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ABSTRAK

Penelitian ini dilakukan untuk menganalisis pengaruh inovasi produk,
kualitas produk, dan review produk terhadap minat beli konsumen produk Luxcrime
di Surabaya. Metode yang digunakan dalam penelitian ini adalah metode kuantitatif
dengan pendekatan asosiatif. Populasi penelitian terdiri dari konsumen perempuan di
Kota Surabaya yang memiliki ketertarikan untuk membeli produk Luxcrime dengan
rentang usia 17-36 tahun. Teknik pengambilan sampel menggunakan purposive
sampling dengan jumlah responden sebanyak 100 orang. Pengumpulan data
dilakukan melalui penyebaran kuesioner kepada responden. Teknik analisis data
yang digunakan meliputi uji validitas, uji reliabilitas, uji asumsi Kklasik, analisis
regresi linear berganda, uji t, uji F, serta uji koefisien determinasi (R?).Hasil
penelitian menunjukkan bahwa secara parsial inovasi produk memberikan pengaruh
positif dan signifikan terhadap minat beli konsumen produk Luxcrime di Surabaya.
Kualitas produk juga terbukti berpengaruh positif dan signifikan terhadap minat beli
konsumen. Selain itu, review produk memiliki pengaruh positif dan signifikan
terhadap minat beli konsumen. Secara simultan, ketiga variabel independen yaitu
inovasi produk, kualitas produk, dan review produk secara bersama-sama
berpengaruh positif dan signifikan terhadap minat beli konsumen produk Luxcrime
di Surabaya.Berdasarkan hasil penelitian tersebut, dapat diketahui bahwa inovasi
produk, kualitas produk, dan review produk merupakan faktor penting yang mampu
meningkatkan minat beli konsumen terhadap produk Luxcrime. Oleh sebab itu,
perusahaan diharapkan dapat terus melakukan pengembangan inovasi produk,
mempertahankan kualitas produk, serta memperhatikan ulasan konsumen guna
meningkatkan minat beli konsumen secara berkesinambungan.

Kata Kunci: Inovasi Produk, Kualitas Produk, Review Produk, Minat Beli.
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ABSTRACT

This study was conducted to analyze the influence of product innovation,
product quality, and product reviews on consumers’ purchase intention toward
Luxcrime products in Surabaya. The research employed a quantitative method with
an associative approach. The population of this study consisted of female consumers
in Surabaya who were interested in purchasing Luxcrime products and were aged
between 17-36 years old. The sampling technique used was purposive sampling, with
a total of 100 respondents. Data collection was carried out through the distribution
of questionnaires to respondents. The data analysis techniques applied in this
research included validity testing, reliability testing, classical assumption testing,
multiple linear regression analysis, t-test, F-test, and coefficient of determination
(R?) test.The results of the study indicate that partially, product innovation has a
positive and significant effect on consumers’ purchase intention toward Luxcrime
products in Surabaya. Product quality was also found to have a positive and
significant effect on purchase intention. In addition, product reviews significantly
and positively influenced consumers’ purchase intention. Simultaneously, the three
independent variables, namely product innovation, product quality, and product
reviews, collectively have a positive and significant effect on consumers’ purchase
intention toward Luxcrime products in Surabaya.Based on the findings, it can be
concluded that product innovation, product quality, and product reviews are
important factors that can increase consumers’ purchase intention toward Luxcrime
products. Therefore, the company is expected to continuously develop product
innovation, maintain product quality, and pay attention to consumer reviews in order
to improve consumers’ purchase intention sustainably.

Keywords: Product Innovation, Product Quality, Product Reviews, Purchase
Intention.
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