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KOMODITAS UBI KAYU DI KECAMATAN JABUNG, KABUPATEN 

MALANG 

 

THE ROLE OF INSTITUTIONS IN THE VALUE CHAIN OF CASSAVA 

COMMODITY IN JABUNG DISTRICT, MALANG REGENCY 

 

Kalis Rubedo, Ida Syamsu Roidah, Mubarokah 

 

 

ABSTRAK 

 

 

Kelembagaan berperan penting dalam memaksimalkan terbentuknya nilai 

disepanjang mata rantai nilai komoditas pertanian. Pengembangan rantai nilai 

komoditas ubi kayu di Kecamatan Jabung mengadapi permasalahan yaitu 

rendahnya peran kelembagaan dalam memasaran ubi kayu secara kolektif 

mengakibatkan harga jual ubi kayu ditingkat petani rendah. Penelitian ini bertujuan 

untuk menganalisis rantai nilai ubi kayu serta peran kelembagaan penunjang dalam 

rantai nilai ubi kayu di Kecamatan Jabung, Malang. Metode analisis yang 

digunakan adalah analisis rantai nilai serta Importance Performance Analysis 

(IPA). Hasil penelitian menunjukan bahwa rantai nilai ubi kayu di Kecamatan 

Jabung terdiri dari empat pelaku utama yaitu petani, pedagang pengumpul, 

pedagang besar dan pedagang antar daerah serta empat pola alur rantai nilai 

pemasaran ubi kayu. Hasil ekonomi rantai nilai menunjukan nilai tambah ubi kayu 

ditingkat petani sebesar Rp 811,26/kg, pedagang pengumpul sebesar Rp 170/kg, 

pedagang besar sebesar Rp 447/kg, pedagang antar daerah sebesar Rp 745,5/kg. 

Petani memperoleh nilai tambah tertinggi karena peranya sebagai produsen utama 

yang mengubah input menjadi ubi kayu segar. Hasil perhitungan Farmer’s share 

menunjukan bahwa pola alur III sebesar 47%, artiya alur pemasaran tersebut belum 

optimal karena sebagian besar distribusi keuntungan berada di pelaku pemasaran.  

Oleh karena itu, diperlukan perbaikan pada pola alur rantai nilai tersebut agar petani 

memperoleh distribusi keuntungan yang lebih baik.Analisis IPA menunjukan 

prioritas utama dalam penguatan peran kelembagaan adalah fungsi kelompok tani 

sebagai wahana kerjasama dan unit penyedia saprotan. Selain itu, perlu adanya 

prioritas perbaikan layanan kelembagaan penyuluh dalam pendampingan kelompok 

tani serta penyedia akses informasi dan teknologi. Perbaikan tersebut diharapkan 

dapat memperkuat peran kelembagaan dalam meningkatkan kualitas dan kuantitas 

ubi kayu sehingga dapat meningkatkan posisi tawar petani dalam rantai nilai 

komoditas ubi kayu di Kecamatan Jabung, Kabupaten Malang. 

 

Kata kunci: peran; kelembagaan; rantai nilai; margin pemasaran; farmer’s share;  
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ABSTRACT 

 

 

Institutions play a crucial role in maximizing value creation along the agricultural 

commodity value chain. The development of the cassava commodity value chain in 

Jabung District faces the challenge of a low institutional role in collective cassava 

marketing, resulting in low cassava selling prices at the farmer level. This study 

aims to analyze the cassava value chain and the role of supporting institutions in 

the cassava value chain in Jabung District, Malang. The analytical methods used 

are value chain analysis and Importance Performance Analysis (IPA). The results 

indicate that the cassava value chain in Jabung District consists of four main actors: 

farmers, collectors, wholesalers, and inter-regional traders, as well as four cassava 

marketing value chain flow patterns. The economic results of the value chain 

indicate that the added value of cassava at the farmer level is IDR 811.26/kg, at the 

collector level IDR 170/kg, at the wholesaler IDR 447/kg, and at the inter-regional 

trader IDR 745.5/kg. Farmers achieve the highest added value due to their role as 

primary producers, converting inputs into fresh cassava. Farmer's share calculations 

indicate that the marketing flow pattern III is 47%, indicating that this marketing 

flow is not optimal because the majority of profit distribution is through marketing 

institutions. Therefore, improvements to this value chain flow pattern are needed to 

ensure better profit distribution for farmers. The IPA analysis indicates that the 

main priority in strengthening institutional roles is the function of farmer groups as 

a means of collaboration and as a provider of agricultural inputs. Furthermore, 

improvements in institutional extension services, such as mentoring farmer groups 

and providing access to information and technology, are needed. These 

improvements are expected to strengthen the institutional role in improving the 

quality and quantity of cassava, thereby enhancing farmers' bargaining position in 

the cassava commodity value chain in Jabung District, Malang Regency. 

 

Keywords: institutions; value chain; marketing margin; farmer's share; 
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