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ABSTRAK

Penelitian ini bertujuan untuk menguji pengaruh literasi keuangan,
confirmation bias, dan herding behavior terhadap perilaku pembelian
impulsif karyawan PT Surveyor Indonesia Surabaya. Penelitian ini
menggunakan pendekatan kuantitatif dengan metode survei. Populasi
penelitian berjumlah 129 karyawan, dengan sampel sebanyak 57 responden
yang ditentukan melalui rumus Slovin. Pengumpulan data dilakukan
menggunakan kuesioner daring, kemudian dianalisis dengan regresi linear
berganda menggunakan IBM SPSS 25. Hasil penelitian menunjukkan bahwa
literasi keuangan berpengaruh negatif dan signifikan terhadap perilaku
pembelian impulsif. Sebaliknya, confirmation bias dan herding behavior
berpengaruh positif dan signifikan terhadap pembelian impulsif. Secara
simultan, ketiga variabel tersebut terbukti berpengaruh signifikan terhadap
perilaku pembelian impulsif.

Kata Kunci : literasi keuangan, confirmation bias, herding behavior,
pembelian impulsif

ABSTRACT

This study aims to examine the influence of financial literacy, confirmation
bias, and herding behavior on the impulsive purchasing behavior of
employees at PT Surveyor Indonesia Surabaya. This study employs a
quantitative approach using a survey method. The study population consists
of 129 employees, with a sample of 57 respondents determined using the
Slovin formula. Data collection was conducted via an online questionnaire
and analyzed using multiple linear regression with IBM SPSS 25. The results
indicate that financial literacy has a negative and significant effect on
impulsive purchasing behavior. Conversely, confirmation bias and herding
behavior have a positive and significant effect on impulsive buying.
Simultaneously, these three variables were found to have a significant effect
on impulsive buying behavior.

Keyword : financial literacy, confirmation bias, herding behavior, impulsive
buying
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