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ABSTRAKSI

Pertumbuhan industri fesyen yang pesat mendorong fesyen tidak hanya digunakan
sebagai kebutuhan dasar, tetapi juga sebagai sarana representasi diri dan identitas
sosial. Di sisi lain, fenomena fast fashion juga mendorong peningkatkan pola
konsumsi yang berlebihan dan menimbulkan berbagai dampak lingkungan, seperti
menyumbang 10% emisi karbon global dan menyebabkan pencemaran air akibat
proses produksi tekstil. Kondisi tersebut mendorong munculnya konten edukasi di
media sosial yang bertujuan meningkatkan kesadaran masyarakat terhadap
pentingnya konsumsi berkelanjutan. Berdasarkan fenomena tersebut penelitian ini
bertujuan untuk menganalisis pengaruh konten edukasi fesyen akun TikTok
@dosen_fashyun terhadap sustainable consumption behavior Gen Z. Penelitian ini
menggunakan Theory of Planned Behavior sebagai kerangka teoritis untuk
menjelaskan pembentukan perilaku melalui sikap, norma subjektif, dan persepsi
kontrol perilaku. Metode yang digunakan adalah kuantitatif eksplanatif dengan
instrumen berupa kuesioner yang disebarkan kepada 100 responden pengikut akun
TikTok @dosen_fashyun. Data dianalisis menggunakan uji validitas, reliabilitas,
uji asumsi klasik, uji t, koefisien determinasi, dan uji regresi linier sederhana
menggunakan IBM SPSS Versi 27. Berdasarkan hasil analisis konten edukasi
fesyen berpengaruh positif dan signifikan dengan nilai koefisien determinasi
sebesar 35,8% terhadap sustainable consumption behavior Gen Z. Indikator akurasi
memperoleh nilai mean tertinggi yang menunjukkan bahwa responden menilai
informasi yang disampaikan akun @dosen_fashyun akurat dan dapat dipercaya.
Selain itu, indikator quality of life memperoleh nilai tertinggi pada variabel
sustainable consumption behavior. Temuan ini menunjukkan bahwa konten
edukasi yang akurat dan dapat dipercaya di media sosial berkontribusi dalam
meningkatkan sustainable consumption behavior dari Gen Z.

Kata kunci: Konten Edukasi, Sustainable Consumption Behavior, Generasi Z,
Theory of Planned Behavior
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ABSTRACT

The rapid growth of the fashion industry has transformed fashion from a basic
necessity into a means of self-expression and social identity. However, the fast
fashion phenomenon has also encouraged excessive consumption patterns and
generated various environmental impacts, contributing approximately 10% of
global carbon emissions and causing water pollution through textile production
processes. This condition has led to the emergence of educational content on social
media aimed at increasing public awareness of the importance of sustainable
consumption. Based on this phenomenon, this study aims to analyze the influence
of fashion educational content from the TikTok account @dosen_fashyun on
Generation Z's sustainable consumption behavior. This study employs the Theory
of Planned Behavior as the theoretical framework to explain behavioral formation
through attitudes, subjective norms, and perceived behavioral control. An
explanatory quantitative method was used, with data collected through
questionnaires distributed to 100 followers of the TikTok account @dosen_fashyun.
The data were analyzed using validity and reliability tests, classical assumption
tests, t-tests, coefficient of determination analysis, and simple linear regression with
IBM SPSS Version 27. The results indicate that fashion educational content has a
positive and significant effect on Generation Z's sustainable consumption behavior,
with a coefficient of determination of 35.8%. The accuracy indicator obtained the
highest mean score, indicating that respondents perceived the information provided
by @dosen_fashyun as accurate and trustworthy. In addition, the quality of life
indicator achieved the highest mean score within the sustainable consumption
behavior variable. These findings suggest that accurate and trustworthy
educational content on social media contributes to improving Generation Z's
sustainable consumption behavior.

Keywords: Educational Content, Sustainable Consumption Behavior, Generation
Z, Theory of Planned Behavior
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