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Abstract 

This study aims to examine the effect of promo intensity, operational 
efficiency, and inventory turnover on the risk of financial distress in retail 
companies listed on the Indonesia Stock Exchange during the 2020–2024 period. 
The study is motivated by the increasing financial pressure experienced by the retail 
sector, which is characterized by relatively low profit margins, highlighting the 
importance of identifying factors that influence the risk of financial distress.  

This study employs a quantitative research approach using secondary data 
obtained from the annual financial statements of retail companies listed on the 
Indonesia Stock Exchange and the companies’ official websites. The sample 
consists of 17 companies selected through purposive sampling, resulting in 85 firm-
year observations for the 2020–2024 period. Data were analyzed using panel data 
regression with EViews 13. 

The results indicate that promo intensity has a negative and significant 
effect on the risk of financial distress, implying that higher promotional intensity is 
associated with a greater risk of financial distress. Operational efficiency, proxied 
by Total Asset Turnover (TATO), has no significant effect on the risk of financial 
distress. Meanwhile, inventory turnover has a negative and significant effect on the 
risk of financial distress, indicating that a higher inventory turnover reduces the 
likelihood of financial distress. These findings suggest that promotional and 
inventory management play important roles in influencing the risk of financial 
distress in retail companies. 

Keywords: promo intensity, operational efficiency, inventory turnover, financial 
distress. 
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Abstrak 

Penelitian ini bertujuan untuk menganalisis pengaruh promo intensity, 
efisiensi operasional, dan inventory turnover terhadap risiko financial distress pada 
perusahaan sektor ritel yang terdaftar di Bursa Efek Indonesia periode 2020–2024. 
Penelitian ini dilatarbelakangi oleh meningkatnya tekanan keuangan pada sektor 
ritel yang dipengaruhi oleh karakteristik industri dengan margin laba yang relatif 
tipis, sehingga diperlukan identifikasi faktor-faktor yang memengaruhi risiko 
financial distress. 

Penelitian ini menggunakan pendekatan kuantitatif dengan data sekunder 
berupa laporan keuangan tahunan perusahaan sektor ritel yang diperoleh dari Bursa 
Efek Indonesia dan situs resmi perusahaan. Sampel penelitian ditentukan 
menggunakan teknik purposive sampling, sehingga diperoleh 17 perusahaan 
dengan total 85 observasi selama periode 2020–2024. Analisis data dilakukan 
menggunakan regresi data panel dengan bantuan perangkat lunak EViews 13. 

Hasil penelitian menunjukkan bahwa promo intensity berpengaruh negatif 
dan signifikan terhadap risiko financial distress, yang mengindikasikan bahwa 
peningkatan intensitas promosi diikuti oleh meningkatnya risiko financial distress. 
Efisiensi operasional yang diproksikan dengan Total Asset Turnover tidak 
berpengaruh signifikan terhadap risiko financial distress, sehingga belum mampu 
menjelaskan perubahan kondisi keuangan perusahaan. Sementara itu, inventory 
turnover berpengaruh negatif dan signifikan terhadap risiko financial distress, yang 
menunjukkan bahwa semakin tinggi perputaran persediaan, semakin rendah risiko 
financial distress. Temuan ini menunjukkan bahwa pengelolaan promosi dan 
persediaan menjadi faktor penting dalam memengaruhi risiko financial distress 
pada perusahaan sektor ritel. 

Kata kunci: promo intensity, efisiensi operasional, inventory turnover, financial 
distress. 


