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PENGARUH PENDAPATAN AFFILIATOR DARI SHOPEE AFFILIATE 

PROGRAM DAN IMPULSIVE BUYING TERHADAP AKUNTANSI 

RUMAH TANGGA YANG DIMODERASI OLEH FINANCIAL BEHAVIOR 

 

ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis pengaruh Pendapatan Shopee 
Affiliate Program dan Impulsive Buying terhadap Akuntansi Rumah Tangga 
dengan Financial Behaviour sebagai variabel moderasi. Penelitian 
menggunakan pendekatan kuantitatif dengan data yang dikumpulkan dari 
150 affiliator aktif Shopee di Indonesia dan dianalisis menggunakan Smart 
PLS. Hasil penelitian menunjukkan bahwa Pendapatan Shopee Affiliate 
Program dan Impulsive Buying berpengaruh positif dan signifikan terhadap 
Akuntansi Rumah Tangga. Selain itu, Financial Behaviour terbukti 
memoderasi secara positif dan signifikan hubungan antara Pendapatan 
Shopee Affiliate Program dan Akuntansi Rumah Tangga serta hubungan 
antara Impulsive Buying dan Akuntansi Rumah Tangga. Temuan ini 
mengindikasikan bahwa individu yang memiliki perilaku keuangan yang 
lebih baik cenderung lebih mampu mengoptimalkan pendapatan tambahan 
dan merespons pengalaman pembelian impulsif melalui praktik 
pengelolaan keuangan rumah tangga yang lebih baik. Penelitian ini 
memberikan kontribusi terhadap pengembangan pentingnya Financial 
Behaviour dalam mendukung pengelolaan keuangan rumah tangga yang 
efektif dan berkelanjutan di era ekonomi digital. 

Kata Kunci: Shopee Affiliate Program, Impulsive Buying, Financial 

Behaviour, Akuntansi Rumah Tangga, Affiliator, dan Ekonomi Digital 
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THE EFFECT OF AFFILIATOR INCOME FROM THE SHOPEE 

AFFILIATE PROGRAM AND IMPULSIVE BUYING ON HOUSEHOLD 

ACCOUNTING MODERATED BY FINANCIAL BEHAVIOR 

 

ABSTRACT 

 

This study aims to examine the effects of Shopee Affiliate Program Income 

and Impulsive Buying on Household Accounting, with Financial Behavior 

serving as a moderating variable. A quantitative approach was employed, 

and data were collected from 150 active Shopee affiliates in Indonesia. The 

data were analyzed using SmartPLS. The results indicate that Shopee 

Affiliate Program Income and Impulsive Buying have positive and significant 

effects on Household Accounting. Furthermore, Financial Behavior 

positively and significantly moderates the relationship between Shopee 

Affiliate Program Income and Household Accounting, as well as the 

relationship between Impulsive Buying and Household Accounting. These 

findings suggest that individuals with stronger financial behavior are more 

capable of optimizing additional income and responding to impulsive buying 

experiences through better household financial management practices. The 

study highlights the importance of Financial Behavior in supporting effective 

and sustainable household financial management in the digital economy 

era. 

Keywords: Shopee Affiliate Program, Impulsive Buying, Financial 

Behavior, Household Accounting, Affiliates, Digital Economy 

 

 

 

 

 

 

 

 

 

 


	HALAMAN PENGESAHAN
	HALAMAN PERUNTUKAN
	PERNYATAAN ORISINALITAS TESIS
	KATA PENGANTAR
	DAFTAR ISI
	DAFTAR TABEL
	DAFTAR GAMBAR
	DAFTAR LAMPIRAN
	ABSTRAK
	ABSTRACT

