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KETERKAITAN KUALITAS PRODUK, KETERJANGKAUAN HARGA 

DAN EKUITAS MEREK TERHADAP KEPUTUSAN PEMBELIAN BERAS 

PORANG MELALUI KESADARAN HALAL DI JAKARTA PUSAT 

 

Dhealzy Rheynanda Syukrillah, Wahyu Santoso, Mirza Andrian Syah 

ABSTRAK 

 Beras porang merupakan salah satu produk pangan alternatif yang memiliki 

kandungan serat tinggi dan kalori rendah sehingga berpotensi mendukung 

diversifikasi pangan di Indonesia. Meskipun demikian, harga yang relatif tinggi, 

karakteristik produk yang berbeda dengan beras konvensional, serta pentingnya 

aspek kehalalan menjadi pertimbangan konsumen dalam melakukan pembelian. 

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas produk, 

keterjangkauan harga, dan ekuitas merek terhadap keputusan pembelian beras porang 

melalui kesadaran halal di Jakarta Pusat. Penelitian menggunakan pendekatan 

kuantitatif dengan metode survei. Pengambilan sampel dilakukan menggunakan 

teknik purposive sampling terhadap konsumen yang mengetahui atau pernah 

mengonsumsi beras porang. Data dikumpulkan melalui penyebaran kuesioner dan 

dianalisis menggunakan Structural Equation Modeling-Partial Least Squares (SEM-

PLS). Hasil penelitian menunjukkan bahwa kualitas produk, keterjangkauan harga, 

dan ekuitas merek berpengaruh terhadap keputusan pembelian beras porang. Selain 

itu, kesadaran halal terbukti memperkuat hubungan antara kualitas produk, 

keterjangkauan harga, dan ekuitas merek terhadap keputusan pembelian. Temuan ini 

menunjukkan bahwa aspek pemasaran dan kesadaran halal merupakan faktor penting 

yang perlu diperhatikan oleh produsen dalam meningkatkan keputusan pembelian 

beras porang di wilayah perkotaan. 

Kata kunci: kualitas produk, keterjangkauan harga, ekuitas merek, kesadaran halal, 

keputusan pembelian, beras porang. 
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THE RELATIONSHIP OF PRODUCT QUALITY, PRICE AFFORDABILITY 

AND BRAND EQUITY TOWARDS PORANG RICE PURCHASE DECISIONS 

THROUGH HALAL AWARENESS IN CENTRAL JAKARTA 

 

Dhealzy Rheynanda Syukrillah, Wahyu Santoso, Mirza Andrian Syah 

ABSTRACT 

 Porang rice is an alternative food product with high fiber and low calories, 

thus potentially supporting food diversification in Indonesia. However, its relatively 

high price, product characteristics that differ from conventional rice, and the 

importance of halal certification are consumer considerations when making 

purchases. This study aims to analyze the influence of product quality, affordability, 

and brand equity on porang rice purchasing decisions through halal awareness in 

Central Jakarta. The study used a quantitative approach with a survey method. 

Sampling was carried out using a purposive sampling technique from consumers who 

knew or had consumed porang rice. Data were collected through questionnaires and 

analyzed using Structural Equation Modeling-Partial Least Squares (SEM-PLS). The 

results showed that product quality, affordability, and brand equity influenced porang 

rice purchasing decisions. Furthermore, halal awareness was shown to strengthen 

the relationship between product quality, affordability, and brand equity on 

purchasing decisions. These findings indicate that marketing aspects and halal 

awareness are important factors that producers need to consider in increasing 

porang rice purchasing decisions in urban areas. 

Keywords: product quality, affordability, brand equity, halal awareness, purchasing 

decisions, porang rice. 
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