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ABSTRAKSI

Industri kopi di Indonesia terus berkembang pesat hingga mencapai lebih
dari 62 ribu gerai. Di tengah kondisi ini membuat persaingan tidak lagi hanya soal
produk, tetapi juga nilai yang ditawarkan. Salah satunya melalui konsep green
branding yang banyak digunakan. Namun, menariknya masih sedikit penelitian
yang benar-benar melihat bagaimana strategi ini memengaruhi keputusan
konsumen untuk kembali membeli, terutama dari sudut pandang pengalaman yang
mereka rasakan sendiri. Studi ini berfokus pada Kopi Nako Daur Baur sebagai
objek penelitian, yang menerapkan konsep keberlanjutan secara nyata melalui
berbagai inisiatif seperti penggunaan material daur ulang, fasilitas rinse and collect,
dan kampanye lingkungan seven sec action. Penelitian dilakukan secara kuantitatif
dengan pendekatan theory of planned behavior dan melibatkan 100 responden yang
dipilih secara purposive. Data dianalisis menggunakan regresi linear sederhana.
Dari hasil analisis, green branding terbukti memberikan pengaruh positif dan
signifikan terhadap keputusan pembelian ulang. Berdasarkan hasil analisis statistik
deskriptif, indikator environmental performance satisfaction memperoleh penilaian
tertinggi, sementara green attributes recall memperoleh penilaian terendah
dibandingkan indikator lainnya. Hal ini mengindikasikan bahwa pengalaman nyata
konsumen terhadap praktik keberlanjutan lebih menentukan loyalitas dibandingkan
ingatan terhadap program-program ramah lingkungan merek.

Kata Kunci: Green branding, Keputusan Pembelian Ulang, Theory of Planned
Behavior, Kopi Nako Daur Baur
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ABSTRACT

The coffee industry in Indonesia continues to grow rapidly, with more than
62,000 outlets. Amid these conditions, competition is no longer just about the
product, but also the value offered. One way this is achieved is through the widely
used concept of green branding. However, interestingly, there is still little research
that truly examines how this strategy influences consumers' decisions to
repurchase, particularly from the perspective of their own personal experiences.
This study focuses on Kopi Nako Daur Baur as the research subject, which
implements the concept of sustainability in practice through various initiatives such
as the use of recycled materials, the Rinse and Collect program, and the Seven Sec
Action environmental campaign. The research was conducted quantitatively using
the Theory of Planned Behavior approach and involved 100 respondents selected
through purposive sampling. Data were analyzed using simple linear regression.
The results indicate that green branding has a positive and significant influence on
repurchase decisions. Based on the results of the descriptive statistical analysis, the
environmental performance satisfaction indicator received the highest score, while
green attributes recall received the lowest score compared to other indicators. This
suggests that consumers' actual experiences with sustainability practices are more
decisive for loyalty than recall of the brand's environmental programs.

Keywords: Green branding, Repurchase Decision, Theory of Planned Behavior,
Kopi Nako Daur Baur
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