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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui hubungan terpaan konten TikTok Vina 

Muliana terhadap kesiapan kerja fresh graduate di Kota Surabaya. Konten yang 

diteliti berfokus pada akun TikTok Vina Muliana yang menyajikan informasi 

terkait dunia kerja dan persiapan karir. Penelitian ini menggunakan pendekatan 

kuantitatif dengan metode survei terhadap 100 responden fresh graduate di Kota 

Surabaya yang merupakan followers akun TikTok Vina Muliana, dipilih melalui 

teknik purposive sampling. Analisis data dilakukan menggunakan uji korelasi Rank 

Spearman dengan berlandaskan teori Uses and Effect, yang menjelaskan bahwa 

penggunaan media menghasilkan efek pada audiens Konsep konsefek digunakan 

untuk menjelaskan bahwa konsumsi media menimbulkan konsekuensi dan efek 

berupa perubahan tingkat kesiapan individu dalam menghadapi dunia kerja. Hasil 

penelitian menunjukkan bahwa terdapat hubungan yang signifikan antara terpaan 

konten TikTok Vina Muliana dengan kesiapan kerja fresh graduate di Kota 

Surabaya dengan nilai koefisien korelasi sebesar 0,344 yang tergolong dalam 

kategori hubungan lemah. Frekuensi menonton responden tergolong rendah, namun 

durasi dan atensi terhadap konten tergolong tinggi, sedangkan tingkat kesiapan 

kerja responden secara keseluruhan tergolong tinggi. 

Kata kunci: terpaan konten, TikTok, kesiapan kerja, fresh graduate, teori uses 

and effect 
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ABSTRACT 

This study aims to examine the relationship between exposure to Vina Muliana's 

TikTok content and the work readiness of fresh graduates in Surabaya City. The 

content under study focuses on Vina Muliana's TikTok account, which provides 

information related to the world of work and career preparation. This research 

employs a quantitative approach using a survey method involving 100 fresh 

graduate respondents in Surabaya City who follow Vina Muliana's TikTok account, 

selected through a purposive sampling technique. Data analysis was conducted 

using Spearman's Rank correlation test, grounded in the Uses and Effect theory, 

which explains that media use produces effects on audiences. The concept of 

conseffect is used to explain that media consumption generates consequences and 

effects in the form of changes in an individual's level of readiness to face the world 

of work. The results show that there is a significant relationship between exposure 

to Vina Muliana's TikTok content and the work readiness of fresh graduates in 

Surabaya City, with a correlation coefficient of 0.344, which falls into the weak 

relationship category. Respondents' viewing frequency was relatively low, while 

duration and attention toward the content were relatively high, and respondents' 

overall level of work readiness was high. 

Keywords: media exposure, TikTok, work readiness, fresh graduate, Uses and 

Effect theory 
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