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Nabila 

 

Abstrak 

Penelitian ini menguji pengaruh pengungkapan Corporate social responsibility 

(CSR) dan CEO overconfidence terhadap tax avoidance dalam perusahaan non-

keuangan yang terdaftar di Bursa Efek Indonesia rentang waktu 2020 – 2024. 

Penghindaran pajak diproksikan dengan GAAP_ETR, pengungkapan CSR diukur 

dengan indeks berbasis GRI, dan CEO overconfidence diukur dengan variabel 

dummy berbasis belanja modal. Dengan teknik purposive sampling, diperoleh 

1.409 observasi yang dianalisis menggunakan regresi linier berganda (OLS) dengan 

robust standard error serta efek tetap industri dan tahun. Hasil penelitian 

menunjukkan pengungkapan CSR berpengaruh signifikan terhadap tax avoidance, 

di mana semakin tinggi pengungkapan CSR maka semakin tinggi penghindaran 

pajak, sejalan dengan teori legitimasi. Sebaliknya, CEO overconfidence tidak 

berpengaruh signifikan terhadap tax avoidance. 

Kata kunci: Corporate social responsibility, CEO Overconfidence, Tax avoidance
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Abstract 

This study examines the effect of Corporate social responsibility (CSR) disclosure 

and CEO overconfidence on tax avoidance among non-financial firms listed on the 

Indonesia Stock Exchange during 2020–2024. Tax avoidance is proxied by 

GAAP_ETR, CSR disclosure is measured using a GRI-based index, and CEO 

overconfidence is measured using a capital expenditure-based dummy variable. 

Using purposive sampling, 1,409 observations were analyzed through multiple 

linear regression (OLS) with robust standard errors and industry and year fixed 

effects. The results show that CSR disclosure has a significant effect on tax 

avoidance, in which higher CSR disclosure is associated with higher tax avoidance, 

consistent with legitimacy theory. In contrast, CEO overconfidence has no 

significant effect on tax avoidance. 

Keywords: Corporate social responsibility, CEO Overconfidence, Tax avoidance 


