DAFTAR PUSTAKA

Alviana, R. N., & Kussudyarsana. (2025). Pengaruh Sosial Media Engagement,
Persepsi Kualitas Produk, Dan Persepsi Kemudahan Pada Aplikasi Terhadap
Minat Beli Produk Fashion TikTok Shop. COSTING: Journal of Economic,
Bussines and Accounting, 8(1).
https://doi.org/https://doi.org/10.31539/costing.v8il.14001

Apriliyani, V., & Susanti, A. (2023). Analisis Faktor Yang Mempengaruhi Minat
Beli Koleksi Kebaya Mega Arum Collection Klaten. Jurnal Akuntansi Dan
Bisnis, 9(1), 52—66.

Ardani, W. (2022). Pengaruh digital marketing terhadap perilaku konsumen. Jurnal
Tadbir Peradaban, 2(1), 40-47.

Budiyono, & Sutianingsih. (2021). Peran Kepuasan Pelanggan Dalam Memoderasi
Pengaruh Perceived Value Terhadap Loyalitas Pelanggan. EKUITAS (Jurnal
Ekonomi Dan Keuangan), 5(4), 445—469.

Dewi, N. P. A. (2023). Pengaruh Electronic Word Of Mouth Dan Brand Image
Terhadap Minat Beli Carasun. PERFORMA: Jurnal Manajemen Dan Start-Up
Bisnis.

Dewi, W. W. A., Febriani, N., Destrity, N. A., Tamitiadini, D., Illahi, A. K., Syauki,
W. R., Avicenna, F., Avina, D. A. A., & Prasetyo, B. D. (2022). Teori Perilaku
Konsumen. Universitas Brawijaya Press.

Febriani, N. S., & Dewi, W. W. A. (2018). Teori dan praktis: Riset komunikasi
pemasaran terpadu. Universitas Brawijaya Press.

Feodora, F. O., Handoyo, A. 1., Cendana, G., Moses, J. P., & Suhartanto, E. (2022).
Rantai Nilai dan Model Bisnis Fashion pada Brand Lokal. PERWIRA-Jurnal
Pendidikan Kewirausahaan Indonesia, 5(1), 66-75.

Ghozali, I., & Kusumadewi, K. A. (2023). Partial Least Square “Konsep, Teknik
dan Aplikasi Menggunakan Program SmartPLS 4.0 Edisi 1.

GoodStats. (2025). Mayoritas Orang Indonesia Anggap “Fashion” Penting.
Snapcart. https://data.goodstats.id/statistic/mayoritas-orang-indonesia-
anggap-fashion-penting-GPQci

Hair, J. F. (2014). A primer on partial least squares structural equation modeling
(PLS-SEM). sage.

Hanna, F. O., & Chasanah, A. N. (2024). Pengaruh Country of Origin Dan
Perceived Quality Terhadap Minat Beli Produk Polytron Di Mataram. Jurnal
Ganec Swara Vol, 18(2).

Hendrayani, E., & Siwiyanti, L. (2021). Manajemen Pemasaran. Samudra Biru.

Khohar, N. E., & Hermanto, Y. B. (2024). Pengaruh Perceived Quality, Perceived
Sensitivity, dan Store Image Terhadap Purchase Intention. BIP’s JURNAL

73



BISNIS PERSPEKTIF, 16(1 SE-Articles), 15-28.
https://doi.org/10.37477/bip.v16il.511

Kotler, P., & Armstrong, G. (2021). Principles of Marketing, Global Edition.
Pearson Education. https://books.google.co.id/books?id=yqcSEAAAQBAJ

Kurniawan, S. A., Tiong, P., Afiati, L., Amien, N. N., Sari, R. D., Lestari, F. I,
Pratomo, L. C., Rusmana, D., Hayati, M., & Sampara, N. (2025). Perilaku
Konsumen. Mega Press Nusantara.

Laksono, M. I. A., & Sugiyanto. (2024). The Influence Of Experience Quality On
Customer Loyalty Through Perceived Value And Satisfaction As Mediators.

Jurnal ~ Ilmu  Ekonomi  Manajemen  Dan  Akuntansi, 6(1).
https://doi.org/https://doi.org/10.37012/ileka.v611.2844

Lesmana, N., Hakim, 1., Riana, Sanjaya, A., Samsu, M. 1., Safitri, M., Prasetyo, E.,
Witiyastuty, H., Jamal, I., Firmanda, R., Suparno, Aman, & Herman, H.
(2022). Manajemen Pemasaran (H. Herman (ed.)). Strategy Cita Semesta.

