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ABSTRAK

Perkembangan teknologi Artificial Intelligence (Al) dan Augmented Reality
(AR) telah mendorong platform e-commerce untuk memberikan berbagai fitur yang
dapat membantu konsumen dalam proses belanja. Shopee adalah salah satu
platform e-commerce yang telah memanfaatkan AI dan AR dalam fitur A/-
personalized recommendation, Al chatbot service, dan AR virtual try-on untuk
memberikan rekomendasi produk, layanan responsif, serta pengalaman mencoba
produk secara virtual. Penelitian ini bertujuan untuk menganalisis apakah
penggunaan fitur Al-personalized recommendation, Al chatbot service, dan AR
virtual try-on berpengaruh terhadap purchase decision Generasi Z pada platform e-
commerce Shopee di Kota Surabaya.

Metode penelitian menggunakan pendekatan kuantitatif dengan teknik
analisis Structural Equation Modeling (SEM) berbasis Partial Least Squares
(PLS). Sampel dalam penelitian ini berjumlah 112 responden yang dipilih
menggunakan teknik purposive sampling. Hasil penelitian menunjukkan bahwa
variabel Al-personalized recommendation, Al chatbot service, dan AR virtual try-
on berpengaruh positif dan signifikan terhadap purchase decision Generasi Z pada
platform e-commerce Shopee di Kota Surabaya. Temuan ini menunjukkan bahwa
pemanfaatan fitur berbasis Al dan AR dapat meningkatkan keyakinan konsumen
sehingga mendorong terjadinya keputusan pembelian.

Kata Kunci: Al-Personalized Recommendation, AI Chatbot Service, AR Virtual
Try-On, Purchase Decision.
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ABSTRACT

The development of Artificial Intelligence (Al) and Augmented Reality
(AR) technologies has encouraged e-commerce platforms to introduce various
features that support consumers throughout the online shopping process. Shopee is
one of the e-commerce platforms that has integrated Al and AR through features
such as Al-personalized recommendations, Al chatbot services, and AR virtual try-
on to provide personalized product recommendations, responsive customer service,
and virtual product trial experiences. This study aims to examine the influence of
Al-personalized recommendations, Al chatbot services, and AR virtual try-on on
the purchase decisions of Generation Z consumers using the Shopee e-commerce
platform in Surabaya City.

This research employed a quantitative approach using the Partial Least
Squares Structural Equation Modeling (PLS-SEM) method. The study involved 112
respondents selected through purposive sampling. The findings reveal that Al-
personalized recommendations, Al chatbot services, and AR virtual try-on each
have a positive and significant effect on the purchase decisions of Generation Z
consumers on the Shopee e-commerce platform in Surabaya City. These findings
indicate that the implementation of Al- and AR-based features enhances consumers'
confidence, thereby encouraging purchase decisions.

Keywords: Al-Personalized Recommendation, Al Chatbot Service, AR Virtual
Try-On, Purchase Decision.



