi plitik diukur 

menggunakan tipologi Teorell et al. (2007) yaitu berpartisipasi dalam demonstrasi 

online, membagikan atau menandatangani petisi online, bergabung dengan grup 

media sosial yang membahas isu-isu politik, dan menghubungi politisi atau pejabat 

publik secara online.  

Landasan teori yang digunakan pada penelitian ini adalah Elaboration Likelihood 

Model (ELM) oleh Petty dan Cacioppo (1986) melalui rute sentral. Hasil penelitian 

menunjukkan bahwa kualitas informasi akun Instagram @malakaproject.id dinilai 

tinggi oleh followers (mean = 3,478; 84%), sementara tingkat partisipasi politik 

berada pada kategori sedang (mean = 2,837; 52%). Uji korelasi Pearson 

menghasilkan nilai r = 0,408 dengan signifikansi 0,000 (p < 0,05) yang 

membuktikan adanya hubungan positif dan signifikan antara kedua variabel dengan 

kekuatan hubungan yang tergolong sedang. Dengan demikian, hipotesis penelitian 

diterima. Temuan ini mengindikasikan bahwa kualitas informasi berperan penting 

dalam mendorong partisipasi politik, selaras dengan premis rute sentral dalam 

Elaboration Likelihood Model (Petty & Cacioppo, 1986) bahwa pemrosesan pesan 

berkualitas tinggi secara kritis menghasilkan perubahan sikap yang lebih stabil dan 

mendorong keterlibatan perilaku nyata, termasuk partisipasi politik meskipun 

faktor lain variabel juga turut memengaruhi sehingga dibutuhkan penelitian lebih 

lanjut.  

Kata Kunci: Kualitas Informasi, Partisipasi Politik, Elaboration Likelihood Model, 

Instagram, Malaka Project 
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ABSTRACT 

This study aims to analyze the relationship between the information quality of the 

Instagram account @malakaproject.id and the political participation of its 

followers. This study employs a descriptive quantitative approach using a survey 

method administered via Google Form to 100 respondents. The information quality 

variable was measured through six indicators based on Huang et al. (1998), namely 

accuracy, objectivity, credibility, completeness, relevance, and clarity. Meanwhile, 

political participation was measured using the typology proposed by Teorell et al. 

(2007), which includes participating in online demonstrations, sharing or signing 

online petitions, joining social media groups that discuss political issues, and 

contacting politicians or public officials online. 

The theoretical foundation used in this study is the Elaboration Likelihood Model 

(ELM) by Petty and Cacioppo (1986), applied through the central route. The 

findings indicate that the information quality of the Instagram account 

@malakaproject.id was rated highly by its followers (mean = 3.478; 84%), while 

the level of political participation fell within the moderate category (mean = 2.837; 

52%). Pearson correlation analysis yielded a value of r = 0.408 with a significance 

level of 0.000 (p < 0.05), confirming a positive and significant relationship between 

the two variables with a moderate correlation strength. Accordingly, the research 

hypothesis is accepted. These findings suggest that information quality plays an 

important role in encouraging political participation, which is consistent with the 

central route premise of the Elaboration Likelihood Model (Petty & Cacioppo, 

1986), which holds that the critical processing of high-quality messages produces 

more stable attitude change and promotes genuine behavioral engagement, 

including political participation, although other variables may also exert influence, 

necessitating further research. 

Keywords: Information Quality, Political Participation, Elaboration Likelihood 

Model, Instagram, Malaka Project 
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