Luthfie, M. H. L., & Hayani, N. (2024). PENGARUH PENGGUNAAN E-
COMMERCE DAN SOCIAL MEDIA MARKETING TERHADAP
PERILAKU KONSUMTIF PADA GENERASI Z DI KOTA PEKANBARU.
Jurnal Ekonomi Dan Ilmu Sosial (JEIS), 3(1), 209-221.

Mervin, Priharsari, D., & Purnomo, W. (2022). Analisis Pengaruh Brand
Awareness dan Perceived Value terhadap Purchase Intention pada Live
Shopping. Jurnal Pengembangan Teknologi Informasi dan llmu Komputer,
6(12 SE-Artikel), 5660-5667. https://j-ptiik.ub.ac.id/index.php/j-
ptiik/article/view/11958

Niswatussolihah, S., Sembiring, B. K. F., Marhayanie, M., & Siregar, S. H. (2023).
Pengaruh Social Media Marketing, Perceived Quality Dan Online Customer
Review Terhadap Minat Beli Parfum Local Brand Hmns Pada Pengguna
Instagram Dan Twitter. Jurnal Penelitian Ekonomi Manajemen Dan Bisnis,
2(4 SE-Articles), 244-263. https://doi.org/10.55606/jekombis.v2i4.2596

Nugraha, K. A., Komaladewi, R., & Budhyawan, T. (2023). The Influence of
Perceived Value And Team Identification on Purchase Intention Licensed
Merchandise Persib Club. Scaffolding: Jurnal Pendidikan Islam Dan
Multikulturalisme, 502 SE-Articles), 851-869.
https://doi.org/10.37680/scaffolding.v5i2.3397

Nugroho, M. A., Heriyadi, Ilzar, D., Juniwati, & Wenny, P. (2025). The Influence
of Perceived Value and Product Quality on Purchase Intention with Brand
Trust as a Mediating Variable: A Study on Rucas Limited Edition Products.
EPaper Bisnis : International Journal of Entrepreneurship and Management,
2(2 SE-Articles), 74-89. https://doi.org/10.61132/epaperbisnis.v2i2.357

Nurhasanah, E., & Karyaningsih, K. (2021). Pengaruh Brand Image dan Perceived
Quality terhadap Minat Beli Pada Website Sophie Paris. YUME: Journal of

74



Management, 4(1).

Oktaviana, 1., & Rahmawan, G. (2023). Minat Beli International Fashion Brand Di
Indonesia. Jurnal Maneksi (Management Ekonomi Dan Akuntansi), 12(3),
521-532.

Pahlawan, M. R., & Elviana, E. (2020). FASHION OUTLET DESIGN WITH THE
THEME OF LOCAL PRIDE AS AN EFFORT TO DEFEND NATIONAL
PRODUCTS. Border: Jurnal Arsitektur, 2(2), 127-136.

Paulose, D., & Shakeel, A. (2022). Perceived experience, perceived value and
customer satisfaction as antecedents to loyalty among hotel guests. Journal of
Quality Assurance in Hospitality & Tourism, 23(2), 447-481.

Prakosa, 1., & Handoyo, P. (2023). Gaya Hidup Konsumsi Fashion Mahasiswa
Rantau Bangkinang di Kota Surabaya. Paradigma, 12(1), 190-200.

Pramono, G. F., & Purwanegara, M. S. (2023). A Comparison of Indonesian and
Dutch Generation-Z Preference Shift from Global Fashion Brands to Locals
after Covid-19 Pandemic. International Journal of Current Science Research
and Review, 6(7), 5935-5944.

Prastio, A., & Rodhiah. (2021). Pengaruh Perceived Quality, Social Influence Dan
Perceived Price Terhadap Purchase Intention Brodo. Jurnal Manajerial Dan
Kewirausahaan.

Pratama, F., & Handoyo, S. E. (2024). Pengaruh Perceived Price dan Perceived
Quality Terhadap Purchase Intention Melalui Perceived Value. Jurnal
Manajemen Bisnis Dan Kewirausahaan, 8(4), 895-906.

Purwati, T., & Prasetyo, N. E. (2025). Pengaruh Review Barang dan Kemudahan
Bertransaksi Terhadap Minat Beli Mahasiswa Prodi Pendidikan Ekonomi pada
Platform TikTok Shop. Pendas: Jurnal Ilmiah Pendidikan Dasar, 10(03),
332-346.

