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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis komunikasi Public Relations Asrama 

Mahasiswa Nusantara (AMN) Surabaya dalam mempromosikan program beasiswa 

kepada mahasiswa baru dari wilayah 3T (Tertinggal, Terdepan, dan Terluar). 

Penelitian menggunakan pendekatan kualitatif deskriptif dengan teknik 

pengumpulan data melalui wawancara, observasi, dan dokumentasi. Hasil 

penelitian menunjukkan bahwa komunikasi PR AMN Surabaya dilakukan melalui 

kombinasi media digital dan sosialisasi tatap muka. Komunikasi dua arah pada 

tahap promosi eksternal berlangsung efektif dalam menjangkau calon penerima 

beasiswa, sedangkan pada tahap pembinaan internal masih ditemukan 

kecenderungan komunikasi satu arah. Keterbatasan sumber daya manusia diatasi 

melalui pelibatan berbagai elemen organisasi dalam fungsi komunikasi. Namun, 

pemerataan informasi beasiswa masih menghadapi kendala berupa terbatasnya 

kemitraan strategis dan distribusi informasi di tingkat daerah. Penelitian ini 

menyimpulkan bahwa komunikasi PR AMN Surabaya berperan dalam mendukung 

pemerataan akses informasi pendidikan tinggi bagi mahasiswa dari wilayah 3T, 

meskipun masih diperlukan optimalisasi komunikasi internal dan perluasan jejaring 

kerja sama. 

Kata kunci: Public Relations, komunikasi, promosi beasiswa, wilayah 3T, AMN 

Surabaya. 
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ABSTRACT 

This study aims to analyze the Public Relations communication of the Nusantara 

Student Dormitory (AMN) Surabaya in promoting its scholarship program to 

prospective students from Indonesia's 3T regions (Disadvantaged, Frontier, and 

Outermost areas). This research employed a descriptive qualitative approach using 

interviews, observations, and documentation for data collection. The findings 

indicate that AMN Surabaya implemented its communication strategies through a 

combination of digital media and face-to-face outreach activities. Two-way 

communication was effectively applied during the external promotion phase, while 

one-way communication tendencies were still found during the internal mentoring 

process. Human resource limitations were addressed by involving various 

organizational members in communication functions. However, equitable 

dissemination of scholarship information remains constrained by limited strategic 

partnerships and barriers in regional information distribution. This study 

concludes that Public Relations communication at AMN Surabaya contributes to 

expanding access to higher education information for students from 3T regions, 

although improvements in internal communication and partnership development 

are still needed. 

Keywords: Public Relations, communication, scholarship promotion, 3T regions, 

AMN 
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