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ABSTRAK 

Indonesia merupakan salah satu negara produsen kakao utama di dunia, 

namun daya saing ekspor biji kakao Indonesia di pasar internasional masih 

menghadapi berbagai tantangan, seperti penurunan produktivitas, kualitas produk 

yang belum konsisten, serta persaingan dari negara eksportir utama seperti Pantai 

Gading dan Ekuador. Penelitian ini bertujuan untuk menganalisis daya saing ekspor 

biji kakao Indonesia, menganalisis kemampuan penguasaan pangsa pasar ekspor 

biji kakao Indonesia di pasar internasional, serta merumuskan strategi penguatan 

daya saing ekspor biji kakao Indonesia. Metode penelitian yang digunakan adalah 

pendekatan kuantitatif deskriptif dengan menggunakan data sekunder periode 

2014–2024 yang diperoleh dari International Trade Centre (ITC), Badan Pusat 

Statistik (BPS), dan International Cocoa Organization (ICCO). Analisis daya saing 

dilakukan menggunakan metode Revealed Comparative Advantage (RCA), Export 

Product Dynamic (EPD), dan Market Share Analysis (MSA). Hasil penelitian 

menunjukkan bahwa daya saing ekspor biji kakao Indonesia cenderung mengalami 

fluktuasi selama periode penelitian. Nilai RCA menunjukkan bahwa Indonesia 

masih memiliki keunggulan komparatif, meskipun pada beberapa tahun terakhir 

mengalami penurunan akibat menurunnya produktivitas dan kualitas ekspor. Hasil 

analisis EPD menunjukkan posisi ekspor biji kakao Indonesia berada pada beberapa 

kuadran yang mencerminkan dinamika daya saing yang belum stabil. Sementara 

itu, hasil MSA menunjukkan pangsa pasar ekspor biji kakao Indonesia cenderung 

menurun dibandingkan negara pesaing utama seperti Ekuador dan Pantai Gading.  

Kata Kunci : daya saing, ekspor, biji kakao, RCA, EPD, MSA. 

 

ABSTRACT 

Indonesia is one of the world’s major cocoa-producing countries; however, 

the competitiveness of Indonesian cocoa bean exports in the international market 

still faces various challenges, such as declining productivity, inconsistent product 

quality, and competition from major exporting countries such as Ivory Coast and 

Ecuador. This study aims to analyze the competitiveness of Indonesian cocoa bean 

exports, examine Indonesia’s ability to maintain its export market share in the 

international market, and formulate strategies to strengthen the competitiveness of 

Indonesian cocoa bean exports. The research method used is a descriptive 

quantitative approach using secondary data from 2014–2024 obtained from the 

International Trade Centre (ITC), the Central Statistics Agency (BPS), and the 

International Cocoa Organization (ICCO). Competitiveness analysis was 

conducted using the Revealed Comparative Advantage (RCA), Export Product 



 

viii 

 

Dynamics (EPD), and Market Share Analysis (MSA) methods. The results show 

that the competitiveness of Indonesian cocoa bean exports fluctuated during the 

study period. The RCA results indicate that Indonesia still possessed a comparative 

advantage, although it declined in recent years due to decreasing productivity and 

export quality. The EPD analysis shows that the position of Indonesian cocoa bean 

exports shifted across several quadrants, reflecting unstable competitiveness 

dynamics. Meanwhile, the MSA results indicate that Indonesia’s cocoa bean export 

market share tended to decline compared to major competitor countries such as 

Ecuador and Ivory Coast. 

Keywords: competitiveness, export, cocoa beans, RCA, EPD, MSA.  
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