Ramadani, N. Y., Salim, M. A., & Rahman, F. (2023). Pengaruh Perceived Value
Dan Kepuasan Customer Terhadap Loyalitas Pelanggan Fashion Pada Brand
Hadeed. co (Studi Pada Mahasiswa Fakultas Ekonomi Dan Bisnis Universitas
Islam Malang). E-JRM: Elektronik Jurnal Riset Manajemen, 12(01).

Ricardo, T., & Laulita, N. B. (2025). Analysis of the Influence of Brand Loyalty,
Brand Association, Brand Awareness, Perceived Quality, and Country Image
on Purchase Intention at Uniqlo Brand in Batam City. Jurnal Maksipreneur:
Manajemen, Koperasi, Dan Entrepreneurship, 14(2 SE-Articles), 614—631.
https://doi.org/10.30588/jmp.v14i2.1344

Rosyidah, 1., & Purwanto, S. (2024). The Influence of Social Media Marketing,
Perceived Quality, and Brand Advocacy on Buying Interest Wardah Brand
Cosmetics in East Java UPN “Veteran” Students. Formosa Journal of
Multidisciplinary Research, 309 SE-Articles), 3339-3350.
https://doi.org/10.55927/fjmr.v319.11101

75



Ruslim, T. S., Wijaya, K., & Handra, T. (2024). BRAND AWARENESS,
PERCEIVED VALUE, ORGANIZATIONAL ASSOCIATION DAN
BRAND UNIQUENESS SEBAGAI PREDIKTOR TERHADAP BRAND
LOYALTY PADA KONSUMEN “F.” Volatility: Jurnal Ekonomi, Bisnis Dan
Entrepreneurship, 1(1 SE-Articles), 1-9.
https://doi.org/10.46306/volatility.v1il.29

Salah, P., Asfahani, A. M., & AlRajhi, F. H. (2024). The Effect of Perceived Value
on Intention to Purchase Pre-Loved Luxury Fashion Products. In
Sustainability (Vol. 16, Issue 23, p. 10426).
https://do1.org/10.3390/su162310426

Santoso, D., & Prasastyo, K. W. (2021). Perceived Quality, Brand Awareness, Dan
Brand Loyalty Terhadap Overall Brand Equity Pada Konsumen Luwak White
Koftie Di Jakarta. E-Jurnal Manajemen Trisakti School of Management
(TSM), 1(1), 9-18.

Setiabudhi, H., Suwono, Setiawan, Y. A., & Karim, S. (2025). Analisis Data
Kuantitatif dengan SmartPLS 4.

Shije, P. R., & Fitriyah, Z. (2023). Pengaruh Electronic Word Of Mouth Dan
Persepsi Nilai Terhadap Minat Beli Pada Produk Uniglo Di Surabaya.
Management Studies and Entrepreneurship Journal (MSEJ), 4(6 SE-Articles),
6095-6101. https://doi.org/10.37385/mse;j.v415.2719

Statista. (2025). Revenue in the apparel market in Indonesia from 2021 to 2029, by
segment (in billion U.S. dollars). Statista Research Departement.
https://www statista.com/forecasts/1228596/indonesia-revenue-apparel-
market-by-segment/

Sugiyono. (2023). Metode Penelitian Kuantitatif, Kualitatif dan R&D.
ALFABEDA.

Times, 1. (2024). Fashion Battle Gen Z Milenial: Lokal atau Internasional? 1IDN
Times. https://www.idntimes.con/life/inspiration/fashion-battle-gen-z-dan-
milenial-00-mm7zv-rOlfmp

Wardhana, A. (2024). Consumer Behavior in the Digital Era 4.0-Edisi Indonesia.
Eureka Media Aksara.

Widianingsih, A., & Astuti, H. J. (2021). Pengaruh Endorsement Beauty Vlogger,
Country Of Origin Dan Perceived Quality Terhadap Minat Beli Produk
Kosmetik Mascara Maybelline (Studi pada Mahasiswa di Beberapa
Universitas di Purwokerto). Master: Jurnal Manajemen Dan Bisnis Terapan.

Yusup, C. M. (2025). Apakah This Is April Sudah Layak? Sebuah Studi Kasus
Kelayakan Bisnis. Kompasiana.

76



	DAFTAR PUSTAKA

