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ABSTRAK

Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh User
Generated Content (UGC) di media sosial terhadap minat berkunjung wisatawan
Generasi Z ke Taman Ismail Marzuki (TIM) Jakarta. Menggunakan pendekatan
kuantitatif dengan desain eksplanatori kausal non-parametrik, pengumpulan data
primer dilakukan melalui kuesioner terstruktur berbasis Google Forms kepada
130 responden Generasi Z yang belum pernah mengunjungi TIM dalam satu
tahun terakhir. Karena data residual tidak berdistribusi normal, pengujian
hipotesis dialihkan menggunakan analisis regresi linear sederhana dengan metode
Bootstrapping (resampling 1.000 kali) pada tingkat kepercayaan Bias-Corrected
and Accelerated (BCa) 95%. Hasil analisis deskriptif menunjukkan bahwa
variabel UGC dinilai "Sangat Baik" (mean = 4,18), dengan indikator relevansi dan
daya tarik informasi menempati skor tertinggi. TikTok (73,8%) dan Instagram
(26,2%) menjadi platform visual utama yang diandalkan responden. Temuan
empiris membuktikan bahwa UGC berpengaruh positif dan signifikan secara
langsung terhadap minat berkunjung wisatawan Generasi Z (Sig.< 0,001). Nilai
koefisien regresi (B = 0,757) dan rentang BCa 95% Confidence Interval (0,607
hingga 0,893) yang tidak melewati angka nol memperkuat penerimaan hipotesis
kerja (H,). Selain itu, UGC memberikan kontribusi langsung sebesar 45,1% (R? =
0,451) terhadap variasi minat berkunjung, sedangkan 54,9% sisanya dipengaruhi
faktor luar. Kesimpulannya, otentisitas pengalaman peer-to-peer dalam UGC
bertindak sebagai pereduksi ketidakpastian instan bagi wisatawan muda di
destinasi urban

Kata kunci: User Generated Content, Minat Berkunjung, Generasi Z, Taman
Ismail Marzuki, Pariwisata Perkotaan.
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ABSTRACT

This study aims to examine and analyze the influence of social media User
Generated Content (UGC) on Generation Z tourists' visit intention to Taman
Ismail Marzuki (TIM) Jakarta. Utilizing a quantitative approach with a
non-parametric causal explanatory design, primary data was gathered via
structured Google Forms questionnaires distributed to 130 Generation Z
respondents who had not visited TIM within the past year. Due to non-normally
distributed residual data, hypothesis testing was conducted using simple linear
regression analysis with the Bootstrapping method (1,000 resamples) at a 95%
Bias-Corrected and Accelerated (BCa) confidence level. Descriptive analysis
results indicate that the UGC variable is rated as "Excellent" (mean = 4.18), with
information relevance and attractiveness achieving the highest scores. TikTok
(73.8%) and Instagram (26.2%) emerged as the primary visual platforms relied
upon by respondents. Empirical findings prove that UGC has a direct, positive,
and significant effect on Generation Z tourists' visit intention (Sig. < 0.001). The
regression coefficient (B = 0.757) and the 95% BCa Confidence Interval range
(0.607 to 0.893) which does not include zero strongly support the acceptance of
the working hypothesis (H,). Furthermore, UGC contributes directly by 45.1% (R?
= 0.451) to the variance of visit intention, while the remaining 54.9% is
influenced by external factors. In conclusion, the authenticity of peer-to-peer
experiences in UGC acts as an instant uncertainty reducer for young tourists in
urban destinations.

Keywords: User Generated Content, Visiting Interest, Generation Z, Taman Ismail
Marzuki, Urban Tourism.
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